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IL --
A Special ;hessa~e 'lo 1jou 
Thank~ to ) ou. the Inland En1pire Business 
Journal has ended the ~1illennimn \\ ith its 
n1ost successful year to date. 
V.le appreciate the confidence placed in us b) 
our ad\ ertising partners. as rnuch as they and 
our readers appreciate the efforts of our 
colmnnists. correspondents. \\ riters and staff. 
0\ er the past decade. we h:n e evoh ed in our 
style and our perspecti\ c. What began as a 
large tabloid-style paper. has bccon1e a busi-
ness fricndl). n1onthly publication with its 
thun1b on the pulse of Ri\ er'\ide and San 
Bernardino Counties. 
Each n1onth of the past year was the best 
n1onth of its kind ever for this publication. 
We belie\ e that such success and such sup-
port \Viii continue, with C\ en better reporting 
and even better n1arketing of our area ·s busi-
nesses in the year 2000. 
Your continued success is our continued suc-
cess. 
biNLAND EMPIRE I us1ness 1ourna 
"No one covers Inland Empire business like the Business Journal" 
-
r 
l 
Special: 
Year 
End 
Revievv 
I NLA D EMP I E 
ustness ourna 
VOLUME 12, NUMBER 1 JANUARY 2000 
A dual cclebratton - Rtversrde County Philharmonic Orchestra musicians celebrate their 
organizario11 s .Jl ~~ season, and their inaugural seaso11 as the Inland Empire Philharmonic, 
1999 - 20{)(). 
AT DEADLINE 
First Privately Financed CSU 
Campus Gets Building Funds 
Construction will begin this 
spring on the fir t building of the 
Coachella Valley Campus (CVC) 
of California State University, 
thanks to a $4.5 million contribu-
tion from the H.N. and Frances C. 
Berger Foundation, and a $1 mil-
lion pledge from Rancho Mirage 
artist Florence Rigdon. 
Cal State San Bernardino, 
mother campus of eve, decided 
to raise funds privately for the 
three-building project, rather than 
wait 10 to 15 years for state 
money to become available. Cal 
State CVC has been operating on 
the grounds of the College of the 
Desert since 1986. Current enroll-
ment is 800 students. The city of 
Palm Desert donated land, valued 
at $3 million, for the new univer-
continued on page 34 
Rite Aid Thrives in 
Inland Empire Despite 
Problems Elsewh·ere 
by June Casey 
Rite Aid Corpo-
ration, the Pennsylvania-
based drugstore chain 
that four yea rs ago took 
over 1,000 Thrifty 
PayLess stores in 
California and Oregon, 
paid out $1.4 million in 
civil penalt ies and resti-
tution charges to three 
central and nor thern 
California counties to 
settle charges that it sold 
out-of-date products and 
infant formulas. 
As part of the settle-
ment, the corporation's 
640 Rite Aid outlets 
throughout the state 
were required to post 
s igns advising customers 
who purchased expired 
products that they could 
obtain a refund o r 
exchange. 
J im Dunaway, Rite 
Aid marketing manager 
fo r Riverside, San 
Bernardino, San Diego 
and Orange Counties, 
said that locally the com-
pany immedia tely dis-
patched a team of audi-
tors to its 56 Inland 
Empire stores to exam-
ine merchandise on store 
shelves. The audito rs 
found no expired items, 
"nor did we expect them 
to," according to 
Dunaway, who said the 
stores here do a very 
high volume of business 
and are the most prof-
itable of all its Southland 
shops. 
While the consumer 
continued on page 20 
www. busjournal. com 
see Page 7 
Donald H. Dye $2.00 
Cost of Digital 
Conve sion at KVCR-
by June Casey 
When San 
Bernardino's public televi-
sion station KVCR-TV 
goes digital in 2003, a lot 
more than outmoded analog 
technology will head out 
the door with it. 
The tiny station is 
engaged in a race against 
time to raise the $32 million 
needed to relocate to high 
tech headquarters, that 
haven't yet been buill, and 
to buy the equipment that 
will put KVCR in compli-
ance with a Federal 
Communication . 
Commission mandate to 
convert to digital broadcast-
ing format by 2003. 
"We're just starting the 
[fundraising] process," said 
KVCR General Manager 
Lew Warren from his office 
in the San Bernardino 
Valley College basement, 
taggering 
• 
that currently houses the 
37-year-old public televi-
sion tation, the first to be 
licensed in Southern 
California and the first in 
the nation licensed to a 
community college district. 
cominued on page 45 
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House of Ruth Aids Victims 
of Domestic Violence 
by Georgine Loveland 
S ince 1978, the 
House of Ruth has been 
there for women who are 
threatened, hurting, bat-
tered and abused-both 
physically and emotion-
ally. Many victims need 
food, employment, and a 
safe, secure place for 
themselves and/or their 
children. 
Domestic violence 
claims untold numbers of 
innocent v ictims every 
year in this country. This 
national tragedy occurs 
in the "big, white house" 
on the hill, where the rich 
folks live, just as often as 
in poorer neighborhoods. 
No educational level, 
ethnic or economic group 
harbors more spousal or 
continued on page 49 
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ABOUT THE COVER 
Even a mere cent ury ago, the use of leeches and the practice of bloodletting 
to treat diseases were accepted medical procedures 10 some countries. 
Especiall y in the past 12 years, amazing discoveries have come to light. In 
our "Brave New World" of biomedical research and computerized high-tech 
advances in state-of-the-art-and-beyond procedures, investigations into 
"cell mapping" are currently underway in several countries. " Mapping" the 
structure of cells may soon inform the scientific community of the predis-
position to certain diseases and conditions, and when in a person's life they 
may appear. Seventy percent of our body cells have already been mapped. 
The end result will hopefully be an extended life span of 150 years or more, 
wit h a corresponding good quality of life. Researchers have attacked com-
mon deadly diseases with their swords of science, and humanity's future 
looks bright, indeed. (See American Heart Association story beginning on 
Page 43.) 
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Great Music is Only Part of the 
Program for Local Philharmonic 
by Georgine Loveland 
An orchestra in full cry, per-
forming glorious compositions for 
attentive and apprecia tive audi-
ences, is the image mo~t people 
think of when the River~ide 
County and Inland Empire 
Philharmonic is di~cussed. These 
images reflect concert-goers' expe-
rience~ of time spent enjoying pro-
fessional musicians and guest per-
"According to a study con-
ducted by the University of 
Californ ia at Irvine, stu-
dents with training in the 
arts score 59 points higher 
in verbal skills, 44 points 
higher in mathematics, and 
80 percent higher in spatial 
intelligence than their 
playmates." 
--Neil Birnbaum, execu-
tive director, Riverside 
County Philharmonic 
formances 
Municipal 
at the Riverside 
A uditorium 111 
R iverside, or the Gardiner W. 
Spring A uditorium in Ontario. 
However accurate this percep-
tio n is, it is only part of the picture, 
a nd the overall mission of the 
organization. Based in Riverside 
for 41 season- the orchestra is 
enjoying its inaugural season as the 
Inland Empire Philharmonic as 
well. 
Sharing hi~ basic thoughb 
about the dual m•~sion of the 
orgamzatJOn of which he is execu-
tive dtrector, Neil Birnbaum 
expressed his belief that 
"Education and community out-
reach are vital for the spiritual 
health of our communities." Two 
years ago, a study conducted by the 
University of California at Irvine 
revealed that scholastically, chil-
dren who study mu~ic score 59 
point-; higher in verbal skills, and 
44 points above their non-musical 
contemporaries in mathematical 
ability. "They were 80 percent 
higher than their playmates in spa-
tial intelligence, as well," 
Birnbaum noted, ''Music can 
change their lives forever." 
This is not to say that the only 
students to benefit in this manner 
are planning on musical careers or 
are child p rodigies, but it showed 
that those who had the opportunity 
to take lessons and enjoy music for 
its own sake, reaped further impor-
tant developmental rewards. Two 
test groups were involved in the 
study - those who were involved 
in the arts and those who were not, 
in grades eight-12 and also third-
g raders. 
Riverside County P hilhar-
monic supports several educational 
programs that serve 30,000 young 
people on a dai ly basis. 
Professionals from the orchestra 
travel to Inland Empire schools in a 
highly interactive program, and 
even provide busing for the kids, 
"as part of the infrastructure and 
machine of the Inland Empire," 
added Birnbaum. 
All of these advantages to the 
youth and future of the Inland 
Empire comes at great cost, and not 
all of it can be rai<>ed by perform-
ances alone. "If every ticket to 
every concert wa.s sold, we would 
have only 50 percent of the total 
COII(//IIH'£1 011 page .j.j 
The purpose of life i to believe, to hope, and to 
s tr ive. 
- Indira Gandhi 
It is on.Jy when we realize that l ife is taking us 
som ewhe re, that we realize yeste rday is but a 
dream a nd tomorrow is only a vision of hope, and 
ho pe is the s um o f all our goals and the p urpose 
of li fe. 
-William Alllhony 
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Executive Notes 
D. Linn W iley, president and CEO of C itizens Business Bank, has announced 
tht: appointments of: J oanna Aver ett to the position of vice president and busi-
ne~i'> dt:velopment officer for the Asset Management Division's Inland Empire 
n:g10n; S teven Iden o to tht: po ition of v1ce president and banking officer in 
the Ontario office; Pa ulette M iller to tht: position of vice president and trust 
accounting supt:rvisor in the Asset Management Division; Marga r et Lambka 
to the position of v1ct: president and banking officer in the Asset-Based Lending 
Department, and David Hosking to the position of sales representativt: for the 
F ina ncial Network Investm ent Corpo r a tion, representing the bank's 
Investment Servict:s Dt:partment.... Mer cer Construction, North County 
Ba nk, a nd Rudi Bia nchi of Bianch i Developmen t, LLC, jointly awarded a 
$2,500 scholarship to Kim Michelle F letes of Murrieta Valley for her winning 
suggestion to name a new shopping devt:lopment at Murrieta Hot Spring Road 
and Madison Avenue the Madison Springs Plaza ... C r eamer Dickson 
Basford (formerly CSP Communications) in Corona has hired Julie Toledo of 
Plact:ntia as semor account executive and community relatiOns liaison for the 
State Route 55 Caltrans project. ... Eiectt:d to leadership of the Professional 
Women 's Roundta ble for 2000 were: Robbie Motter , founder/director; 
M ichele Broad, co-director; W ini Sam stag, treasurer; Gisella T hom as, sec-
retary; Shirley Kerr, membership director; Tessa J a rrett, communications 
director; Paula Sato, database/Web site director, and Barbara Ragsdale, 
financt: director. ... Eastern Municipa l Water Distr ict, which serves nearly 
half a million Riverside County residents, from Moreno Valley to Temecula, 
was the first public agency in Californ ia to receive Cai/Osha's Ca i/Star award 
for its exemplary workplace safety program . . .. Cab o Yachts Inc., founded by 
Henry M ohrschla dt and Mike Howarth of Adelanto, was named one of 
America's 25 most successful small manufacturers by Industry Week Growing 
Companies, a management magazine for small- to mid-sized manufactur-
ers .... Rainville & Bye, a Tustin-based golf course architectural firm, will con-
sult on the proposed renovation of the Redlands Country C lub golf course, 
under the direction of course superintendent, Richard Ray .... Actress Annette 
Bening will be honored at the 11th Annual Norte! Networks International 
F ilm Fes tival in Palm Springs on January 15 .... Rancho Santa Ana Botanic 
Garden in Claremont received a $112,500 general operating support grant 
from the Institute of Museum and Library Ser vices, a fl!deral grant-making 
agl!ncy .... Guy E vans, Inc. has broken ground for its new corporate headquar-
ters in Thousand Palms ... Stewart Holt Ad vertising, a full -service automotive 
after-market specialist agency in Ontario, has added five staff members to its 
account service and production d!!partments: Account executives Jonathan 
Light and R. Marc Gerdeman; production manager S tephanie Coleman; and 
art directors Charles Godfrey and Danny Sciortino .... Kelly Mulligan of 
Pacific G ulf Properties, Inc. has been appointl!d president of the Inland 
E mpire Building O w ners and M anager s Association for another 
year. . .. Elected to otha leadership positions of BOMA/Inla nd E mpire were 
v1ce president, G ary Horn, H orn & Associates; secretary, Richard 
E ichenbaum, Ontario Mills; and treasurer, Marge Almond, RPA, 
Transwest ero-Voit.. .. Mike O choa has been appointed dirl!ctor of s.1les and 
m.trkctmg, r~ponsibk for the overall planmng and 1mpl1!mentation of na11on-
w1de !>ales and marl-.cting actiVIties for I r rit rol Systems of Riverside ... Elected 
to the board ol the A mer ican Society for Training and Development in 
Rivers1de were C indy W hitaker and Amy F r ost. co-presidents; Toni 
Johnson, past president and d1rector of community outrl!ach; Curtiss Witt, 
chief financial officer; Janet Russ, membersh1p director; Ann Ronan, pro-
grams director; Mary Nofan, distance learnmg director; Michelle Riehn, pro-
fessional development director; Paula Sato, technology director; Robbie 
M otter , public relations d1rector, and Effie E hrhard, marketing 
director .... Orthopedic surgeon Rufus W. G ore, M.D., has joined the medical 
staff of the Rancho Mirage Desert Orthopedic Center, headed by Robert W. 
Murphy, M.D .... Attorney Thomas C. Webb, a civil and criminal litigation 
specialist, has JOined the law offices of Dale S . Gribow in Pa lm 
Desert. .. Bruce Cameron has been named general manager of the Spa Hotel 
& Casino 1n Palm Springs. 
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Managed Care Is Still a Good Idea 
by Uwe Reinhardt., a professor of 
political economy at Princeton 
University 
Portland, Ore., and $3,700 in 
Minneapolis, Minn. 
Is managed care dead? Some 
say "yes," given the United Health 
Group's decision to stop overruling 
doctors' decisions about treatment. 
But in truth, managed care is a good 
idea, and it 's here to stay. Only the 
techniques of managing are being 
changed. 
At its most general level, "man-
aged care" simply means that those 
who pay for health care have some 
say over what services they will 
pay for and at what price. No health 
insurance system can work for very 
long without these prudent meas-
ures. True, America's health insur-
ers did function without them for 
several decades after World War II. 
Until the early 1990s, most group 
policies incorporated the philoso-
phy that only the physician and the 
patient should determine the treat-
ment for a particular illness. It was 
accepted that the insurer would pay 
each health care provider the 
"usual, customary and reasonable" 
fees, with few questions asked. 
This genteel philosophy rested 
on the belief that modem medical 
practice is firmly anchored in sci-
ence; that the providers of health 
care would do no less, but also no 
more, than good medical science 
dictated, and that the fees charged 
for health care would remain "rea-
sonable." 
Unfortunately, this open-ended 
social contract produced a track 
record that gave the lie to these 
assumptions. Two decades ago, 
pioneering research by Dartmouth 
epidemiologist and physician John 
Wennberg showed that the use of 
health services and health spending 
per capita varied widely across 
regions in the U.S., in ways that 
could not be explained by health 
status or clinical science. In the 
most recent edition of that research, 
Dr. Wennberg and his associates 
report that in 1996 Medicare paid a 
statistically adjusted $7,800 per 
elderly American in Miami and 
$7,700 in Baton Rouge, La., vs. just 
$4,900 in Tallahassee, Aa., $3,923 
in Shreveport, La., $3,900 in 
Put on the defensive by such 
data, the medical profession point-
ed out that medicine is both art and 
science and argued that the varia--
tions in cost simply reflected differ-
ences in preferred practice style. 
This response begged the question 
that has been one of the chief driv-
ers behind the managed care move-
ment: Which of the varied practice 
styles is the most cost-effective? 
Managed care was further fueled by 
research during the 1980s, in which 
clinical experts deemed unneces-
sary substantial portions of health 
services actually delivered to 
patients. 
It would be facile to blame 
physicians for their failure to con-
trol costs. After all, the knowledge 
base of clinical science expands at a 
pace that exceeds the busy physi-
cian's ability to keep up with the 
best medical practices. Some mech-
anism must therefore be found to 
help them do so. Managed care 
ought to be one such vehicle. It 
turns out that the preauthorization 
and concurrent review of medical 
treatments-the methods American 
managed-care companies have typ-
ically used during the past few 
years--are not the best means to 
this end. These intrusive tactics irri-
tate patients, insult physicians, and 
often cost more than they save. 
Periodic,_ statistical profiles of 
individual physicians' practices 
promise to be a more productive 
approach to cost and quality con-
trol. It is a common method of cost 
control in other countries. That 
method grants the · physician clini-
cal autonomy within some range of 
pre-established norms and inter-
venes only when physicians deviate 
substantially from them. In indus-
try, the approach is known as "man-
agement by exception." The devel-
opment and updating of these prac-
tice norms is a perpetual search for 
the best clinical practices. To be 
effective, that search should be con-
ducted in close cooperation with 
the practicing physicians to whom 
the norms apply. 
continued on page 16 
What is Going On at Our 
Local Airports ... And Why? 
by Deborah Acker 
(Exclusive to the Inland Empire 
Business Journa[) 
If you are looking for a good 
read - with action packed, hi-level 
corruption - order a copy of the 
Miami Herald's (www.herald.com) 
investigation: "The Airport Mess -
Insiders Profit, Travelers Suffer." 
Miami Airport has a 4.3 billion dol-
lar construction program. Some 
estimates are that Los Angeles 
International Airport (LAX) con-
struction will triple that number. It 
makes me wonder about our local 
airports and all the political joc~ey­
ing that's going on. 
In the next 20 years, air traffic is 
expected to grow dramatically. Los 
Angeles officials want to grow their 
airport (LAX) by approximately 30 
million passengers - to 94 million 
by the year 2020. During the same 
time, Ontario International Airport 
is expected to grow by 6-10 to 12-
15 million passengers. What is 
wrong with this picture? Fifteen 
million vs. 94 million. Where is the 
greatest population growth going to 
occur? In the Inland Empire, not 
L.A. Why over-develop LAX then? 
The lawsuits, environmental 
challenges, and excessive runway 
incursions at LAX remind me of 
Cinderella's step-sister shoving her 
foot into a glass slipper that simply 
would not fit. But this step-sister 
(LAX) recently requested up to $2 
million for a public relations cam-
paign, to say that it will fit. This 
amount is to promote the LAX mas-
ter plan. Where is Cinderella? 
I think she is being held hostage 
by an airport permit. The certificate 
limits Ontario International Airport 
to 12 million passengers, to main-
tain air quality standards, unless 
written concurrence from the 
California Air Resources Board is 
secured. To my knowledge, only 
one other airport in California has 
this kind of limitation ... Sacramento. 
The certificate is based on an out-
dated report and needs to be re-
examined. It seems to me that 
Ontario Airport has to be the sacrifi-
ciallamb when it comes to air qual-
ity standards. Los Angeles far 
exceeds those standards. 
It is time for business leaders to 
push for further development of 
Inland Empire airports. Even Orange 
County knows the value of an air-
port. At a recent board of supervisors 
meeting, it was estimated that $9 
million has already been spent with 
P&D Aviation to pursue airport 
development. So let's see, what has 
Ontario spent? And what about the 
continued on page 39 
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CLOSE- UP 
UCR Dean Donald H. Dye Builds Three Careers Into One Stable Structure 
by Georgine Loveland 
Plato taught in a public grove in 
Athens known as the Academe, 
which still means a place of instruc-
tion, and also refers to a person who 
is accustomed to the environment 
of a university or college. 
Sometimes the halls of academia 
have been suffused with stuffiness, 
according to some observers. This, 
however, is not the case at the A. 
Gary Anderson Graduate School of 
Management, University of 
California at Riverside, and certain-
ly not since the school 's dean came 
on board in March. 
Dean Donald H . Dye quickly 
swept away any vestiges of 
parochialism skulking in the cor-
ners, opening the halls to fresh 
ideas, as in the original Academe. 
His wide-ranging, expansive phi-
losophy evolved from his years of 
experience in the military, law, and 
the corporate world. 
Dye was born in Riverside, but 
grew up in Compton, where he 
graduated from high school, but he 
has always held a special place in 
his heart for Riv.erside. He then 
attended the University of Redlands 
for two years; did undergraduate 
work at the University of 
California, Berkeley, and graduated 
from the University of California, 
Los Angeles School of Law in 
1967. 
Following his admission to the 
California State Bar, Dye joined the 
United States Air Force as a mem-
ber of the Judge Advocate General 
Corp. He served as defense counsel, 
trial counsel, military judge, and 
staff judge advocate during his five 
years of service, which prepared 
him for the private law practice of 
Reid, Babbage, and Coil, that he 
joined in 1975. He relinquished his 
partnership in that firm in 1982 to 
begin his own Jaw firm, Dye, 
Thomas and Luebs, exiting in 1991, 
when nudged by the desire to grow 
in a new direction. 
He had formerly served as legal 
counsel for his friend, Ely 
Calloway, founder of the Calloway 
Vineyard and Winery in Temecula, 
who sold the winery in 1980. In 
1982, Calloway, at the age of 63, 
started the Calloway Golf 
Company. Even though his law firm 
had been good to him, Dye 
explained, he felt that he "could 
learn more with Ely," and left law 
for the business world. "I found that 
marketing is not negative," Dye 
commented. "The best product in 
the world will go nowhere if not 
marketed well." 
In the legal profession, Dye had 
enjoyed the ever-changing scene of 
new cases and new people, but 
there was a limit to the structure he 
had to work within. "The two 
careers were different, but intrigu-
ing," he said, and his "level of life 
force was ready for new chal-
lenges." During 
his tenure as 
president and 
CEO, Calloway 
Company's 
annual sales 
grew from 
remedy the situation. "When you 
are involved in any startup venture, 
there are always growing pains," 
Dye said. (He is the seventh dean.) 
" Problems happened when the sys-
tem was down-sizing; s tate funds 
were less then. Now, we are unlock-
ing people's creative juices more. 
What is needed is consistent leader-
s hip; there has been too much insta-
bility. This school is much better 
than it thinks it is. It has underesti-
mated itself, but now it is beginning 
to believe in itself and things are 
s tarting to click. The seeds were 
already here; I am just helping to 
unlock their potential." 
One of his recommendations is 
to move the undergraduate business 
students under 
the umbrella of 
the business 
school, instead 
of the present 
banner of the 
College of 
Humanities, 
Arts and 
Sciences, giv-
ing the students 
a feeling of 
belonging to a 
more unified 
organization. 
about $54 mil-
lion to $850 
mill ion, reach-
ing the pinna-
cle of the 
largest manu-
facture of golf 
equipment m 
the world. Dye Donald H. Dye "We are on 
was the recipi-
ent of the United States Small 
Business Administration National 
Entrepreneurial Success award in 
1996. 
Then, deciding it was time for 
another change, he began searching 
for a higher mountain to climb. "I 
was having lunch with the chancel-
· lor of UCR and asked him, "Do you 
have a job for me?" The answer was 
"yes." There was a suitable position 
open, as dean of the A. Gary 
Anderson Graduate School of 
Management. He had found his pur-
pose in the mountains of academia, 
where he could use his management 
skills and also enjoy a new level of 
learning. "Nobody is responsible 
for your happiness but yourself," 
Dye believes. "Don't waste time." 
The school has had a history of 
not performing up to its potential, 
and the new dean is determined to 
a fast track," he 
added. "We are in the process of 
accreditation. Students who entered 
the school this fall will graduate 
from an accredited business school. 
"The complicated process usually 
takes a maximum of five years to 
achieve; however, the school is in 
the midst of the program, which 
should be completed in April, 2001. 
"Then, we will have accomplished 
our mission," the dean said. 
This project is one of several 
that Dye has presented to the 
school for evaluation. His belief in 
the future for business opportuni-
ties at all levels in the rapidly 
accelerating commercial pace of 
the Inland Empire, has led him to 
support expansion of the s~hool 's 
Center for Entrepreneurial 
Management 
The geography of the area has 
inspired him in his definition of 
"geo-business." "The direction of 
business is directly affected by 
location," states Dye. The demo-
graphics for businesses such as 
McDonald 's can also apply to 
regional businesses. This area is 
poised on the brink of major expan-
sion," he believes, because: "The 
dirt is fairly cheap; there is a good 
educational base in place, and an 
available transportation infrastruc-
ture . I predict that the Inland 
Empire will be one of the major dis-
tribution centers of the world .. .if we 
make the right decisions now. Why 
think small? Twenty years from 
now, one-fifth of the world's prod-
ucts should be going through this 
area-by air, rail and road along the 
Alameda Corridor, with warehous-
ing in Ontario-a double wham-
my." 
The dean sees a research-based 
faculty and educational programs 
providing bachelor's and master's 
degrees, and an emphasis on man-
aging our "electronic economy, 
with resources brought to bear 
under that focal point to benefit the 
community-at-large." 
Health care management is 
another segment of Dye 's overall 
vision. He believes in the reduction 
of government involvement, and 
better utilization of the region's 
medical technology and institu-
tions. "This is a four-legged stool 
we're sitting on," he continued, 
referring to the standard of achieve-
ment possible m the Inland 
Empire-by those ·not afraid to 
dream. 
Dean Donald Dye and his wife, 
Charlotte, are the parents of five 
grown children and three grand-
sons. Two yellpw Labrador retriev-
ers, Samantha and Zack, are also 
members of the family, and some-
times get to go to school with the 
dean. "I'm working on their educa-
tion," he said. 
Then he added, "I have been 
reflecting on my feelings lately, and 
one concept came to me. "I'm not 
sure that what I'm doing will 
extend my life, but I am sure that it -
is making my life more enjoy-
able ... and, I can certainly say that 
about the job I have now." 
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$1.3 Billion Increase- Is The Sky Finally Falling? 
by Mario C. Tromba and Marty 
Callahan, California Casualty 
Management Company 
California's Insurance 
Commissioner, Chuck 
Quackenbush, recently announced 
his recommendation that Workers' 
Compensation carriers increase 
their rates by 18.4 percent. The 
increase was suggested by the 
Workers' Compensation Insurance 
Rating Bureau (WCIRB), a non-
profit, nonpartisan agency that ana-
lyzes the state's Workers' Comp 
data and makes annual rate recom-
mendations. The increase, if adopt-
ed fully by the carriers, would mean 
a $1.3 billion increase in insurance 
premiums paid by California 
employers. 
California employers have 
enjoyed a premium decrease of 
almost 50 percent since the 1995 
deregulation. There has been rising 
concern over the last few years that 
intense competition has deteriorat-
ed rates to a point where carriers are 
currently selling coverage at a sub-
stantial loss. Some experts have 
even forecast carrier failures and 
sudden and dramatic rate increases. 
For those monitoring the market, 
the recent announcement by the 
commissioner invites the question, 
"Is the sky finally falling on 
California employers?" 
Statistics indicate that the com-
bined ratio for carriers writing this 
coverage in California is 141 per-
cent. Translated into plain English, 
for every $1 in premiums collected, 
$1.41 is being paid in claim costs 
and other expenses. While claim 
frequency is down, claim severity is 
at an all-time high. The cost of an 
average claim is approximately 
$24,000. That is a 30 percent 
increase over the last six years. 
Perhaps as significant as the rate 
increase, is the possible resurfacing 
of Senate Bill :320 next year. The 
bill, which proposed a substantial 
benefit increase to injured employ-
ees, was vetoed recently by 
Governor Davis. The financial 
impact of this bill, if approved, 
could play a significant role in rate 
increases in the year 2000 and 
beyond. 
How will the commissioner's 
announcement effect employer's 
rates? "It depends on how each 
employer's claims are trending," 
says HIH Insurance executive vice 
president, Trip Ames. "Employers 
on average have realized steady 
rate increases since July 1, 1999." 
Underwriters are once again 
scrutinizing individual risks for 
profitability. A favorable loss trend 
will allow underwriters to apply 
credits to the potentially higher 
base rates. Excellent risks may not 
see much of a change. Moderate to 
poor risks, however, should brace 
themselves for increased insurance 
costs. 
What should companies do to 
prepare? Even the best risks should 
view this announcement as a wake-
up call. Now is the time for 
employers to review their Workers' 
Cornp program. Because severity is 
playing a much larger role than fre-
quency in driving up claims costs, 
companies must be willing and able 
to aggressively manage their own 
claims. Thomas Harang, an 
Employers Group consultant and 
Workers' Cornp specialist, suggests 
that, "An employer should be pre-
pared to aggressively and thought-
fully manage claims from start to 
finish." 
One of the few claims manage-
ment tools current legislation pro-
vides an employer with, is medical 
control for the first 30 days. "The 
first 30 days is a window of oppor-
tunity for employers to control 
medical costs. It is essential that an 
employer seize this opportunity. 
One way to capitalize on this 
opportunity is to carefully research 
and select a medical clinic that spe-
cializes in industrial medicine and 
that meets the needs of.your organ-
ization," stated Harang. 
Once medical control has been 
established, communication 
becomes essential. It is the respon-
sibility of the doctor or clinic to 
provide the employer with timely 
medical status. It is important to 
make scheduled telephone calls to 
your claims adjuster to insure effi-
cient claims management. Regular 
status reports from the carrier are 
available, but often must be 
requested. Thomas Harang stresses, 
" It is also important to keep in con-
tact with the injured worker. This 
communicates your personal con-
cern and provides encouragement 
for the employee to return to work." 
Is the sky falling? It is difficult 
to gauge how the market will react 
to the rate increase recommenda-
tion. What becomes evident, how-
ever, is the danger in relying on the 
market to provide lower rates. Now 
is the time for employers to develop 
and implement a strategy that 
allows them some degree of control 
over future costs. Once this strategy 
is in place, the employer can stop 
looking skyward. 
Marty C. Callahan and Mario C. 
Tromba are both account execu-
tives with Calco Insurance 
Brokers & Agents ' Glendale 
branch. 
New Workplace LalVs for 2000 
by Allan laremberg, president, 
California Chamber of Commerce 
California's 1999 legislative ses-
sion produced some significant 
changes for employers and employ-
ees beginning on Jan. 1. Major 
changes include: modifications in 
overtime pay, sick leave, workplace 
safety, and state disability insurance. 
Y2K also means that employers must 
update employee handbooks and . 
employee notices to reflect changes 
in: COBRA, Cal/OSHA information 
and discrimination. Employers who 
wish to purchase updated employ-
ment law kits can call the California 
Chamber at (800) 331-8877~ 
Following is a brief description of the 
major law changes affecting employ-
ers and employees. 
Overtime 
California returns to daily over-
time in 2000. Overtime will be paid 
after eight hours worked in a day, 
rather than after 40 hours worked in a 
week. Time-and-a-half will be paid 
after eight hours worked in a day, and 
double time after 12 hours a day. The 
new law does provide for make-up 
time, (paid at the regular rate of pa.y), 
if the time is made up during the 
same week, and if no more than 11 
hours are worked in a single day. 
Make-up time requires a written 
agreement between the employer and 
employee. Alternate work schedules, 
such as the four-day work week, are 
also permitted, as long as no more 
than 10 hours are worked in a day. 
Alternate schedules must be 
approved by a two-thirds secret ballot 
vote of the employees. 
Sick Leave 
Employers who provide paid 
sick leave must allow employees to 
use up half of it for care of a sick par-
ent, child, or spouse. Employees can 
use this sick leave for any family ill-
ness, including colds and flu. The 
new law does not mandate that 
employers provide paid sick leave. 
Health and Safety 
Employers who willfully violate 
workplace health and safety laws will 
face stiffer penalties in 2000. 
Penalties for serious violations are 
increased from $7,000 to $25,000. 
The new law also allows prosecution 
of managers and supervisors, if will-
ful or repeated violations result in 
death or serious injury. Employers 
who fail to correct a violation are 
now subject to a fine of up to $15,000 
per day, from $5,000. Corporations 
also face more severe penalties. In 
cases where a willful violation results 
in death or serious injury, the penalty 
can be no less than $250,000 - and 
could go as high as $2 million. 
State Disability Insurance 
State disability benefits will 
increase in 2000 from $336 per week 
to $490 per week. Under the new 
law, employees will pay 0.5 percent 
on the first $46,327 of their annual 
income, up from $31,767 in 1999, for 
a total of $232 per year. The state dis-
ability fund is financed by employ-
ees, and provides benefits to employ-
ees who cannot workr due to preg-
nancy, illness or injury. 
The second year of the two-year, 
continued on page 52 
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. CORPORATE PROFI~E 
Instead of Buildings, Former Architect Builds on Dreams in Palm Springs 
by Georgine Loveland 
William G. Kleindienst, mayor 
of the vibrant desert city of Palm 
Springs, generates the same kind of 
momentum produced by the giant 
wind turbines residents may also 
elect as their source of "green" 
electric power. 
A whi~lwind of optimism and 
progressive ideas, Kleindienst 
charges through complicated proj-
ects as though they were lumps of 
butter, working to make the city he 
loves better and better, never for-
getting the importance of nurturing 
the hometown ambience he and 
Palm Springs' residents are so 
proud of. 
"We honor and respect those 
with vision who came before, and 
celebrate all kinds of life," the 
mayor commented. "We open our 
arms and hearts to the world, but it 
is still the residents' town." Visitors 
arrive in droves to enjoy the many 
special events the town sponsors. 
To name just a few: In October, 
4500 kids trooped down Palm 
Canyon Drive during the 
Homecoming Pa~ade. A large 
Veterans Day Parade is held every 
November to recognize the sacri-
fices American veterans have made 
for their country, and on the first 
Saturday in December, the annual 
"Festival of Lights" is held. 
Everyone joins in - floats cov-
ered in lights, farm tractors, horses, 
twirlers, bands, helicopters, fire 
trucks, mountain rescue vehicles, 
and entries of every description. 
And, in January, the Nortel/Palm 
Springs National Film Festival, 
begun by the late congressman and 
former Palm Springs mayor, Sonny 
Bono, arrives on center stage. 
"My goal is to have a special 
ev~nt every weekend," Kleindienst 
said. "It all requires balance - the 
balance of nature and sense of com-
munity and safety must be main-
tained. If we veer away from this 
continuum, and fail to protect that 
which is so rare, it will be ruined 
forever." 
Due to the fragility of the 
desert environment, where even 
one tiny developmental error can-
not be erased or disguised, the 
mayor has a strong sense of his 
city's obligation to its unique envi-
ronment of desert and mountains. 
Ever aware of the possibility of 
exploiters, city fathers comb 
through possible residential and 
commercial additions to the city 
very selectively. The right ones are 
. then moved through the process of 
joining the community of Palm 
Springs with guided hands. "We 
want to lure those who understand 
and want to be part of our quality of 
life, not those who might reduce it, 
because it would be difficult, if not 
impossible, to repair," Kleindienst 
emphasized. 
Honoring those who carne 
before begins with the Agua 
Caliente Band of Cahuilla Indians, 
and the present day "Bird Singers," 
the keepers of the songs. Since the 
Indian language was verbal, no 
written records of its history are 
available. The Bird Singers are 
entrusted with the vital task of pre-
serving the ancient language, and 
thereby the proud heritage of their 
people. Agua Caliente translates as 
"hot water," referring to the warm 
waters springing out of the desert 
sands. 
Palm Springs was incorporated 
on April 12, 1938, and the current 
city is the result of people of vision 
- such as oil industrialist Tom 
O'Donnell, who built a private golf 
course in the desert, and council 
member Ruth Hardy, who con-
ceived the idea of lining Palm 
Canyon Drive with palm trees. 
Others followed; a library was 
built, and the town evolved from 
the original rustic Western town 
which attracted people to its pur-
portedly healing springs, accessed 
through a wooden shack. A modern 
version, the Spa Hotel and Casino 
is owned by the Agua Caliente 
Band of Indians. 
Ultimately, of course, the city's 
attributes attracted the rich and 
famous, where notables such as 
Albert Einstein came for privacy, 
and Hollywood's Clark Gable, 
Jimmy Cagney, and many other 
stars gathered to party away from 
the public eye and the ever-present 
photographers' lenses. 
Many celebrities 
still reside, part-time 
or full-time in Palm 
Springs, but the spot-
light is now focused 
on such civic accom-
plishments as the cre-
ation of the Palm 
Springs Virtual 
University (PSVU). 
PSVU allows students 
to attain a quality edu-
cation by attending 
"virtual" classes in the 
public library via 
video-conferencing. 
Six educational part-
ners, including: Mayor William G. Kleindienst of Palm Springs 
Stanford University, 
the University of 
Washington, and UCLA offer an 
expanding curriculum without the 
expense and stress of traveling 
elsewhere . 
Clean transportation systems 
and non-polluting energy sources 
are other issues the mayor is com-
mitted to installing in the city, to 
further protect the environment and 
the quality of life. He drives a corn-
pressed natural gas (CNG) car, as 
do other city employees. He will 
soon be removing 30 gas-driven 
city vehicles and replacing them 
with ZEVs, zero emission vehicles. 
He serves as chair of the Mobile 
Source Review Committee, dedi-
cated to removing diesel-powered 
vehicles from the roadways. The 
city has also recently received a 
grant to develop an electric bike 
program. 
Water issues are of primary 
importance in an arid atmosphere, 
where there is a finite amount of 
that precious resource available. 
Palm Springs water and sewer 
treatment plant won an award for 
its three-stage, or tertiary, treatment 
plan, making it possible to reuse 
water for certain projects, such as 
parks, golf courses, arid other inno-
vative uses. 
Palm Springs Airport now 
enjoys "international" status, with 
U.S. Customs services in place. 
"We have completed a massive air-
port expansion," Kleindienst said. 
"It is phenomenal and a 'clean' air-
port with equipment: cabs, vans 
and buses, sweepers, etc. powered 
by alternative fuels." 
Kleindienst was born in 
Arlington, Texas, but moved · to 
Kings Park, L.I., N.Y. at an early 
age. He graduated from the 
University of Arizona, where he 
studied architecture, and arrived in 
Palm Springs 23 years ago follow-
ing a job offer from a college 
buddy. "It was a small, quaint, 
friendly town," he remembers, "but 
with an internal cosmopolitan spin 
to it." 
He and his wife, Kathy, have 
three children: Kara, 17; Willy, 14, 
and Joey, 10 - all actively 
involved in school and the commu-
nity. Mrs. Kleindienst, former win-
ner of the Athena Achievement 
Award for the Entreprenuerial 
Woman of the Year, is owner/man-
ager of the Escrow Connection and 
member of the board of the 
American Youth Soccer 
Organization. The mayor credits 
his wife for making it possible for 
him to pursue his dreams for the 
city he loves. 
" I am in awe of what this town 
can do when it puts its mind to it," 
he added. "I would compare it, toe-
to-toe, on quality of life with any 
comparable town in the world, and 
Palm Springs will outshine the 
other one. It is our people who 
make us great." 
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Top Ten Marketing Trends for the Millennium Are ... Well, Just One! 
by Ron Burgess 
At the end of each year, I build 
a list of the most important market-
ing trends for the following year. 
Then I review previous years' pre-
dictions to see how correct I was. I 
find each year that my forecast is 
generally accurate, and wonder 
why I hadn't capitalized financially 
on those ideas! 
This year is different: 
I followed my usual routine, 
and as the column carne to a close, 
I realized that every significant 
trend was tied into the Internet! Not 
because the Internet itself has cap-
tured every marketing activity (that 
will never happen), but because the 
Internet is already so big that it is 
causing ripples outside itself. So, 
this is the second version of the 
column. 
Last year, eight out of the top 
10 marketing trends were related to 
the Internet. In 1998, the Internet 
and e-mail were just two of the top 
10. Now, heading into the next cen-
tury (I won't venture into the mil-
lennium), it is clear that, at a mini-
mum, the Internet is THE market-
ing trend of the century. 
Unless we have some kind of 
technological catastrophe, the 
Internet will touch every facet of 
the marketing cycle, with the 
exception of certain face-to-face 
interactions (thank goodness for 
INLAND EMPIRE 
that!) I say "certain," face-to-face 
interactions, because many will 
include the Internet. 
In just the next decade: 
The fax will be dead. The 
phone will be used along with the 
Internet for visual support of docu-
ments, charts and photos. 
Television will deliver Internet 
content. Meetings and presenta-
tions will be enriched with on-line 
content. On-line applications will 
replace many PC software applica-
tions. Internet sales transactions 
will increase five to 100 times the 
current number. The printing 
industry will still be in a stagnant 
mode. Audio, VIdeo and virtual 
reality will be common forms of 
merchandising and recreation. 
Signatures for legal documents will 
be more secure on-line than old-
fashioned ink. 
One example of how the 
Internet i~ influencing the outside 
world, is the recent unexpected rise 
of traditional media cost. The 
Internet dot.coms have bought so 
much media with newly-found 
market capital, that some media 
markets are sold out and the price 
has doubled. One observer states 
that the capital-rich Internet com-
panies "have more money than 
brands," a terrific description of 
no-name compJlnies attempting to 
buy brand recognition in the mar-
ketplace. This surprising phenome-
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na really killed number eight in last 
year's forecast - "Direct market-
ing grows stronger; advertising 
grows weaker." This complete 
reversal probably represents the 
worst prediction we have made. 
Although the underlying reasons 
are correct (direct marketing is 
replacing mass marketing), the 
twist is that major leaders in the 
Internet business are using tradi-
tional mass media to attract a mass 
audience, then treating them as 
complete individuals once they log 
on. 
The newest trend on the list is 
software that makes suggestions to 
individuals, based on a huge data-
bases of people who like the same 
things. This type of software may 
be the futuristic merchandising tool 
necessary to change the complex-
ion of the Internet. If a large com-
pany can treat each of us as indi-
viduals, then the battle to get the 
traffic to the site may look very 
much like mass merchandising. I 
call this trend Mass Portal-Niche 
Market. A portal is the first page 
logged on to. 
The fight for dominance on the 
Internet has already started. With 
millions of pages of information, 
and thousands of directories and 
search engines, the top few dozen 
already know that the battle will be 
over the number of visitors attract-
ed to each portal. This in turn will 
drive revenue just like network tel-
evision market share. The media 
companies certainly have not 
missed the connection with the 
Internet as another "media" outlet. 
They have each made substantial 
investments in this new technolo-
gy. 
While the Internet will doubt-
less consolidate into mega-search 
engines and networks, it still offers 
the same service that the phone 
does; dial the right number and get 
a precise business or person. This 
brings the power of full interactivi-
ty to each and every business, 
world-wide. 
Not every business will have to 
be on the Internet. If you sell hot 
dogs on a specific corner and don't 
want any employees, you will not 
be affected by your absence on the 
Internet. Convenience merchandise 
and services of all types that rely 
on traffic, will probably continue to 
prosper as they have for millennia. 
These businesses can survive with-
out a phone! But if you need a 
phone to do business, you will need 
the Internet to buy competitively, 
service customers at expectation 
levels, or sell competitively. 
You won't be out of business 
tomorrow without the Internet, but 
the game changes in this decade, 
and your business model will need 
to be re-evaluated to determine 
how it will need to change-unless 
you are a hot dog vendor. 
Ron Burgess is a business consult-
ant working in the area of market-
ing management and technology. 
You can see more on related sub-
jects on the Burgess Group Web 
Site at HYPERLINK http://www. 
burgessman. com/articles&columns 
or reach him at 909-798-7092. 
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JANUARY 2000 
Archiving 
by Cyndi J. Torres 
Happy New Year, and happy 
new resolutions! 1f you're frustrated 
because "getting organized" is still 
one of your resolutions for 2000 (as 
it was, perhaps, for 1999), give your-
self a break. Remember that organiz-
ing skills are learned skills that take 
time to develop. Once you've creat-
ed new organizing habits, the main-
tenance part of staying organized 
becomes a little easier. 
Do you think we will ever see a 
paper-less office? Personally, I think 
we are years away from it. The 
Internet alone promises continued 
information overload. Even though 
we can e-mail and e-fax information 
in a matter of seconds, the human 
need to print that information on 
paper is ever present. 
On to the subject at hand, 
archiving. What is an "archive?" 
Well, it all depends- on the person, 
the business, and/or the industry. 
Not very helpful, eh? Well, one way 
to look at it is: other than the current 
and previous year's files, if the 
information or file no longer 
requires any action, and you won't 
have to refer to it on a daily, weekly, 
or even monthly basis, it's probably 
good for the archives. Time for a sta-
tistic- 90 percent of what we file is 
never referred to again. 
Each new year (calendar or fis-
cal) should bring with it the task of 
archiving the previous year's physi-
cal and computer files in order to 
make room and be organized for the 
current year's guaranteed glut of 
information. Many of my home-
based and small business clients find 
the term [archiving] a BIG word for 
the small size of their business opera-
tion. Let me just clarify that what is 
addressed in this article, in terms of 
archiving, is a simple method to man-
age "information clutter'' at your 
desk, in your office, or in a small 
business when the New Year rolls 
around. 
Your immediate workspace 
(desktop and desk filing drawers) 
should contain your active project 
files and information, along with the 
tools and reference material you use 
either on a daily or weekly basis. In 
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Out With the Old, Roont for the New 
order to keep your desk, office 
space, filing cabinets and computer 
hard drive free from clutter, take the 
time to purge your files and store 
inactive files on an annual basis. 
If you can handle it, limit what 
you keep in your office files to cur-
rent year, plus one. Anything older 
than 1999 should be archived in a 
separate filing cabinet or archive 
boxes in a storage room, or offsite 
storage facility. There are excep-
tions, of course, and I can hear many 
of you now. What if you have an 
older project file that is still active? 
By all means, it should stay filed in 
your immediate workspace. If you 
do have the file space in your office, 
keep current, plus two years worth, 
of inactive files (i.e., 1998 and 
1999). 
Be sure to take the time to clear-
ly label the archive boxes and create 
an index of what you're keeping in 
storage. The index of archives 
should be somewhat detailed, 
although you needn't list every sin-
gle file. If you keep inactive files in 
filing cabinets onsite, and older files 
in an offsite storage facility, be sure 
to indicate the exact storage location 
on your index. List the archive box 
number and label. Then list the main 
file categories, along with one or 
two levels of sub-folders. For 
instance, let's say that box no. 1 (or 
1-98) contains your 1998 project 
folders. The next line on your index 
would list the first project, followed 
by a list of that project's sub-folders. 
Then list the next project and its sub-
folders, etc., etc. Keep the index in 
your desk drawer file labeled "Index 
of Archives" or "Archives, Index" .. 
. whatever floats your boat. Just 
keep it handy so that when you're 
looking for an older file, you can 
quickly find where it's stored. 
By the way, to help expedite the 
archiving process come January or 
February 2001, for every new file 
folder you create this year, you may 
want to apply a 2000 or '00 date 
sticker on the label next to the file 
name. This doesn't work for every-
one or for every type of file, but it is 
effective for general correspondence 
files and basic accounting files. 
You should manage your com-
puler files the same way as your 
paper files. Both the Windows and 
Mac operating systems allow you to 
create as many folders and sub-fold-
ers as you need. I actually store all of 
my business files on a ZIP disk. This 
not only keeps clutter off my hard 
drive, it saves my business from 
coming to a halt should something 
happen to my computer hardware. 
On my ZIP disk, I have one folder 
labeled Clients, and inside that main 
folder are sub-folders for proposals, 
invoices, and correspondence. In 
each of the three sub-folders, is 
another sub-folder labeled - 99 
Proposals, 98 Proposals, 99 
Invoices, 98 Invoices, etc. 
Remember to keep your com-
puter [file] folders and sub-folders 
simple. Name your files in the same 
way you name your paper files, it 
makes for easier reference. If you 
over-categorize and create too many 
folders, sub-folders, and sub-sub-
folders, you will definitely go insane 
trying to remember where you saved 
a file, or which folder to look in. 
There is always, of course, the nice 
"find" feature, but simplicity in set-
ting up computer folders and sub-
folders is the key. 
Cyndi J. Torres is founder and 
principal of Streamline 
Organizing, a Pomona-based con-
sulting business specializing in 
information and time management. 
Her clients range from corporate 
executives to small business entre-
preneurs. Cyndi is also available 
for in-house seminars on the sub-
ject of organization. She can be 
reached by e-mail at stream-
lineco@earthlink.net or by calling 
(909) 241-2690. 
Cal l us today at 1.800.9.Subnet (800.978.2638) to d iscuss 
your Internet Project, or v rsrt us on the World Wrde Web 
at www.subnet.org/rebJ 
We are lookrng forward to speakrng with you .. . subnet 
COMPUTERS/SOFfWARE 
The Attack of the Killer Dotcoms 
by 1. Allen Leinberger 
Congratulations. You, and 
your computer have survived 
Y2K. Let me be the first to say, "I 
told you so." 
To be fair, my own computer 
did crash, but that was way back 
on Dec. 10, and the problem was 
the power supply, not the Real 
Time Clock. And yes, I have a 
surge protector, but this was a 
couple of tired old capacitors 
inside of the machine. It hap-
pens. 
Fortunately, I have backed up 
all of my work on other comput-
ers and a collection of Zip disks, 
so very little disappeared. 
The same is not true of the 
dreaded Web sites. They have not 
disappeared. 
Just a couple of years ago we 
"surfed" the Net. If we found an 
" X-Files" chat room or pictures 
of Teri Hatcher to download, we 
were happy. Now we are being 
told that the way of the future is 
Net shopping. 
The on-site onslaught has 
Wall Street in a dither. New IPOs 
(Initial Public Offerings) are 
turning computer nerds into mil-
lionaires overnight.. . and the 
worst is yet to come. 
Nearly 25 percent of this past 
year's Christmas shopping was 
done on-line. Anyone who tried 
to park near a shopping mall may 
not agree, but the numbers are 
there. Postal services, who were 
losing money on e-mail, are get-
ting it all back in shipping 
charges. Pick up a current copy 
of any magazine. I have a Time 
magazine in front of me, but any 
one you have will do. Count for 
yourself how many ads have Web 
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ated the flexible schedule that works with my job. But most 
of all, I liked knowing I was in a program that emphasized 
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site addresses in th~m . Then, 
count how many ads are for the 
Web sites themselves. 
Remember also that dotcom 
is not the only Web address. 
Education uses .edu, the govern-
ment uses .gov, non-profit organ-
izations use .org, etc. 
Watch TV. Suddenly all of 
the ads are for some Web site that 
can change your life. "Make 
room for shoes," says 
Nordstrom.com. Petopia .com is 
there "because pets can ' t drive." 
Personally I would love to 
feed that talking sock to the Taco 
Bell Chihuahua. 
Here comes the really bad 
news. This year, the majority of 
commercials during the 
Superbowl broadcast will be for 
Web sites. Write them all down. 
They will expect you to sign on 
before the game is over and the 
potato chips are vacuumed up. 
It would appear that market-
ing people all over this land have 
determined that what we want is 
to jump up any time of the day or 
night and order their product on-
line. This, of course, means that 
" they" have determined that we 
all have computers, modems and 
Internet access sitting in our liv-
ing rooms, right next to the DVD 
player and High Definition TV 
home entertainment center. 
We used to only order Slim 
Whitman records at 2 a.m. Now 
the market is wide open. As one 
lady told me, "If I can find size 5 
1/2 shoes, I'll buy a bunch of 
them right now." 
And yes, a lot of people have 
decided that ordering on-line is 
better than arguing with some 
part-time clerk who doesn ' t 
know when the backorders of this 
year 's hot toy will be in. 
Can you taste it? Can you test 
drive it? Can you try it on? No! 
But so what. If you can click on it 
today and have it shipped tomor-
row, that '~ just as good. 
In fact, many so-called "brick 
and mortar" businesses are rapid-
ly converting to "click and mor-
tar." Most even advertise as such. 
Visit the store. Read the catalog. 
Call the 800 number. Call up the 
Web site. 
Herein lies another problem. 
Many businesses spend a lot of 
time on trademark searches. They 
hire lawyers to make sure that 
some business in Sri Lanka does-
n't already have ~ lock on their 
company's name. Now domain 
names are becoming just as hard 
to find. Maybe harder. 
Supposing you saw the popu-
larity of Ricky Martin coming 
up. You lock in URLs for 
rmartin, r _martin, ricky _ m, etc. 
Pretty soon, his manager is 
calling you and you sell the 
domain name for some six or 
seven figure amount. 
Don't believe me? Web site 
law and domain name copy-
rights are the cutting edge of 
contract law today. Ask any 
attorney who won ' t charge you 
for an answer. 
Then talk to psychiatrists and 
sociologists, because the logical 
step from here is a society where 
we spend our time on-line doing 
business and getting advice on 
everything from medicine to 
sports to TV programs to pop 
music. Not to mention shopping 
and gaming all day long. 
Eventually, we will have a better 
relationship with our cyber-part- · 
ners in Eastern Europe than we 
have with the people under our 
own roof. 
That is the worst case sce-
nario. In the meantime, the busi-
ness cycle will prevail. Hundreds 
of Web sites will eventually col-
lapse. Some will go broke and 
some will merge. 
It is very important to 
remember that this is neither the 
end of life as we know it, nor is it 
the beginning of some brave new 
world. Twenty years ago, we 
were addicted to CB Radio. Ten 
years ago we did all of our shop-
ping from TV channels with 800 
numbers. 
Trust me when I tell you that 
10 years from now we will look 
back at Web shopping and laugh. 
Hey, I was right about the 
Y2K thing. 
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Don't Wait - Do That Human Resources Audit Now 
by Jack Williams, Inland Empire 
Regional Manager, the Employers 
Group 
When i the best time to con-
duct an exemption audit? Yesterday! 
Recent court decisions; significant 
changes to the definitions of exemp-
tions; the possibility of additional 
enforcement by the Division of 
Labor ·Standards Enforcement 
(DLSE); and the potential of addi-
tional changes from the Industrial 
Welfare Commission (IWC), all 
point to the need for increased 
scrutiny of our exempt employee 
classifications. Beginning Jan. 1, 
2000, employers who have misclas-
sified the exempt status of their 
employees may find themselves 
liable for additional civil penalties. 
A recent Califo rnia Supreme 
Court decision in Ramirez v. 
Yosemite is likely to be cited when 
other California exemptions are 
evaluated, such as those for execu-
tive, administrative and professional 
employees. The Supreme Court pro-
vided guidance to trial courts in 
determining whether an employee is 
an outside salesperson " . . . by 
inquiring into the realistic require-
ments of the job," and " ... how the 
employee actually spends his or her 
time." The implication for all 
employers is that the determination 
of an employee's exempt or non-
exempt status cannot be dependent 
on job descriptions or job titles. 
Beginning Jan. 1, 2000, the dol-
lar threshold for determining an 
employee's executive, administra-
tive or professional exemption, 
increases to an annualized mini-
mum salary of $23,920. This is 
based on AB 60's new definition of 
a salary standard that is tied to two 
times the state minimum wage (cur-
rently $5.75) for a full-time employ-
ee. In addition to this dollar thresh-
old and other requirements, employ-
ees must perform exempt-level 
duties at least 50 percent of their 
work-time, to be properly qualified 
for an exempt classification. 
AB 60 also permits personal 
liability in the form of civil penal-
ties for any employer, or other per-
son acting on behalf of an employ-
er, found guilty of underpayment of 
overtime, violatmg certain provi-
sions of the labor code, or any pro-
visions regulating hours and days 
of work in any IWC Order. The 
penalty will be $50 per violation 
for the first offense and $100 for 
each subsequent violation, plus any 
amount incorrectly paid to each 
affected employee. These penalties 
are in addition to current criminal 
penalties and fine~ already estab-
lished. 
Employers should evaluate 
their employees' current exemption 
status, ensuring that all exemptions 
are based on realistic duties, respon-
sibilities, and a salary test. 
Employers should monitor and doc-
ument any substandard employee 
performance to avoid jeopardizing a 
valid exemption. Job title, salary 
level, and/or status alone are in uffi -
cient for exempt status. When con-
ducting an audit of your exemp-
~ •r04ta 
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tions, you should look at the follow-
ing: 
• Method of compensation, if 
pay is reduced for absences of less 
than a day, or if additional compen-
sation is given for overtime worked; 
• Reductions of pay for FMLA, 
jury duty, attendance as a witness, 
military or firefighter leave; 
• Employment policies and 
practices which may affect the 
employee's job requirements and 
how the employee actually spends 
his or her time; 
• Accuracy of current job 
descriptions; 
• Payroll, time-keeping records, 
and other employee record-keeping 
policies and practices. 
If you do find that employees 
may have been improperly classi-
fied, then you have several options: 
1. Disregard the issue and hope 
the employee, the California Labor 
Commissioner or the Federal 
Department of Labor, Wage & Hour 
Division, never challenge the 
exemption. This course of action 
can very well lead to a significant 
expense in terms of jury verdicts, 
fines and penalties. 
2. Reclassify the employee as 
nonexempt and pay appropriate or 
estimated back wages for a selected 
period of time. 
3. Redefine the job. This may 
be done at the same time as other 
policy or benefit changes, to avoid 
unwanted scrutiny of the changes. 
Whatever your course of action, 
take it now. 
Check out the Web site at 
www.employersgroup.com or call 
(909) 784-9430. 
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MANAGING 
Grief in the Workplace 
by Peta G. Penson 
This week it's a series of dead-
ly hurricanes pummeling the east 
coast; last week it was devastating 
earthquakes; next week it is likely 
to be a rash of skiing accidents. No 
matter how it actually happens, 
whether it's a natural disaster or a 
man-made catastrophe, when a 
sudden death hits home, you are 
likely to be quite unprepared to 
handle the grief. While it's hardly a 
topic managers study in business 
school, handling a sudden death in 
the workplace is an important 
learning opportunity for everyone, 
and the outcome can be an 
enriched work environment where 
people are a little more cognizant 
of their passing each other in the 
hallway - of their emotional 
selves. 
We recently experienced the 
abrupt, unexpected death of a 
vibrant and much-loved employee. 
Many of us drifted around in a 
light fog for the rest of that week, 
and felt awkward and confused 
around the process of supporting 
each other and the surviving fami-
ly. The feelings that a sudden, trag-
ic loss engenders require discus-
sion and communication. The grief 
process has to begin with acknowl-
edging it, and in so doing you may 
discover that employees feel real 
responsibility for not stopping, 
preventing, or changing the will of 
the other person. "Why didn't I?" 
guilt can engender feelings of 
shame in other people who knew 
and worked with the victim. 
Discussion and sharing of these 
feelings can lessen that shame 
because it reveals that no one could 
have prevented it; no one is 
responsible or guilty. 
There are several known phas-
es of grief that employees close to 
''1HANK 
'10UFOR 
HOLDING~ 
.·.hello? 
Your companv may not lea·1e c:l.l~ers 'on-hold' this _long .. ... . 
But anv rime ;on-hold' can see:n like _an e ter':u;::1, uruess. :1o~: 
provide them with valuat:le infonnaqon rha.t em hc:.!p t.-:c:::: 
ma..'<e infor:::ed decisions about doing busmess Wll..'l your 
company. • 
Little Bear Enterprzses 
1-714-899-9310 
Contact Teddy 
"Helping people create a better future" 
the deceased may experience, indi-
vidually. Psychotherapists tell us 
that the tasks of mourning are test-
ing the reality; experiencing the 
pain; adjusting to the environment, 
and reinvesting time and energy 
back into life. We need to respect 
the different ways of moving 
through these so we don't disen-
franchise any employee's grieving 
process. 
According to researcher Carol 
Staudacher in her book "Men and 
Grief," men and women both go 
through a kind of retreating right at 
first, trying to manage the pain and 
anxiety, the shock and the numb-
ness, the disbelief, confusion, dis-
orientation and denial. It takes a 
while to begin working it through, 
and it can take men much longer 
than it takes women. 
Men are more apt to confront 
and endure-especially men who 
have been raised stereotypically to 
be strong and not show emotion. 
The men paint themselves into a 
corner, alone, where the grief can't 
be acknowledged and help is 
unavailable. Women, however, will 
begin to work the death through 
emotionally, sooner than men, with 
a variety of responses-thinking, 
talking, crying, and writing about 
the disorganization in their lives. 
Women may find themselves 
weeping unexpectedly in the midst 
of a happy moment. They may 
have difficulty remaining objec-
tively neutral about important 
decisions, as their emotions play 
out over time. But they will be 
more willing than men to talk 
about it, both within the workplace 
and outside it, to family and 
friends who know them well. They 
will take more comfort from each 
Qther, and discover that work 
friendships get deepened by the 
shared experience. It takes men a 
lot longer to get there, and we may 
mistake this slowness for a detach-
ment from the victim. Men who 
have been raised not to talk, cry, or 
reach out for support, tend to bottle 
up the grief, wh"ich in turn can cre-
ate physical ailments, such as heart 
attacks and ulcers. Men who do 
express, release or completely 
work through their grief, are the 
exceptions rather than the rule. 
Men excel at the task of resolv-
ing, reorganizing and restructuring 
life. This is because it involves a 
lot of thinking-rather than feel-
ing. They may adjust to the new 
environment; take on a new identi-
ty; reinvest time and energy, and 
develop new goals. Staudacher 's 
research defines four typical male 
coping styles that are both legiti-
mate and acceptable alternatives to 
working through grief: 
They remain silent, keep the 
pain to themselves. The non-com-
munication helps protect them-
selves against being vulnerable. 
They engage in "secret" grief. This 
is a method of solitary mourning 
activities to spare others from see-
ing and experiencing their personal 
grief. They take physical and legal 
action. Many men immediately 
attempt to bring control to an out-
of-control situation. 
They become immersed in 
activity. Most men who have lost a 
spouse, for example, become 
obsessive about activity. They dili-
gently find things to occupy their 
time-all of it. This consumes 
time, energy, and thought-so 
there is no time for grief. 
Men feel better if they return 
to work right away. Women, on 
the other hand, will need more 
time to process what has hap-
pened. So the male manager who 
appears in a female employee 's 
office expecting to find the finan-
cials completed on schedule, will 
be perplexed by her seeming 
inability to accomplish her work 
in a timely fashion. 
Survivors of natural disasters 
have taught us that sudden loss 
may bring "absent grief," little or 
no emotional upset initially, but 6-
12 months later, they may suffer 
insomnia or prolonged crying, 
after a minor frustration. Sudden 
loss can disrupt our lives on count-
less levels: the physical, intellectu-
al, social, creative, emotional, and 
spiritual. One thing is certain-the 
grief doesn't m~ke us strong-it's 
the response to it that enables us to 
grow as human beings. 
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The New Year Brings Back California's Overtime Law 
by Lazaro E. Fernandez, Esq. 
On July 20, 1999, Governor 
Davis signed Assembly Bill 60 
("AB 60"). The thrust of the bill is 
to restore the payment of overtime 
after an employee works an eight-
hour day. There will be additional 
requirements added to employers. 
This law will impact vi rtually every 
California employer. 
With very limited exceptions, 
starting Jan. 1, 2000, an employee 
must be paid time-and-one-half for 
all hours worked after eight in, one 
day. This is the old overtime rule 
that comes back to life at the strike 
of midnight on Jan. 1, 2000. 
Double-time is required for 12 or 
more hours in one day. Regardless 
of hours worked in one week, AB 
60 also requires that an employee 
must be given time and-one-half 
pay for all hours worked over 40 in 
a single workweek. These rules 
apply unless specifically exempted 
by the bill. The seven day rule is 
strengthened, so that an employee is 
paid time-and-one-half for the first 
eight hours worked on the seventh 
day of work in any one workweek, 
and the employee must be paid dou-
ble-time for any work in excess of 
eight hours on any seventh day of a 
workweek." 
One of the benefits of the prior 
law was that it allowed for the use 
of an alternative work schedule. AB 
60 will allow employees in the same 
work group to work a specifil. alter-
native workweek schedule, provid-
ed that, the alternative schedule 
requires working no more than 10 
hours per day within a 40-hour 
week. 
There are certain exceptions, 
however. Selection of the altetna-
tive work schedule must be done by 
secret ballot and there are numer-
ous other requirements that must be 
followed. So be careful if you are 
going the alternative schedule 
route. 
The new law will allow individ-
ual employees who were voluntarily 
working an alternative work sched-
ule of no more than 10 hours per 
day within a 40-hour week as _of 
July 1, 1999, to continue working 
that schedule on condition that the 
employer approves a written request 
from that specific employee. This 
provision applies to the specific 
employee, not the employee's posi-
tion or the employee's work group. 
If a work group wants to continue to 
work a specific alternat ive work-
week schedule, certain conditions 
must first be met. 
To put teeth into the law's pro-
visions, it allows for personal liabil-
ity for underpayment of overtime to 
an employee or the violation of any 
wage and hours provisions affected 
by AB 60. The personal liabilities 
are civil in nature in addition to 
existing criminal penalties and 
fines. The first offense will cost you 
$50 per violation. This goes up to 
one hundred dollar $100 for each 
subsequent violation, plus the 
amount incorrectly paid to each 
affected employee. 
The law will require the 
Industrial Welfare Commission 
(IWC) to issue detailed rules regard-
ing: how alternative workweek 
schedules are arranged; voting for 
such schedules; the repeal of such 
work schedules, and overall admin-
istration. As always, the devil is in 
the details ... so read carefully. 
Legal Reform Outlook: Unfinished Business in Year 2000 
by John H. Sullivan, president, 
Civil Justice Association of 
California 
A March primary battle over 
insurance law, the plaintiffs' bar 
legislative attack on protective 
orders and arbitration, and what to 
do about California's bizarre 
unfair competition law, rank high 
as civil justice issues as the Golden 
State moves into the new millenni-
um. 
The campaign has already 
begun for "no" votes on 
Propositions 30 and 31. The two 
re~erendum measures were placed 
on the March 7 statewide ballot 
after a record-setting signature 
gathering campaign last fall. 
Voters will have an opportunity to 
block two personal injury lawyer-
sponsored bills (SB 1237- Escutia 
and AB 1309 - Scott) that would 
give individuals filing personal 
injury and property damage suits 
the ability to bring a second suit 
against the defendant's insurer for 
failing to accept bloated settlement 
demands. These "third party bad 
faith" suits were permitted in 
California during much of the 
1980s, producing a revenue str.eam 
that personal injury lawyers want 
desperately to restore. 
Contrary to what some have 
been led to believe, Propositions 
30 and 31 affect business liability 
insurance as well as auto liability 
policies. Any doubt that the two 
measures would increase the cost 
of insurance was settled when the 
state legislative analyst's inde-
pendent review found that they 
would boost premium tax revenue 
to the state. That doesn't happen 
without higher premiums. 
The state legislature, returning 
in January, will take a second look 
at a number of proposals. One is 
the scheme that ended up gaining 
the most national attention from 
lawsuit-wary businesses in 1999 --
the plaintiffs' bar bill (SB 1254 -
Schiff) to virtually kill the confi-
dential protection of documents 
gathered in lawsuits, but not 
admitted at trial. 
A Civil Justice Association-led 
coalition stopped this anti-protec-
tive order legislation before its 
second floor vote with nearly 150 
businesses and associations sign-
ing opposition letters. The bill 
would force the release of dis-
paraging, inaccurate information 
about any company sued over an 
alleged product defect, environ-
mental hazard or financial fraud-
allowing lawyers to use the infor-
mation to file new lawsuits. Trade 
secrets and proprietary business 
plans would be threatened when-
ever a complaint alleges a public 
hazard. 
Opposition swelled as interests 
as far ranging as high tech, the 
movie industry, financial institu-
tions, and agriculture realized the 
dangers contained in this unneces-
sary proposal. With trial lawyers 
putting this bill among their top 
priorities for 2000, every company 
with a stake in stopping this kind 
of legislation should be on record 
with a strong "oppose." 
In 2000, the legislature will get 
another chance to bring some fair-
ness and common sense to the 
state's infamous Unfair 
Competition Law. This law has 
evolved into a tool enabling pri-
vate attorneys to wage huge dis-
covery campaigns and leverage 
settlements in all manner of cases. 
A private attorney can sue without 
a plaintiff, without evidence of 
damages, and can often sustain an 
action merely by alleging a busi-
ness' activity to be "unfair." The 
law lets a company be sued repeat-
edly by different lawyers over the 
same alleged unfair practice while 
most of the consumers they sup-
posedly represent are left in the 
dark. This latter flaw is the subject 
of two cases the California 
Supreme Court will likely decide 
in 2000. 
California courts and juries are 
producing a new surge of record-
setting punitive damage verdicts, 
highlighted by a $4.8 billion puni-
tive damage levy against General 
Motors in a case where a GM car 
was slammed by a speeding drunk 
driver. These and the continued, 
almost routine use of punitive 
damage demands has increased 
interest in legislating reasonable 
restrictions in this area. 
Arbitration will again be a 
major issue. Plaintiffs' trial 
lawyers are poised for another 
attempt to make it illegal for an 
employer to offer a binding arbi-
tration agreement as part of an 
employment contract. Their bill in 
1999 started as a ban on virtually 
every kind of arbitration agree-
continued on page 16 
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Who Would Ever Have Thought ... ? 
Former Fighter Pilot Finds 
''Happy Trails" in Retirement 
by Michelle Lovato 
John Sonneborn learned very 
early in life to depend on the word 
of God. As a 24-year-old World 
War II fighter pilot, Sonneborn 
logged 500 hours of flight time, 
260 in combat. 
On his first mission to bomb an 
Axis flight school in Zagreb, 
Yugoslavia, Sonneborn found him-
self surrounded by puffs of smoke. 
It didn 't take long to realize orne-
one was trying to kill him. 
Terrified, he remembered the 
Twenty-Third Psalm and recited it 
over and over in order to get 
through the mission safely. 
A week later, Sonneborn 's 
squadron participated in an Allied 
strike on the Ploesti Oil Refinery in 
Romania. Sonneborn's plane, a 
brand new B-24 bomber dubbed 
"The Upstairs Maid," was the last 
craft in the formation and lo t its 
engine supercharger, which enables 
the plane to maintain airspeed. 
Falling behind in formation, 
Sonneborn realized the dark cloud 
bank in front of him was flak from 
the radar-controlled enemy anti-
aircraft fire. Convinced he would 
die, he again turned to the Twenty-
Third Psalm for the calm and 
strength to make it home. 
After the war, Sonneborn spent 
his car~er in management at one of 
the nation's largest telecommuni-
cations companies. But it was in 
retirement that he achieved his 
greatest success. "There's a verse 
in the Bible that I really like," he 
said. " It says to give, and it will be 
given back in greater measure." 
And .. .for the Ia t 20 years, he's 
been very busy giving. 
Sonneborn was appointed by 
former Governor Pete Wilson to 
serve as board member for the 
California Commission on the 
Aging and the Developmental 
Disabilities Area Board. 
Later, this resourceful gentle-
man learned that a local teacher's 
union had spent four unsuccessful 
years negotiating for a pay raise. 
Sonneborn said it was only natural 
for him to do something about it. "I 
was raised to find a problem and 
fix it," he said. At age 80, he was 
elected to the Helendale School 
District 's board of directors. 
Sonneborn erves as secretary 
for Mountain Vista Advocates in 
Apple Valley, whose purpose is to 
provide for others through gifts, 
housing, and support services. 
He was also recently appointed 
to the capitol campaign to build the 
Roy and Dale Evans Rogers 
Worship Center on Happy Trails 
Highway in Apple Valley, and is 
actively helping a nursing home 
project in Silver Lakes. 
" I have learned that the more I 
give, the more God gives back to 
me. And I like that," he said. 
From a young, scared fighter, 
to successful businessman to cam-
paigner for a worship center on 
Happy Trails ... Who would ever 
have thought? 
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Legal reform outlook ... 
continued from page 15 
ment - from real estate listing 
agreements to retail purchase con-
tracts. Heavy business opposition 
led by the Civil Justice 
Association caused the proposal to 
be narrowed to employment con-
tract . 
Nineteen ninety-nine ended 
with per onal injury lawyers' con-
tinued failure to win an increase in 
the limit on non-economic dam-
ages under California 's model 
medical injury reform act. The 
proponents have vowed to contin-
ue their campaign in 2000 -
despite the fact that health care 
costs are on the rise again and a 
boost in damage lawsuits will only 
make it harder for employers to 
offer health care packages. 
The "defendant community" 
will be facing another dangerous 
trial lawyer proposal oon after 
legislators resume the session in 
January. A bill (AB 823- Floyd) to 
weaken summary judgment law is 
expected to receive an early hear-
ing. While its subject matter 
appears complex, its effect would 
be simple and bad. Enacting this 
bill would make it harder for a 
judge to dismi a meritless law-
suit, giving attorneys bringing 
such suits more leverage to tie up 
defendants in court and squeeze 
out higher settlements. 
Businesses would be targeted 
by a new brand of job-injury law-
suits under an expanded liability 
proposal (AB 934- Steinberg) that 
personal injury lawyers brought to 
the legislature in early 1999. It 
would allow- regardles!> of work-
er compensation coverage --
independent contractors' employ-
ees to bring personal injury law-
suits against a company or person 
hiring the contractor or retaining 
overall control over the location 
where work is being performed. 
Managed care ... 
continued from page 6 
Much as patients and their 
physicians may dream of the 
unmanaged, open-ended "golden 
age" of medicine, a return to that 
regime is unthinkable. In the last 
years of that open-ended contract, 
the premiums employers paid for 
their employees' health insurance 
rose between 15 and 25 percent 
each year. Had the trend continued, 
half of the nation's gross domestic 
product would have gone to health 
care by 2050. 
As recently as October, 1993, 
the Congressional Budget Office 
forecast that in 2000, the U.S. 
would spend more than $I .6 trill ion 
on health care (or lH.lJ percent of 
prOJected GOP), up from $675 bil-
lion (12.2 percent of GOP) in 1990. 
In 1h most recent foreca-.t, the gov-
ernment projects total spending of 
only $1.3 trillion next year, about 
$300 billion less than its forecast of 
six years ago. The bulk of that sav-
ing must be credited to the ability 
of the managed-care industry to 
exercise some control over both the 
fees and the use of health services. 
Economic theory and empirical 
research suggest that in the long 
run, employees pay the cost of 
fringe benefits in the form of lower 
take-home pay. It follows logically 
that the bulk of the health care cost 
savings achieved by the managed 
care industry must have flown 
through to the take-home pay. of 
employees, especially in this 
decade's tight labor markets. Alas, 
employees seem unaware of this 
standard economic theory. That's 
why they stood idly by as the health 
system chewed up their paychecks 
during the late 1980s, and why they 
now show no gratitude for the sav-
ings that managed care has fun-
neled back inro their pockets. 
Instead, they subscribe to the folk-
lore that these savings flowed 
through to their employers' bottom 
line and into the paychecks of man-
aged care executives. 
American workers have paid a 
h1gh price for that ignorance, and 
they may pay it again in the near 
future, as health insurance premi-
ums are rising again at near double 
digit rates. For American business 
leaders, one of the most effective 
methods of health care cost control 
would be to level with their 
employees about who actually pays 
for health insurance. 
JAN UARY 2000 INLAND EMPIRE BUSINESS JOURNAL • PAGE 17 
Frivolous Lawsuits Making California a Legal Laughingstock 
Creative and frivolous uses of 
California's " unfair competition 
law" are on the verge of making the 
state the legal laughingstock of the 
nation, the Civil Justice A->sociation 
of California (CJAC) has warned. 
Private lawyers' latest gambits 
with the law range from using it to 
accuse the maker of Pokemon trad-
ing cards of corrupting the nation 's 
youth by promoting gambling-to 
suing Wai-Mart for offering a 
"Ladie Day" discount on an oi l 
change at one of its Sacramento 
stores. 
The Unfair Competition Law 
(Business and Professions Code 
Sec. 17200) wa originally intend-
ed to be used by district attorneys 
and other public prosecutors to stop 
unfair competition that harms busi-
nesses, a well as consumers of 
goods and services. However, court 
interpretations allow private attor-
neys to use it as well. 
"This loophole in the law 
allow private attorneys to file law-
suits even when no law has been 
broken, no fraud has been commit-
ted, and no one has been injured or 
deceived," said John H. Sullivan, 
CJAC president. 
An Appeals Court review of the 
Wal-Mart case noted that the man 
filing the suit "had deliberately 
gone to Wal-Mart, rather than his 
normal automot ive service, on the 
day in question for purposes of 
being denied the 'Ladie Day' dis-
count. And he had done so only 
after he was introduced to his coun-
sel. Whereas most litigants consult 
with a lawyer after an injury to seek 
judicial redress, this client went to 
his lawyer to seek an injury for 
which he could claim judicial 
redress." Investigations in the law-
suit revealed that the store gave the 
discount to anyone requesting it 
and that the client had deliberately 
Save the Date 
not made a request. 
Legislation designed to end the 
on-goi ng abuse of the unfair com-
petition law, while still protecting 
con-.umers and business, h<~s been 
defeated over the past three years 
despite bi-partisan authorship. And 
cases challenging uses of the law 
by private attorneys have been 
before the state Supreme Court 
continuously during that period. 
The bulletin, "Fee-Seeking 
Lawyers' Weapon of Choice" will 
also be available on the CJAC Web 
site soon. The Civi l Justice Association 
of California has just published a 
new bulletin on the unfair competi-
tion law written by the association's 
general counsel, Fred Hiestand. 
Other examples of amazing 
uses of the UCL by plaintiffs' attor-
neys are available at the CJAC Web 
site www.cjac.org. 
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IVIANAGER'S BOOKSHELF 
The Top Ten List of Business Books and Book Review 
"The Microsoft Edge: Insider 
Strategies for Building Success," 
by Julie Bick; Pocket Books, New 
York, New York; 1999; 172 
pages; $20.00. 
Despite what you may think, 
Microsoft's busines edge is not 
lying, producing vapor ware, and 
restraining trade. At least not 
according to Julie Bick. She sur-
vived and thrived at Microsoft for 
five years, a truly formidable 
task. That's because, first, she 
had to survive Bill Gate ' 
inevitable first question after a 
presentation, "Did you even get 
to the third minute of th inking 
about this?!" Second, she had to 
learn how to play hardball with 
competitors whose goal was to 
eat Microsoft 's lunch-without 
becoming Micro oft's dinner. 
Even though Sick is a Cornell 
magna cum laude and a Wharton 
Business School graduate, she 
bel ieves that her real business edu-
cation took place at Micro oft. She 
notes that her background and 
experience at the company wasn't 
unusual , which may be one reason 
why Microsoft 's managers are pur-
sued by companie in all types of 
industries. 
Amid a growing number of 
Silicon Valley "tell-all" books, 
"The Microsoft Edge" is refresh-
ing. It' not a forum for airing dirty 
linen, but the highl ights of how 
people work within the most suc-
cessful corporation in the world. 
The author has used her own 
and other Microsoft manager ' 
experience to provide insight into 
how 21st century companies can 
work, even if they don't always 
live up to the ideal. For example, in 
a segment of the book devoted to 
communicating with co-workers 
by e-mail, Bick urges everyone to 
break their addiction to the "reply-
all button." 
She states: "Don't feel that you 
have to respond to prove you read 
the mail. Also, sending the words 'I 
agree' to 50 recipients is not a good 
way to make friends. And look 
really closely at who is on the 
reply-all list. At Microsoft, influen-
tial industry magazine editors have 
been copied by mistake on confi-
dential corporate decisions 
because, way back on the e-mail 
thread, their opinion was <;olicited. 
Once, during a ·hifting around of 
responsibilitie , the message 
'There 's no one worth hiring in that 
group' went to 'that group.' A 
major morale slump and fear for 
the personal safety of the sender 
resulted." 
Even though the people at 
Microsoft are notorious for being 
intensely focused, the author shows 
they aren't without humor. She 
cites the instance when her boss 
was publicly called a "toad" by an 
executive of a competing company. 
The next morning he had placed a 
plaque outside hi!> office reading, 
"Office of the Toad. " 
In addition, she lists "Ten 
Things That You Wanted to Say in 
the Office But Didn't." Here is a 
brief sample: "Yes, I am an agent 
of Satan, but my duties are largely 
ceremonial"; "I see you've set 
aside this special time to humiliate 
yourself in public"; "Someday 
we'lllook back on this, laugh nerv-
ously, and change the subject." 
Perhaps Bick is suffering a for-
mer employee's blind spot, but she 
may be a bit naive in stating, 
"Fabulous luck and some competi-
tor missteps have paved 
Microsoft's road to success, but 
unless the principles in this book 
had been at work, the road ahead 
would've lead to nowhere." As the 
government recently proved, 
restraining trade was a factor, too. 
There's much in the book to 
like. It's well written and conci e. 
The case studies are so real you can 
hear the managers setting down 
their coffee cups as they speak. The 
only problem with the book is that 
there's much here that simply isn't 
new. It's like a brief visit with sev-
eral other authors who take twice 
as long to say the same thing. 
Come to think of it, there are times 
when a light brunch of ideas is far 
easier to digest - and far more 
desirable - than a heavier meaL 
-Henry Holtzman 
Best-selling Business Books 
Here are the current top 10 best-selling books for business. The list is compiled based on information received from retail 
bookstores throughout the U.S.A. 
1. "Who Moved My Cheese," by Spencer Johnson (Putnam $19.95) (2)* A way to deal with change at work and away from 
it. 
2. "The Nudist on the Late Shift," by Po Bronson (Random House $25) (4) Brief views on the kind of people who work 
in Silicon Valley. 
3. "Business at the Speed of Thought," by Bill Gates with Collins Hemingway (Warner Books $30) (1) Gates forecasts bow 
business will work in the Knowledge Age. 
4. "The Millionaire Next Door," by Thomas J. Stanley and William D. Danko (Longstreet Press $22) (3) Millionaires are 
made of discipline, work, and frugality. 
5. "customers.com: How to Create A Profitable Business Strategy for the Internet and Beyond," by Patrician B. Seybold 
with Ronm T. Marshak (lime Business-Random House $27.50) (8) How to get new customers via the Internet. 
6. ''First, Break All the Rules," by Marcus Buckingham and Curt Coffman (Simon & Schuster) (7) Great managers break 
all conventional rules about management. 
7. "Lessons From the Top: The Search for America's Best Business Leaders," by Thomas J. Neff, Paul Brown, James M. 
Citrin (Doubleday $24.95) (9) How the peoP.Ie at the top got there. 
8. "The New New Thing," by Michael Lewis (Norton $25.95)** Stalking Jim Clark as he prowls Silicon Valley. 
9. "The Brand You 50 (Reinventing Work)," by Tom Peters (Knopf $15.95)•• 50 ways to pos1tion yourself at work as Me, 
Inc. 
10. "The Courage to Be Rich," by Suze Orman (Riverhead $24.95) (5) Creating material and spuitual abundance out of 
money. 
•(2}- Indicates a book's previous position on the list. 
o o -Indicates a book's first appearance on the list. 
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Rite Aid Thrives in Inland Empire ... Outrageous Lawsuits ... 
continued from page 3 
protection divisions of both the 
Riverside County and the San 
Bernardino County District 
Attorneys' offices confirmed they 
had received no complaints from 
Rite Aid customers nor had they 
filed any charges against the 
company, a columnist for the Los 
Angeles Times noted in a July 22 
commentary that one Inland 
Empire resident refused a pre-
scription that had been left out on 
a shelf for 24 to 36 hours, despite 
a package label noting refrigera-
tion was required. 
Rite Aid's out-of-date prod-
ucts crisis-whether a public 
relations gaffe or a deliberate cor-
porate decision to improve profits 
by selling manufacturer-dis-
counted items at full price, even 
though their shelf-life expectancy 
was near expiration-is just one 
in a series of problems that have 
plagued the drug retailer since it 
began its aggres ive nationwide 
expansion in 1995. 
In September, the drugstore 
chain wa slapped with a racket-
eering lawsuit by the attorney 
general of Florida, who said the 
company overcharged 29,000 
uninsured customers for prescrip-
tion drugs between 1994 and 
1996. Rite Aid denied those 
charges. 
Last month, while denying 
rumors that it intended to sell all 
of its West Coast stores, the com-
pany said it was in fact consider-
ing selling 350 of its Pacific state 
outlets. 
No closures are planned for 
the local area, according to 
Dunaway. While corporate 
growth has slowed somewhat 
since the corporation acquired a 
new senior management team 
and a new accounting firm in 
December, he said Rite Aid 
intends to build more pharmacies 
here because the Inland Empire is 
growing so rapidly. 
Meanwhile, problems contin-
ue to surface. The California 
Board of Pharmacy reported they 
received 179 consumer com-
plaints about Rite Aid in the fis-
cal year 1998-99, up 40 percent 
from the preceding year. And in 
Orange County, a former employ-
ee has filed a wrongful termina-
tion suit against the company, 
claiming he was fired in retalia-
tion for revealing to the state 
board that a Costa Mesa Rite Aid 
store had no pharmacist in 
charge, which is a violation of 
state law. 
Rite Aid stock lost almost 86 
percent of its value in 1999, 
falling from a high of $50 per 
share at the beginning of the year 
to a low of $4.50 on Nov. 11. The 
stock rebounded after the 
announcement that grocery store 
executive Robert G. Miller would 
take over the helm of the belea-
guered drug chain. 
continued from page 22 
$40 million class-action anti -trust 
suit against United Parcel Service 
met with a UPS lawyer and offered 
to drop the suit in exchange for 
"fees" of $8 to $10 million- with 
no payment to any members of the 
class. 
Lawyers as Plaintiffs 
Two attorneys who were long-
time friends and ski buddies 
crashed into one another on the 
slopes at Alpine Meadows resort. 
One sued the other for damages, 
citing a county ordinance requir-
ing skiing " in a safe and reason-
able manner." 
Wannabe Lawyers as Plaintiffs 
A failing law student sued 
Western State University College 
of Law for not adequately warning 
her that , tudents with admission 
exam scores like hers have a mini-
mal chance of becoming lawyers. 
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Where is the Inland Empire 
Economy Headed in 2000? 
You'll hear about the Inland Empire's growth areas and 
trends for different industries including media entertain-
ment, real estate, health care and the financial markets. 
You'll also have the opportunity to question the experts 
and to network with top Inland Empire executives. 
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California's Most Outrageous Lawsuits of the Decade 
Tht' ninetie~ ~et new high~ in 
fri\ olou:- lawsuit~. arm tv,:isting 
~ettlement~. and runaway jury 
awards. The Civil Justice 
Association of California (CJAC') 
has reviewed landmark lawsuits in 
these categories from the past 10 
year · and nominates the following 
as California's most outrageous 
lawsuits of the decade: 
Risky Recuperation 
The Bally Health Club in 
Torrance was sued by a couple for 
loss of con ortium and emotional 
d1stre-..-. after the man launched a 
~eriou-., though temporary, cyber-
~pace romance with a woman he 
met on the Internet. The couple 
tried pinning the blame on Bally 
because, if the man hadn't cut his 
hand on a towel dispenser there and 
spent time at home recuperating, he 
wouldn ' t have had the time at their 
home computer to start roving. 
Criminal Complaints 
A robber making his get away 
from an Oakland bank stuffed a 
bag of money in his pants not 
l-.110\\. ing he · d been given marked 
bilb .md a tear gas device with a 
timed delay. The tear ga~ erupted 
as planned; the robber wa:-. cap-
tured, and he filed a $2 million suit 
against the bank, the police, and 
the city of Oakland for cau:-.ing his 
burns. 
'·Good Sam" Suit 
A mugger sued a San Francisco 
taxi driver who heroically broke up 
a mugging and captured the crook 
by pinning him against a building 
with his cab. The mugger bounced 
MILLENNIUM 
GENERATION 
40 
FACES 
FOR THE 
FUTURE 
HELP US IDENTIFY YOUNG BUSINESS LEADERS IN OUR COMMUNITY 
In a spec1al supplement in the 1\larch 2000 issue of Inland Empire Business Journal we 'II show you the 
faces of the future . We \\.ill1dentif), profile and honor 40 young profe:-sionals whose success in businesses and 
orgamzations of all kinds is setting the pace for the future of our region. We are looking for innovative achiev-
ers - entrepreneurs, small bu. iness owners, executives, and professionals who are making a mark for them-
elves with their energy, 1deas and commitment to excellence. 
• Deadline for nominations: February 2000 
• Nominees must be less than 40 years of age as of Dec. 1999 
• A panel of judges will narrow the field of candidates and make final selections 
• The final group of Millennium Generation leaders will be profiled in a supplement in the Inland 
Empire Business Journal and honored at a networking breakfast. 
• Use the form below to nominate your candidate 
Nominee: 
Current Position: ______________________________________ _ 
Company/Organization: ___________ -.-- _____________________ _ 
Business address: 
City, State, Zip: 
e-mail address: 
Business phone number: ___________________________________ _ 
Age (as of Dec. 1, 1999): __________________________________ _ 
Birthdate (must be included): ________________________________ _ 
College(s) attended: ________________________________ -.-:--.- __ 
Business accomplishments Gob responsibilities, special projects, business-related aff1hatwns): 
Com~~;ityin~~~~~nt [n~nprofit~;~ivk;-sta~ -;;~d-n~tio-;;al ~rga-;;~tUi~~f-= = = = = = = = 
Achi~v~;;nts ~~d-a;,~rds-(~~~b~r-;hl~,-s(;e~i-;1-r~c~ioiti~n):-= = = = = = = = = = = = = = = = 
-----------------------------------------------
-----------------
------------------------------Nominated by: ______________________________________ __ _ 
Title: _________________________________ _ 
------------Address: ______________ _____________________________ _ 
Phone number: e-mail address: ______________ _ 
Fax form to (909) 391-3160 or mail to: Editor 
The Millennium Generation 
8560 Vineyard Ave. , Ste. 306, Rancho Cucamonga, CA 91730-4352 
back from his conviction by -.uing 
the cab dnvcr for $24,000 and win-
ning! Congratulations to California 
voters for passing a ballot measure 
(Proposition 2 13 of 1996) which 
included a provision to end uch 
nonsense. 
Life in the Fast Lane 
The city of lluntington Beach 
had to deal with a $60 million law-
suit filed by a driver accusing the 
city of racketeering after its police 
had awarded him three speeding 
tickets. 
Mickey Unmasked 
Disneyland was hit with a law-
suit for the emotional distress 
incurred by several children who 
observed some of the park's 
Disney cartoon characters taking 
off the1r costumes and discovered 
that they were, in fact, make-
believe! 
Rocky Road 
The city of Simi Valley was 
stunned by a lawsuit accusing it of 
maintaining il!:. property in a dan-
gerous condition after an 11-year-
old boy ran over his own finger 
while skateboarding on a city side-
walk. 
Wanted: Hot Thb Lifeguard 
The YMCA in Santa Clara 
County was accused of negligence 
in a lawsuit claiming it had failed 
to provide a lifeguard for a Jacuzzi 
that was 7 feet 4 inches wide, 7 feet 
10 inches long, and 3 feet 6 inches 
deep. 
The Civil Justice Association 
also nominated cases for recogni-
tion in special categories: 
Classless Action No. 1 
Lawyers in a class-action 
"shareholder" lawsuit against 
Occidental Petroleum were set to 
get $3 million in fees while the 
people· they supposedly represent-
ed were to get zero. When a share-
holder tried to protest the lawyers' 
fees, they claimed he had no right 
to appear in court because he didn't 
have a stake in the settlement! 
Classless Actions No. 2 
A Bay Area attorney bringing a 
continued 011 page 20 
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Disputed Lease Negotiations Embroil Ironwood Country Club in Lawsuits 
by June Casey 
Disputes over the alleged failure 
of the board of directors of Ironwood 
Country Club in Palm Desert to prop-
erly exercise an option to extend a 
391-acre land lease covering 28 holes 
of its 36-hole golf club and to inform 
club members about other negotia-
tions with the Coachella Valley Water 
District, have led to the filing of sev-
eral lawsuits against the country club 
and several members of its past and 
present boards of directors. 
One suit filed by "Concerned 
Members of Ironwood" has already 
been dismissed, accorcling to Jim 
Brown, secretary of the country club. 
Four other suits are pending. 
Four inclividual club members, 
plaintiffs in three suits, are suing for 
personal damages in excess of 
$35,000 each, to cover return of their 
initiation fees and other damages that 
they claim resulted from the board's 
failure to extend the lease when it 
expired in 1996, and to disclose such 
information to prospective new mem-
bers. 
A fourth suit, if successfu l, would 
award damages to the county club 
mther than individual members. This 
so-called "derivative lawsuit," which 
gives shareholders of an association 
the opportunity to file a suit against its 
board for alleged failure to properly 
exercise its duties, would award dam-
ages to the club, rather than to indi-
vidual members. 
ln a review of the history of the 
disputed lease negotiation, Brown 
said that the water clistrict had agreed 
to reinstate the land lease on its origi-
nal terms and that the Ironwood board 
had agreed to purchase 50 acres of 
developable land from the water dis-
trict, with a seven-year option to buy 
the remaining 341 acres. However, 
the deal fell through in January of 
1999, when the CVWD's board of 
directors informed the Ironwood 
board that they would not honor the 
agreement, after an appraisal came in 
valuing the 391 acres of leased prop-
erty at $14.8 million. 
The CVWD decided the property 
had become too valuable and directed 
the Ironwood board to ''make an 
offer" to purchase the formerly leased 
land, said Brown. The board offered 
to purchase the property at its 
appraised value, a deal approved last 
April by a 94 percent vote of the 
ironwood membership and consum-
mated on Oct. 18. 
Brown said that some of the indi-
viduals who have filed suit joined the 
country club during the re-negotiation 
process, and they now allege that the 
Ironwood board knew there were 
problems with the lease but clid not 
divulge them to the membership. 
Brown added that the Ironwood 
board apparently had sent a letter of 
intent to exercise its lease option in 
May, 1996. However, the letter was 
misdirected and the CVWD never 
received it. The water district subse-
Business is good;" says 
Amazing Things Happen with the 
Right Banking Relationship. 
Financing inventory to create happy customers is only 
one of many services offered by Citizens Business Bank. 
Citizens offers all the services a business needs, and they 
take the time to know their customers. That's what you 
really need from a bank. 
quently informed Ironwood that it had 
not properly exercised its option to 
extend the lease. 
Tom Levy, general manager of 
the CVWD, confirmed that the 
water district had backed out of the 
agreement to extend the lease. He 
said that the water district had also 
been named as a defendant in the 
lawsuit filed by "Concerned 
Members of Ironwood," which was 
subsequently dismissed. 
Attorney William Bonnheim, of 
Anderholt & Bonnheim of Indian 
Wells, who is representing at least one 
club member in a civil suit against 
Ironwood, clid not return telephone 
calls requesting comment on the 
pencling legal action. 
The 470-acre Ironwood Country 
Club consists of two 18-hole champi-
onship golf courses, plus a clubhouse, 
golf practice range, and tennis and fit-
ness facilities. Ironwood has approxi-
mately 870 golf, tennis and social 
members. The club was built in 1973. 
·= CITIZENS 
BUSINESS BANK 
Paul Kolemkiorion, 
president of the 
Wine of the 
Month Club. '/<\big port of my success is my bonking 
partnership with Citizens. Using my Citizens credit 
line, I con make spot purchases of fine wines when 
they become available." Citizens Business Bank is a community business bank, 
and we care- because your success matters. 
Coli us at 909-980·4030, 0< "'"'us on the web at-cbbonk.com 
,..,_,ty.four Offices, OverS 1.5 S.ll>on on AsMis -fiX 
Offtcc-. '" Arcodto Brco Chmo Colton (orono Covmo Fontana ful lerton Glt'ndoll' La Canada Flmfrtdgc Ontorto Po~od('no Pomona Rn,cr.,tdc ~on Bf"rnard.no )on Gobrt('! Son Mor•no South El Monte• Upland nnd V •clorv.l l .-
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IN THE INTEREST OF WOMEN 
Sherry Kinison Thanks Parents for Teaching Her to Follow Her Dreams 
by Georgine Loveland 
The producer of At the Grove 
Productions, an award-winning live 
theater organization in Upland, has 
always been destined for stardom -
as an optimistic and caring person-
as well as a performer and talented 
pastors of a non-denominational 
church in Rockford, Ill. "I was lucky 
enough to have a mom and dad who 
showed intelligence in what they 
believed, and taught us the positive 
power of creation in our own lives-
to pursue our own dreams, visions, 
and goals," she explained. ··1 learned 
When the Grove Theater presented the latest films Hollywood had to offer 
-at 276 E. Ninth St. in downtown Upland. 
songstress. 
As a little girl, Sherry McFaddin 
listened, observed, sang, and was 
part of the joyous atmosphere 
inspired by the leadership of her par-
ents, James and Virginia McFaddin, 
that I could be my own person, to 
have big dreams, and to be the mas-
ter of my own fate. 
"Our congregation was 60 per-
cent black, and at that time integra-
tion was a major issue. It was dan-
gerou ," Kinison remembers, "and 
my family received threatening 
phone calls. But my father believes 
strongly in equality, and the doors 
were open to all. I had such a positive 
childhood, and looking back, I so 
appreciate what I was taught; it has 
brought me to where I am in life." 
Her interest in voice and the the-
ater came naturally, as she grew up 
listening to good music and singing 
with some of the finest musicians. 
Her father bought an old movie the- " 
ater and converted it into a church, 
which became her "stomping 
grounds." "The church music was 
fabulous," she said, "so many young 
people came. Singing taught me 
what the arts can do for the spirit and 
how lives can be changed." 
The little girl grew up and mar-
ried Bill Kinison, brother of the late 
comedian, Sam Kinison. Together, 
they ministered and traveled. For 15 
years, all their denominational inspi-
rational seminars were well attended. 
One time, Kinison commented, a 
Catholic priest, who had experienced 
a service and was inspired by how 
good people felt about themselves as 
a result, invited the Kinisons to 
attend Mass at his church. 
"We use the same tactic in the 
theater world," she added. "Even 
Sherry Kinison 
though people may be insecure at 
first, theater is an outlet and does so 
much for the self-esteem of those 
who participate. It is never too late! 
Many people have the feeling, ' I 
always wanted to- but never did-
and now I can't.' We hold open audi-
tions, and people can participate in 
many ways, on and offstage. It's so 
much fun to watch their progress." 
An equity actor is involved in 
every show, which helps non-profes-
sionals learn, and "takes (the produc-
tion) up a whole notch," noted 
Kinison. A few of those who have 
shared their talents are: Frank 
continued on page 27 
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PRESENTS 
WOMEN & BUSINESS EXPO 2000 
COMING TO THE ONTARIO CONVENTION CENTER 
FRIDAY, MAY 12, 2000 fl 
RESERVE YOUR SPONSORSHIP AND BOOTH SP CE 
TODAY! 
CALL FOR MORE INFO: 909-484-9765 
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I N THE I N T E R 
Money Managing-Why Is Time So 
Important When It Comes to Saving? 
by Cheryl Hilton, the Professional 
Women s Roundtable 
A $1 million nest egg by age 65 
- it 's a nice thought, but such a 
nest egg will not happen magically. 
Accumulating as ets for retirement 
takes time and discipline. 
What are the keys to retirement 
security? First, it's important to 
understand that your investment 
success does not depend solely on 
your ability to pick the stock of the 
month, time market highs and low , 
or discover the next great fund man-
ager. Most succe sful retirement 
funds are built by making regular 
payments over time. Simply put, the 
sooner you begin to save for future 
financial needs, the better. 
Can You Afford Not to Save? 
Time can be one of your most 
powerful investment allies. To illus-
trate the point, consider the follow-
ing example. Your objective is to 
accumulate $1 million for retire-
ment by age 65. If you are 25, you 
will need to make an annual invest-
ment of about $3,600, assuming an 
8 percent annual return. That 's 
about $300 per month. However, if 
you wait until age 45, you will need 
to save more than $20,000 a year, or 
approximately $1,700 per month to 
reach your goal. (This is a hypothet-
ical illustration and is not intended 
to project the future performance of 
any particular product.) 
Although this example is basic, 
it proves a valuable point: postpon-
ing saving until later in the game 
will fo rce you to dramatically 
increase your saving habits. This is 
a difficult task, even for the most 
disciplined investors. 
Where Do You Begin Building a 
Retirement Portfolio? 
Pay yourself first. If you do not 
currently participate, the first place 
to begin accumulating savings for 
retirement is your employer-spon-
sored qualified retirement plan: 401 
(k), 403 (b), etc. Utilizing your 
employer-sponsored qualified 
retirement plan presents a tremen-
dous opportunity for you to get a 
jump on retirement. Some employ-
ers will match employee contribu-
lions on a dollar-for-dollar basis, 
while others may contribute a 
smaller percentage. Either way, tak-
ing advantage of the current tax 
deductions and the ongoing tax-
deferred compounding of earnings 
makes smart investment sense. 
You can also invest up to 
$2,000 annually in an IRA If you 
do not currently participate in your 
employer's qualified retirement 
plan, your IRA contributions are 
fully tax deductible. This deduction 
will reduce your taxable income 
and your current income tax bi ll. 
If you do participate in your 
employer's qualified retirement 
plan, your deduction for your IRA 
contribution may be reduced or 
eliminated depending on your 
annual adjusted gross income. Even 
if your contributions are not 
deductible, you should still consider 
making a yearly contribution, 
because the money earned in the 
account compounds tax-deferred. 
Most likely, withdrawals of earn-
ings will occur in retirement, when 
you will probably be in a lower tax 
bracket. Depending on the type of 
IRA, withdrawals may be taxable 
and, if you are under age 59 l/2, 
you may be subject to a 10 percent 
tax penalty. 
How Do I Start Funding for 
Retirement? 
Dollar cost averaging can !>im-
plify your retirement planning. 
There are no my~tical secreb 
behind dollar co~t averaging. It 
simply involves the systematic 
paying out of a fixed dollar amount 
at regular time intervab. Thi~ ..,trat-
egy attempts to take the up:-. and 
downs of the market and ··:-.mooth 
them out." And, while this strategy 
does not guarantee a profit in a pro-
longed declining market, it help~ 
you avoid the pitfalls of trying to 
"hit the market at the right time:-.." 
Once you initiate a dollar cost aver-
aging plan, the key to succe:-.~ is 
sticking with it and ignoring market 
fluctuations. 
Don't delay. Your financial 
future i:-. your responsibility, and 
with early, careful planning, you 
can create a brighter one! 
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E S T 0 F W 0 MEN 
Professional Women's Roundtable, 
a Vital Support System 
If you are an Inland Empire 
woman in business, who is seeking 
personal and professional growth, 
as well as networking opportuni-
ties, join PWR, a mentoring organ-
ization. Mentors are wise, faithful, 
trusted guides and advisors. Fifteen 
reason to join PWR: 
l. Monthly educational presen-
tations; 
2. Opportunity to meet some of 
the most professional people in the 
Inland Empire; 
3. Build a strong alliance with 
fellow businesswomen for both 
professional and personal growth; 
4. Link your business Web site 
from this PWR si te at no cost; 
5. Appear in the "In The News" 
section of this Web site when you 
receive publicity; 
6. Contribute an article on the 
onl ine PWR-zine; 
7. Be interviewed about your 
business for the PWR-zine; 
8. Participate in the Members 
Only eGroup; 
9. Access a current member 
name listing on the Members Only 
eGroup; 
10. Participate as a speaker at 
quarterly seminars; 
11. Possible scholarship for 
business or professional classes or 
seminars; 
12. Be a mentor or be men-
tared; 
13. Support worthy causes, 
such as our PWR ShareWear proj-
ect; 
14. Enjoy all National 
Association for Female Executives 
(NAFE) member hip benefits and 
Working Women magazine, and, 
15. Deduct dues from your 
income tax as a donation, as we are 
a 501 (c)(3)non-profit organization. 
PWR annual membership dues 
are $60, NAFE annual membership 
dues are $29. You may print out 
application forms from this Web 
site, or our membership chair, 
Shirley Kerr, will be happy to send 
you some. Please contact her at, 
MannaTech Nutraceuticals 909-
687-1731, e-mail: starsprt@earth-
link. net. PWR members must also 
join NAFE. 
The National Association for 
continued on page 26 
'Women Business Owners 
Rely on NF'WBO Research 
The National Foundation for 
Women Business Owners 
(NFWBO), a non-profit research 
organization, is the premier source 
of information on women business 
owners and their companies, 
worldwide. Its mission is to support 
the growth of women business 
owners and their enterprises by 
conducting research, sharing infor-
mation, and increasing knowledge. 
NFWBO provides original 
groundbreaking research to docu-
ment the economic and social con-
tributions of women-owned firms, 
consulting and public relations 
services to maximize the benefits 
of this knowledge, and leadership 
development for women who own 
growing enterprises. NFWBO pro-
vides corporations, government 
policymakers, educators, organiza-
tions, the media, and individuals 
with the intelligence they need to 
strengthen their support of women 
business owners. 
NFWBO Fact of the Week: 
Businesswomen are driving con-
sumer purchasing. They are the pri-
mary decision-makers in their 
households the majority of the time 
when purchasing telephone servic-
es, television/cable services, insur-
ance policies, and Internet services, 
as well as consumer items such as 
clothing - From Women Business 
Owners as Consumers: 
Transforming the Marketplace 
Copyright NFWBO 1999. 
To learn more about this 
organization, write: National 
Foundation for Business Owners, 
1100 Wayne Ave., Ste. 830, Silver 
Spring, MD 20910-5603. Or call 
301-495-4975; fax:: 301-495-
4979; e-mail: NFWBO@world-
nct.att.net, and visit their home 
page: www.nfwbo.org. 
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Faces in Business 
Steven Goldman 
Hotelmeister and Master of Bala11ce 
Steven Goldman i::. the general manager of 
the 300-room Ontario Airport Marriott, where he 
oversee~ 250 employees. Aside from a one-year 
stint a~ a computer consultant, Goldman has 
been in the hotel industry since college when he 
worked as a har runner in a Catskill Mountain 
re~ort, and later at the Sheraton Hotel in 
Manhattan. 
A native of northeastern New Jersey, Goldman graduated from 
Syracuse University in New York and returned to the Sheraton, where he 
worked his way up through several management po ·it ions. Goldman, who 
has been in his pre ·ent position at the Ontario Airport Marriott since 1997, 
says he's always striving to ''balance financial success and customer serv-
ice. That's my challenge every day." 
He is also president of GOHMA, the Greater Ontario Hotel and Motel 
Association; serves on the board of directors of the Chaffey College 
Foundation, which is raising funds to renovate the campus theater, and 
assists in destination marketing for the city of Ontario. 
The Ontario Airport Marriott has an 80 percent occupancy rate and 
receives 100,000 guests annually. It is owned by Host Marriott and man-
aged by Inter tate Hotels Corporations, Goldman's employer. Goldman and 
his wife, Maria, live in Upland with their two children, ages three and eight 
months. 
Sharon Devaney 
Market Executive for the Premier Banking 
Group 
Bank of America has named Sharon A. 
Devaney, a 22-year bank associate, a market 
executive for the Premier Banking Group in 
Southern California. Devaney, formerly a market 
executive with Bank of America's Commercial 
Banking Group, will lead the new commercial 
partnership division and over ee a team of 12 Premier Banking client man-
agers. 
"Bank of America is the bank of choice among middle-market compa-
nies in Southern California; now, we want to be the bank of choice for the 
people who run those companies," stated Kim Burdick, Premier Banking 
executive for Southern California. "Sharon is the person who can make that 
happen." 
Devaney earned a bachelor's degree in finance from California State 
Univer~ity, Long Beach, and attended Western State University College of 
Law. She serves on the board of directors of Human Options, a non-profit 
organization dedicated to preventing domestic violence, and the Discovery 
Science Center in Santa Ana. 
Zachary Thcker 
Director of Development 
Zachary Tucker of Redlands has been 
appointed to the newly created position of direc-
tor of development for the Colleges of Natural 
Sciences and Social and Behavioral Sciences at 
Cal State, San Bernardino. 
A 1991 alumnus of Cal State, with a bach-
continued on page 32 
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Professional Women's Roundtable ... 
continued from page 25 
Female Executives puts you in con-
trol of your career! Get a \JOe-year 
membership for just $29 and 
receive terrific NAFE benefits. 
Only you know what success 
means to you. What are your pro-
fessional goals? Advancement? 
Expertise? Financial security? 
NAFE can help pave the way to 
your success. It is the largest busi-
nesswomen's association in the 
country, more than 150,000 strong. 
NAFE provides the re ources and 
services, through education, net-"' 
working, and public advocacy, to 
help our members achieve. 
What does a 1-year member-
ship get you? Take a look: 
• A one-year subscription to 
Working Wcmwn magazine, featur-
ing career strategies, managerial 
advice, profiles of successful 
women, and an exclusive 
"Executive Female" insert 
• Access to affordable health, I ife, 
and dental insurance 
• Free resources for small business-
es and startups 
• American Express Financial 
Planning and free consultation 
• Discounted travel services 
• Discounts on self-study courses 
• Resume services 
A FREE Career Profile 
Evaluation, a $150 value 
• A NAFE Visa Gold or Gold 
MasterCard on approved credit 
• Quality legal personal services 
• Plus discounts on subscriptions, 
restaurants, and much more! 
Praise From My Heart 
Editor's note: As we open the door 
to a new century, we must pause to 
remember those who risk their li\,es 
for all of us, every day, and who all 
too often enter a flaming door or 
window to save one or more of us-
never to return .. 
by Jesstca Mtller!The Journal 
This story is written in apprecia-
tion of my husband, William V. Miller 
Jr., fire mvestigator for Royal & 
SunAIIiance Insurance Company, and 
the many firefighters, EMTs and 
police officers who have given their 
lives in the dedicated pursuit of saving 
others. 
As I wander down the hall into 
my husband's office, I notice many 
plaques on the wall. As I read the cap-
tions that state the gratitude and the 
heartfelt thanks of others for the job 
well done by the man I love, it makes 
me so proud to be the w1fe of a fire-
man retired, sheriff ret1red. and now 
an arson and bomb fire Investigator. 
This man never boasts ahout what he 
has done, the many live!> he has saved. 
I have spent countless n1ghts lis-
temng to him cry out for those he has 
tried to rescue, and failed. Also, I have 
heard him cry for his fallen comrades 
who worked by his side, day after day, 
and sometimes helped to keep him 
alive. 
lie recently received a letter from 
a co-worker, Helen Lynch, who 
expressed appreciation for all the men 
who gave their lives for others. Helen 
remembers her father and the 35 years 
he served as a firefighter. He was 
lucky enough to retire and be with his 
family. In memory of his firefighting 
year~. and of all those \\hose h1.es 
were cut ~hort doing the1r JOb. we 
share excerpts from the followmg. 
"I Wish You Could See" 
I wish you could know what it is 
like to search a burning bedroom for 
trapped children, flames rolling above 
your head, your palms and knees 
burning as you crawl, the floor sag-
ging under your weight as the k1tchen 
below you burns. 
I wish you could comprehend a 
wife's horror at 3 a.m. as I check her 
husband of 40 years for a pulse, and 
find none. I start CPR anyway, hoping 
to bring him back, knowing intuitive-
ly it is too late, but wanting his wife 
and family to know everything possi-
ble was done to try to save his life. 
I wish you could know the frus-
tration I feel in the cab of the engine 
of my vehicle, the driver with his foot 
pressing down hard on the pedal, my 
arm tugg1ng again and again at the air 
horn chain, as he fails to yield the 
right-of-way at an intersection in traf-
fic. When you need us. however, your 
first comment upon our arrival will 
be, " It took you forever to get here!" 
I w1sh you could read my mind as 
I respond to a building fire, "Is this a 
false alarm or a working fire? How is 
the building constructed? What was 
the cause of the fire? What hazards 
await me? Is anyone trapped'!" Or to 
an EMS call: " Is the caller really in 
distress or 1s he wa111ng for us w1th a 
2x4 or a gun?" 
Unless you have lived this kind of 
life, you witt never truly understand or 
appreciate who I am, we are, or what 
our job really means to us ... I wish 
you could, though. 
-Author Unknown 
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Sherry Kinison Thanks Parents ... 
nn/1111/IL'tl jiwn fHlf.JL' 2..f 
Gor-..hlll, Dale Kri-..tien, and Dodic 
Goodman . .. But, there arc no hig 
1\ and little U\. We put together a 
whole package; everyone t.., 
important lor the production to 
jell." 
Km1-..on lived for a short time in 
llollywood, but didn't want to rai-.,e 
her daughter. Ginger, now 17 and 
filming commercial..., in that atmo-.,-
phere. They moved to Upland about 
12 year-.. ago. and have never regret-
ted that den-..1on ... We just love it," 
-.,he sa1d ... It ha-.. been a great place to 
rai-..e a child." 
Ten year-., ago, Kini~on needed 
to go to work, but didn't want an 
everyday joh. She had alway-., 
dreamed ol owning a theater, and the 
old Grove Theater in downtown 
Upland wa-., for sale. Thi-., wa-., the 
opportunity that -.,he and former 
Ontario and Chaflcy High School 
drama h:acher, David Ma-..terMln -
the organt/ation \ talented director, 
had been looking for. But, the 1947 
era building had hecn neglected, and 
\\a-., dilapidated and worn. 
Re-.,toration required a major rehabil-
itation. and a huge invc-..tment of 
time and money. Kmi ... on and 
Ma-.,tcr-..on, ever the optimi-.,b, (his 
parents lwd ai'>O heen mllli'>ters) 
dove right 111 and tackled what, 111 ret-
Hl'>pcct, wa., a mon~ter of an undcr-
takrng. 
Many people helped. Sam 
Kini~on was very '>Upportive; per-
formed tor free and gave patron and 
~easonal -,uhscription-.,. U'>ing her 
personal life ~aving'>, the ncdgling 
entrepreneur and her friend'> "ju'>t 
kept going," '>pending :w hours a day 
rchuilding, pain ting, and doing what 
wa'> ncce.,-.,ary. Jler brother, Ronald 
McFaddin, takes care of marketing, 
and another brother, Donald, i-, a 
succc-...,lul husrne.,~man in I-lorida. 
Their parents are !.till pastors in 
Rockford, Ill., and active in their 
mini,.try. 
Abo succe~~ful is At the Grove 
Production-.,, now approaching its 
lOth '>ea-.,on of live entertainment 
and again voted "Best Live Theatre 
in the Inland Empire." Exciting pro-
ductions arc on tap for the millenni-
um ~ea~on: ··Quilters," a joyous cel-
ebration of womanhood, dehuts on 
Jan. 14-Feb. 20; "Guys & Dolls," 
March 25-April 23; "Damn 
Yankees," June 3-July 2; "Annie," 
Aug. 5-Scpt. 10; ··Annie Warbucb," 
Oct. 7- ov. 6, and ·'Christmas at The 
Grove·· on Dec. 2-21, 2000! Call 
(909) 920-4343 for information. 
CPC Celebrates Another Year with 
No Lost Time Work Injuries 
Thl! oldest cement company 
west of the Mississippi River. 
Californta Portland Cl!mcnt 
Compan1 's Colton plant, has 
loggl!d anothl!r year without a 
lost time work injury. 
It is "Safety First" at 
CPCC's I OX-year-old plant. 
"We want people to know that 
at Colton CemenL the safety of 
our employees comes ahead of 
the production of cement," said 
Brent Loomis, human resources 
manager. 
"We processed more than 
L.X million tons of the four 
ingredients it takes to make 
cement: limestone mined from 
Mt. Slover, with silica (sand), 
alumina, and iron ore in 199X," 
stated Mtke Robertson, plant 
manag~.-r. 
Everything used in making 
cement seems to be big and 
scary· from the Caterpillar 
loaders that scoop up 20 tons of 
mater1al at a time, to the 50-ton 
dump trucks that carry the 
loads, and the kilns fired to a 
temperature of nearly 3,000 
degrees. 
"Our safety committee 
ensures that the plant is in good 
working condition and that all 
safety procedures are fol-
lowed," added Robertson. 
A lost time injury is when 
an employee is injured and 
misses his or her next regularly 
scheduled work shift. The 
Colton plant rewards its 
employees for every 100 days 
of work \\Jthout a lost ttme 
accident. 
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Americans Support Lawyers 
Partnering With Other Professionals 
The United States Chamber 
o f Commerce and the American 
Corporate Counsel Association's 
combined poll finds that 70 per-
cent o f Americans favo r chang-
ing legal profes'>ional rules to 
allow lawyers and other profes-
sio nals - such as accountants, 
financial planners, and real 
e-,tate consultants - to work 
together in the same firm. 
"This provides clear evi-
dence that the public supports 
the idea that they want more 
options for where and how they 
get legal services," stated cham-
ber executive vice pre ident , 
Bruce Josten. "Today's problems 
facing American businesses and 
consumers are not solely legal in 
nature . They often require the 
expertise of a lawyer. an 
accountant, a financial planner, 
a tax expert, and other profes-
'>JOnals. But , under today's rules, 
the lawyer cannot be part of a 
multi-disciplinary problem-solv-
ing team. That doesn't make 
sense." 
"Multi-disciplinary practices 
(MOPs) will provide a broader 
range of choice for clients seek-
ing solutions to complex prob-
lems," said ACCA President 
Frederick J. Kreb . "As the poll 
indicates, our clients want us to 
move forward and make the 
changes necessary to implement 
MOPs. " 
The result follow a special 
American Bar Association 
Commis ion recommendation 
that the ABA change its rules to 
allow partner hips between 
lawyers and non-lawyers. The 
ABA has deferred action on the 
recommendations, calling for 
further study. 
GROW THE COLLEGE OF BUSinESS 
~ PUBLIC ADMiniSTRATIOn 
Pnvate support promotes academ1c excellence in business educat1on for the 
benefit of our reg1on These benef1ts include academic standards that meet 
nat1onal accred1tat10n student scholarshlj:!S, and state-of-the-art technology, 
facll1t1es and programs at Cal State, $an Bernardino. Recent innovations at 
Cal State indude essential partnerships between the bus1ness commumty and 
the un1versity. a new Inland Emp1re Center for Entrepreneurship, the new 
Arrowhead lab for Secunties Analyses, technologically advanced classrooms, 
and experiential learn ing through 1nternsh1ps. Cons1der CHARITABLE GIFT 
ANNUITIES for private support of Cal State, San Bernardino's miSSIOn and 
goals. 
In today's econom1c enwonment CHARITABLE GIFT ANNUITIES 
established through Cal State, San Bernardmo offer these advantages: 
Benefi ts for donors 
Guaranteed mcome for life 
Current chantable mcome 
tax deduct1on 
Benefits for Cal State 
EducatiOnal programs that meet 
h1ghest nat1onal accred1tat10n 
standards 
Scholarsh1ps that prov1de graduates 
as today s workforce and tomorrows 
commun1ty leaders 
=:;,::===-=---=. 
F111anc1al resources to create 1nnova-
t1ve partnersh1ps for the econom1c 
advancement of the reg10n 
There are many ways that you can contribute to Cal State. Federal tax 
laws specifically encourage charitable giving by making donations tax 
deductible. 
CALIFORNIA STAT. UMIY.RSfTY 
SAM •• RMARDIINO 
The Opportumty for the Future 
For more information contact: 
Loni Kazlauskas 
Dorector of Developmeol 
College or Busoness & Pubic Admonostrabon 
Cal Stale. San Bernardono 
5500 Unoversoty Parkway 
San Bemardono. CA 92407 
(909) 880-7295 
emaol: lorrokOcsusb edu 
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· Community Colleges in the Inland Empire 
Students: Institution 
Address 
City, State, Zip 
Thtal Enrollment 
Faculty-Student Ratio 
Mt. San Antonio Comm. College 
1. 1100 W. Grand Ave. 
Walnut, CA 91789 
Riverside Community College 
2. 4800 Magnolia Ave. 
Riverside, CA 92506 
Cbalfey College 
3. 5885 Haven Ave. 
Rancho Cucamonga, CA 91737 
San Bernardino Valley College 
4. 701 S. Mt. Vernon Ave. 
San Bernardino, CA 92410 
VIctor VaUey College 
S. 18422 Bear VaJiey Rd. 
Victorville. CA 92392 
Mt. San Jacinto College 
6. 1499 North State St. 
San Jacinto, CA 93583-2399 
College of the Desert 
7. 43-500 Monterey Ave. 
Palm Desen, CA 92260 
Crafton Hills College 
8. 11711 Sand Canyon Road 
Yucaipa, CA 29399 
Barstow College 
9. 2700 Barstow Rd. 
Barstow, CA 92311 
39,279 
1:30 
28,000 
1:24 
16,543 
1:24.5 
11,300 
na 
10,000 
1:27 
9,663 
1:24 
8,318 
na 
5, 100 
na 
3,062 
na 
Rank('{/ by JIJIJX-IJIJ Enrollmt' llf 
Faculty: 
Full-Time 
Part-Time 
303 
780 
264 
900 
180 
503 
165 
393 
110 
250 
95 
307 
82 
184 
70 
153 
34 
na 
Type of Institution 
Year Founded 
Comm. College 
1949 
Public 
1916 
Comm. College 
1883 
Comm. College 
1926 
Comm. College 
1961 
Comm. College 
1963 
Comm. College 
1958 
Comm. College 
1971 
Comm. College 
1959 
Thition & Fees: 
Calif. Resident• 
Non Resident 
$11 per Unit, Plus Fees 
S 125 per Unit, Plus Fees 
S II per Unit, $50 w/B.A. 
$125 per Unit 
$12 per Unit 
$132 per Unit 
S II per Unit, Plus Fees 
S 133 per Unit, Plus Fees 
$12 per Unit 
$115 per Unit 
SllperUnit 
S 117 per Unit + S II per Unit Fee 
$ll.25 per Unit, S I 0 Health Fee 
$139.25 per Unit, $10 Health Fee 
$12 per Unit 
$121 per Unit 
$264.50 or $11 per Unit. 
$125 per Unit+ S ll per Unit 
Top Local Exec. 
Title 
Phone/Fax 
E-Mail Address 
Dr. BiD Feddersen 
President 
(909) 594-5611/598-2303 
Dr. Salvatore G. Rotella 
President 
(909) 222-8800/222-8035 
Dr. Jerry Young 
Superintendent/President 
(909) 941-2110/941-2783 
jyoung@cbaffey.cc.ca.os 
Dr. Sharon Caballero 
President 
(909) 888-65 11/889-6849 
Nick Halisky 
Superintendent/President 
(760) 245-4271/245-9745 
Dr. Richard J, Giese 
Acting Supt./President 
(909) 487-MSJC/654-6236 
rgiese@msjc.cc.ca.us 
Dr. William R. Kroonen 
Superintendent/President 
(760) 773-2500/341-8678 
Dr. Luis Gomez 
President 
(909) 794-2161/794-0423 
JamesMemek 
Superintendent/President 
(760) 252-2411!252-1875 
cbardowe@barstow.cc.ca.os 
Palo Verde College 2,800 25 Public S II per Unit. Donald Averill 
10. 811 West Chans1orway 1:16 30 1947 $133 per Unit Superintendent/President 
Blythe, CA 92225 (Ariz. Students, $30 per Unit) (760) 921-5399/922-0230 
Community Christian College 30 2 Private Christian $5,125 Dr. G. Darren Passwater 
11. 251 Tennessee St. 1:10 30 Jr. College $5,125 President 
Redlands, CA 92373 1995 (909) 335-8863/335-9101 
• . mw Resrdelll Fees are set ·the Stare Le !Siarrue a11d are sub 'ecrro cha11 e de 11dm 011 the Stare Bud er ado red or each ·ear. N/A 7' Not Applicable IVND = Would Nor Disclose na =nor ami/able. 17re i11[ormation i11 the abol•e 
1St lmS co eges ISle o e. o our r<rn 'i:e re ur onnacroo supp re ;s accru:are as o press rme. 1 e wery effon IS tnade- (o ensure tire accurgcy a11d rhoror!J(Iuress of tire lis~ omissioJJS arid rypograpl;ica/ errors 
somerrme ocau. lease send correclrOIIS or addlliOIJS 011 company letierlread to: The In/arid Emprre Busmess l011nw~ 8560 Vineyard A1•e., Suire 306, Rancho Cucamonga, CA 91 730435T Researched by Jerry Strauss. Copyrrg!rt 2000 JEBJ. 
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biNLAND EMPIRE I us1ness 1ourna 
BOOK 
OF LISTS 
The opportunity to advertise your company's message next to the list of your choice is available. 
Call the Inland Empire Business Journal at 909-484-9765 ext. 21 & 26. 
.. c\0\-~RTISIN(. & l\IEDI~" FIN1\Nt''E & IN\TK~Tl\IENTS 
... Ult~IDTFA'TlTR~\L/K~f·L"~:EIIL~G HE~\LTII ... .;\BE 
B."NKS 
t .. Ail DE.\LEilS 
t~Ol\I~IITXI.~.:\TIONS 
EDI t .. 1\TION 
El\IPLOYl\IENT 
LE(..;~-\L 
OF.~I ... E StTPI•LJE~ 
llE~-\L K~T.\TE 
TttiTiliSl\1"' TB.\\TEL & 
ENTERT.t\INl\IENT 
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HEALTH CARE 
Pomona Valley Hospital Medical 
Center is One of Nation's Top 100 
Pomona Valley Hospital 
Medical Center (PVHMC) has 
been recognized by HCIA, and The 
Health Network as one of the 1999 
recipients of the 100 Top Hospitals: 
National Benchmarks for Success 
award. HCIA Inc. is a Baltimore-
based healthcare information com-
pany, and The Health Network is a 
leading consumer health destina-
tion on television and the Internet. 
The 1999 study is the seventh con-
secutive assessment of objective, 
quantitative performance data that 
are consistent and complete across 
all hospitals in the U.S. 
"The 100 Top Hospitals award 
for 1999 marks the third time in 
four years that PVHMC has 
received this national designation 
and we ' re very proud of the on-
going efforts of our employees, 
physicians, and volunteers-and 
this award acknowledges our 
effort ," sa id PVHMC 
President/CEO Richard E. 
Yochum. "Only three hospitals in 
California have received this honor 
and PVHMC is the only California 
teaching hospital to be recog-
nized." 
The study identifies top per-
forming hospitals, based upon 
quality of care, efficiency of opera-
tions, and sustainability of overall 
performance. "The 100 Top 
Hospitals are shining examples of 
hospitals that have built a culture 
around continuous performance 
improvement," said Jean 
Chenoweth, senior vice president 
of HCIA 
Protein Predicts Com_pli-
cations After Angioplilsty 
The American Heart 
Association reports that a blood 
protein may help predict a person's 
risk of developing life-threatening 
complications following angio-
plasty, a common procedure used 
to unblock blood vessels to allevi-
ate chest pain, according to a story 
in Circulation: Journal of the 
American Heart Association. 
The blood protein, called crea-
tine kinase or CK-MB, detects 
heart muscle damage, and is used 
to help diagnose heart attack. 
Researchers found that the protein 
predicted which patients faced the 
highest risk of dying in the year 
following their angioplasty. 
"This marker can offer physi-
cians a powerful new tool for pro-
viding targeted therapy to those 
patients most at risk in the year 
after angioplasty," said Mun K. 
Hong, M.D., the study's lead 
investigator and an interventional 
cardiologist at the Cardiovascular 
Research Foundation, Washington 
Hospital Center, Washington, D.C. 
Researchers found that those with 
the highest elevations of the pro-
tein - five times the normal level 
- were the most likely to die in 
the year following the procedure. 
Researchers examined 1,056 
patients who had angioplasty to 
unblock the saphenous vein that 
had previously been used a graft 
during heart bypass surgery. The 
saphenous leg vein is often used in 
bypass surgery to re-route blood 
continued on page 52 
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AppleOne Redefines the Employment Industry for 2000 
At the advent of a new millen-
nium, employment services have 
become much more than just 
recruiters. In its thirty-fifth year, 
AppleOne is meeting the chal-
lenges of temporary staffing, 
temp-to-hire, and full-time place-
ment head-on. AppleOne special-
izes in career development pro-
grams for individuals, and growth 
programs for emerging businesses. 
Serving two customers gives 
AppleOne the unique position of 
observing employment and eco-
nomic trends from both an 
employee 's and employer's per-
spective. 
AppleOne president and 
employment service pioneer 
Bernard Howroyd has observed 
marketplace trends from the front 
line, since the company's inception 
m 1964. "Nowadays," he 
observed, "an employment service 
should provide a nurturing envi-
ronment, and act as a full partner 
in the growth and development of 
the business it serves. The only 
way to do this is to provide the 
services clients need, at the cost 
they can afford." 
"Gone are the days when 
employment agencies meant only 
temporary clerical workers," 
Howroyd said. "Today, our clients 
demand variety, and so we recruit 
at all levels- from the front desk 
to the executive boardroom - and 
we offer more services than ever 
before." The company has 
responded to changes in the mar-
ketplace by providing everything 
involved in employing people. 
Howroyd said that his goal is to 
give every company - small, 
emerging, and large- the tools to 
grow and maximize profits, while 
creating a better workplace for all. 
AppleOne offers a wide 
variety of value-added services 
that include: time and attendance, 
payroll, tax filing, outplacement, 
recruitment, training, screening, 
and employee retention programs. 
It provides specialized staffing 
services for high-tech, financial, 
accounting, and travel. At-Tech, 
formerly AppleOne Technologies, 
manages, recruits, and places tech-
nical professionals in the informa-
tion, manufacturing, electronics, 
biotechnology, and high-tech 
environments. "The demand for 
good, qualified technical people is 
huge," sa id Howroyd. 
Accounting Advantage, spe-
cializing in providing companies 
with higher level accounting and 
finance personnel, and Pro Travel, 
which manages, recruits, and 
places travel professionals for 
client companies, have achieved 
similar success. 
"You've got to have 
programs that help 
businesses maximize 
their resources and 
help employees 
continue to learn. " 
-Bernard Howroyd, 
AppleOne s president 
and founder. 
Unique and innovative solu-
tions are the earmarks of 
AppleOne, which created A-
Check, in response to costly and 
time-consuming employee back-
ground and drug-screening tests. 
In an effort to avoid hiring 
mishaps, the company designed a 
screening process that role plays 
real life workplace scenarios with 
candidates. The AppleCore assess-
ment series is a tool to determine, 
skills, aptitude, and personal char-
acteristics of potential employees. 
Also, AppleOne 's rehirement 
program offers choices to those 
who wish to work after reaching 
retirement age. Many of the future 
innovations utilize the power of 
technology and the Internet. Plans 
are in the making to design a Web 
site where candidates can fill out 
paperwork and watch orientation 
videos, reducing the amount of 
time applicants normally spend. 
And, on the client side, a system 
available via the Web will give 
control and reporting capabilities 
to clients, and allow them to view 
invoices and authorize electronic 
payments. 
All of the services are avail-
able on the AppleOne Web site at 
www.appleone.com. For a free 
consultation, call (800) 564-5644. 
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1. 
2. 
Top Colleges and Universities in the Inland Empire 
lnslltut10n 
Address 
City, State, Zip 
Students: 
Total Enrollment 
Student-Faculty Ratio 
California State Polytechnic University, Pomona 
3801 West Temple Ave. 
18,021 
Pomona, CA91768 20:1 
University of California, Riverside 16,600 900 University Ave. 19:1 
Riverside, CA 92521 
Ranketl by /998-99 Enrollment 
Faculty: 
Full-Time 
Part-Time 
651 
462 
460 
177 
Type of Institution Thition & Fees: 
Year Founded Calif. Resident 
Non-Resident 
State $1,875 
1938 $3,843 
Public University $3,757 
1954 $13,930 
On Campus: 
Room & Board 
(Avg. Yearly Cost) 
$6,27R 
$6,444 
Top Local Exec. 
Tille 
Phone/Fax 
E-Mail Address 
Dr. Bob H. Suzuki 
President 
(909) 869-2290/869-4535 
Raymond L. Orbach 
Chancellor 
(909) 787-5201/787-3866 
3. 
California State University, San Bernardino 14,250 432 5500 University Parkway 22:1 400 
4-year Public 
1965 
$1,764 
$2,952 
$4,059 Albert K. Karnig 
President San Bernardino, CA 92407-2397 
University of Phoenix• 7,800 
4. 337 North Vineyard Ave., Ste. 100 9:1 
Ontario, CA 9!764 
s. 
University of U. Verne 7,076 
1950 Third St. 19:1 
La Veme, CA91750 
6. 
Caliromia State University, San Marcos• 5,035 
333 Twin Oaks Valley Rd. 17:1 
San Marcos, CA 92096-000! 
7. 
University of Redlands 3,979 
P.O. Box 3080, 1200 E. Colton Ave. 14: l 
Redlands, CA 92373-0999 
8. 
Loma linda University 3,332 
11234 Anderson St. 3.5:1 
Lorna Linda, CA 92354 
0 Private $279 per unil/Undergrad. 
655 1976 $325 per unit/Grad. 
140 Private $16,000 
250 1891 $16,000 
177 Public $1 ,712 
N/A 4-Year and Graduate $3,096 
1989 
144 Private $19,490 
418 1907 Adult Programs 
Average $390/unit 
955 Private/Health Sci. Undergrad. $14,820 
276 1905 Grad. $14,220 
1st Professional $25k-$28k 
N/A 
$4,950 
N/A 
$7,368 
$!,983 
(909) 880-5002/880-5901 
akarnig@csusb.edu 
Jeanne Lochart 
Campus Director 
(800) 888-1968/(909) 937-2424 
Dr. Stephen Morgan 
President 
(909) 593-35111392-0364 
Alexander Gonzalez 
President 
(760) 750-4000!750-4033 
Dr. James R. Appleton 
President 
(909) 793-2121/335-4076 
Dr. B. Lyn Behrens 
President 
(909) 824-4540/824-4577 
'· 
~ UniY. {Coachella Valley Campos) 2,600 8 
4 Cook St, Ste. 134 ll:l 160 
Private $200 per unil/Undergrad. 
1861 (Orange) $250 per unit/Grad. N/A Ronald C. Stephens Director Palm Desert. CA9221l 
Chapman University (Ontario Campus) 2,554 4 
10. 2890 Inland Empire Blvd. 12:1 50-60 Ontario, CA 9!764 
Califonia Baptist Uah<enity 2,058 80 U. 8432 Magoo1ia Ave. 19:1 150 Rivm>ide, CA 92504 
Pomona College 1,450 155 12. 550 N. College Ave. 9:1 30 Claremont, CA 91711 
Western UDiversity of Health Sciences• 1,309 84 13. 309 E. Second StJCollege Plaza 12:1 120 
Pomona, CA91766-1854 
La Sierra University 1,282 86 
14. 4700 Pierce St. 14:1 7 
Riverside, CA 92515 
Claremont Graduate University 1,202 83 
15. 150 E. IOtb St. 8:1 72 
Claremont, CA 917l! 
Claremont McKenna College 1,019 123 
16. 500 E. Ninth St. 8:1 17 
Claremont, CA 91711 
PltserCollqe 880 §2 
17. 1050 N. Mills Ave. 12:1 8 
Claremont, CA 91711 
Scripps College 768 55 
18. 1030 Columbia Ave. 11.6: I 30 
Claremont, CA 91711 
Harvey Mudd College 698 FTE 77 
19. 301 E. 12th St. 9:1 14 
Claremont, CA 91711 
Private $200 per unil/Undergrad. 
(Non-Profit) $250 per unit/Grad. 
1861 (Orange) 
Comprehensive Private $9,958 
1950 $9,958 
Private $23,170 
1887 $23,170 
Health Professions Varies by Program 
University $12,500-$23,570 
1997 MS Health Pro $175/Credit Hr. 
Private $14,580 
1922 $14,580 
Graduate Studies $21,080 
1925 $21,080 
4-Year Undergraduate $20,760 
1946 $20,760 
4-Year Undergrad., Coed, $24,096 
Private, Liberal Ar1s $24,096 
1963 
Private/Women's $21,000 
1926 N/A 
Private $22,083 
1955 $22,083 
N/A 
$4,914 
$7,750 
N/A 
$3,250 
N/A 
$7,060 
$6,240 
$7,870 
$8,017 
(760) 341-8051/346-4628 
AI Di Stefano 
Director 
(909) 481-1804/481-9510 
Dr. Ronald L Ellis 
President 
(909) 343-42101343-451 1 
Peter W. Stanley 
President 
(909) 621-8131 /621-8499 
Pllilip Pumerantz, Ph.D. 
Founding President 
(909) 469-5200/620-5456 
Lawrence I. Geraty 
President 
(909) 785-2000/785-290 I 
Steadman Upham 
President 
(909) 621-8025/607-9103 
Pamela B. Gann 
President 
(909) 621-8111/621-8100 
pr@mckenna.edu 
Marilyn Chapin Massey 
President 
(909) 621-8198/621-8479 
Nancy Y. Bekavac 
President 
(909) 621-8148/621-8323 
Jon C. Strauss 
President 
(909) 624-4146/607-7108 
Western State University College of Law 582 23 ABA Provistonally $20.940 Full lime/ N/A M 
20. 1111 N. State College Blvd. 24: I 32 Approved Private s 14 140 Part lime Ac~:;;:~~!~nes 
Fullerton, CA 92831 Institution, 1966 (Non: Resident Same) (714) 738-1000/526-1062 
'faUtxiiO J1ffMtk uptioled infonnotior! by OUT~; data frcm ~year. NIA=NotApplicable IIWD= "00/d Na Disclosed tiQ=IIOI mvilabk. 1l1e 111/<>rmatial utlhe above lisl "llS oblllUied from the colleges /ist£d. To the belt of Oltr knowlt%/gc the 
inf;rmalia! SUff1btllu llCC.IITrllt 113 of~ tJme. While tl-'eiY effort IS mode llJ enl!Ue lk llCCIUilcy and thaooglrness of dte li.u, omissionr and typographical enors · Pleos Jd · aJditions leuerheoJ 77 lnlaRtl Empirt BusillessJcuna/, 8560 V111eyard Ave. Suite 306, Rancho CucaiiiOflga, CA 91730-4352. Researched by Jerry Slrauss. Ccpyr;ght 2JXXJ 1::;ewne occur. e SeJ C0171!C/l011S or 00 company to: te 
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. Relationships and Business Referrals are Topics for January ASTD Meeting 
The American Society of 
Training and Development (ASTD) 
Inland Empire chapter will kick off 
its millennium year with Robert 
Davis as its speaker on the topic, 
"How to Cultivate Relation hips 
and Business Referrals." 
The date is Wednesday, Jan. 12, 
and the event will start with net-
working at 11:30 a.m., followed by 
lunch and the presentation at noon. 
The cost is $20. 
For reservations, location and 
information, call Ann Ronan at 909-
558-8191. For membership infor-
mation, call Janet Russ at 909-640-
5512, or register on-line and check 
out more information on ASTD by 
logging in on the Website at 
www.astdie.org. 
Robert Davis is a talented 
author, national speaker and semi-
nar leader. In his talk, he will share 
some sure-fire techniques to gener-
ate new business. He will explain 
how to tum a business into a refer-
raJ magnet, how to create a power-
ful network of business and person-
al relationships that work, and share 
18 tactics that will increase visibili-
ty, credibility, and profitability. 
Davis is the author of 
"Implement Now, Perfect Later: 52 
Practical Ways to Increase Gains 
and Decrease Pains of 
Perfectionism," and co-author of 
"Business by Referrals." He cur-
rently serves as president of the 
Greater Los Angeles chapter of the 
National Speakers Association, and 
serves on the advisory board of 
Business Networks International 
and the Business and Professional 
Development Institute. He was co-
founder and executive director of 
the Small Business Network. 
He received his MA from the 
University of San Francisco and his 
BA from Pomona College. 
ASTD recently elected its slate 
of officers for the year 2000. The 
new board members are as fol-
lows: 
Co-presidents, Cindy Whitaker 
and Amy Frost; past president for 
1998 and 1999, Toni Johnson; chief 
financial officer, Curtiss Witt; 
director, membership, Janet Russ; 
director, programs, Ann Ronan; 
director, distance learning, Mary 
Nolan; director, professional devel-
opment, Michelle Riehn; director, 
technology, Paula Sato; director, 
public relations, Robbie Motter; 
director, marketing, Effie Ehrhard, 
and director, community outreach, 
Toni Johnson. One other position, 
director, internal communications, 
will be filled in January. 
The mission of this non-profit 
organization is to provide leader-
ship to individuals and organiza-
tions to achieve work-related com-
petence, performance, and fulfill-
ment. The group meets the second 
Wednesday of each month-alter-
nating lunch and dinner meetings in 
the Riverside, San Bernardino, and 
Ontario areas. Meetings are open to 
members and guests. 
California State University Prepares Workforce for Millennium 
by CSU Chancellor Charles B. 
Reed 
The California State University 
system (CSU) is the gateway to 
success for tens of thousands of 
Californians each year. CSU pro-
vides students with a high quality 
and highly affordable education, 
and plays a critical role in the eco-
nomic and social well-being of our 
state. Without the CSU, California 
would be hard-pressed to remain 
competitive in this complex and 
constantly changing state and glob-
al economy. 
No longer a defense and aero-
space-based economy, California is 
now one of the world's leading 
information, idea and knowledge-
based economies. The good news is 
that California has fully emerged 
from the worst recession since the 
"Great Depression" by re-tooling 
the economy. The bad news is that 
unless we recognize and respond to 
these dramatic changes, it is unlike-
ly that the state's universities will 
produce enough graduates to meet 
employment demands. 
According to a 1998 study pre-
pared by the Information 
Technology Association of 
America (ITAA) study, fully ten 
percent of information technology 
jobs remain unfilled. The stark 
reality of this statistic has prompted 
the high-tech industry to seek legis-
lation expanding visas for foreign 
workers. Because passage of such 
legislation is unlikely, the needs of 
the new workforce must be met, in 
great measure, by students being 
educated by the CSU, the 
University of California, and the 
state's private colleges and univer-
sities. 
As the largest system of senior 
higher education in the world, busi-
nesses naturally look to the CSU to 
educate and prepare the largest per-
centage of the workforce. Most 
people are more than a little sur-
prised to learn the CSU educates 
more than half of all Californians 
seeking a university degree, includ-
ing more computer scientists and 
engineers than all other California 
colleges and universities com-
bined-more than 60 percent of the 
state's teachers and 10 percent of 
teachers nationwide. 
In addition to the need for col-
lege graduates to fill high-tech and 
information-based jobs, California 
is facing a severe shortage of teach-
ers. And, while improved teacher 
preparation and K-12 reform are the 
obligation of all higher education, it 
is the CSU's responsibility to edu-
cate the majority of the 250,000 -
300,000 new teachers needed in 
California over the next 10 years. 
Taking this responsibility very seri-
ously, the CSU has committed that 
by July, 2000, it will credential a 
minimum of 3,000 additional teach-
ers each year and that all CSU-cre-
dentialed teachers will have met the 
high standards established by the 
California Standards for the 
Teaching Profession. 
But, it will take more than just 
preparing new teachers to achieve 
needed reform within K-12. Both 
the CSU and the UC must work 
with the K-12 community to estab-
lish and enforce high academic 
standards and, in conjunction with 
educators, administrators and 
school districts, develop additional 
and more effective partnerships to 
better serve the needs of "at risk" 
students. 
Too many students entering 
college today are unprepared for 
college-level courses. In the fall of 
1998, 54 percent of first-time CSU 
freshmen needed remediation in 
math and 47 percent of CSU and 
UC freshmen required remediation 
in English. What these statistics 
show is that students are graduating 
from high school before they have 
learned basic high school-level 
skills. This trend must be reversed. 
While it is the job of the K-12 com-
munity to ensure that students learn 
these skills before moving on to the 
next grade, it is also incumbent on 
the CSU and the UC to provide the 
necessary support, especially as it 
relates to at-risk students. And, 
because the number of students 
entering California colleges and 
universities will grow by 455,000 
between the years 1993 and 2005, 
this problem will only get worse -
unless the K-12 and higher educa-
tion communities work together to 
develop and implement effective 
solutions. 
If California is to continue to 
grow, prosper, and compete effec-
tively in the world marketplace, 
access to higher education for stu-
dents from all ethnic and socio-eco-
nomic backgrounds must remain 
one of our highest priorities. 
Without top-quality public colleges 
and universities, the state will not 
have the human resources required 
to sustain a strong economy. 
As the seventh-largest economy 
in the world - schools, businesses, 
and public agencies must have 
ongoing access to highly educated 
and skilled Californians to fill the 
intellectual and technical jobs of the 
21st century. 
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New Schools, Better Neighborhoods, More Livable Communities 
Source material provided by the 
Metropolitan Forum Project of Los 
Angeles, with support from the 
James Irvine Foundation of San 
Francisco 
As California stands at the 
threshold of the 21st Century, some 
alarming statistics are creating con-
cerns about the future quality of life 
for the state's citizens. By the year 
2020, the state's population of 33 
million is projected to reach 45.3 
million, an increase of 37 percent. 
At the current rate, the state is 
adding nearly 4 million people, or 
the equivalent of the populatton of 
Los Angele ·, every seven years. 
Pressures of growth are taxing 
the physical infrastructure. State 
address these challenges with 
smarter s trategies for planning and 
implementation. 
Smarter planning for education 
means designing schools that erve 
as centers of their communities, a 
concept endor ed by the U.S. 
Department of Education and lead-
ing national educational facilities 
planning organizations. The concept 
calls for gymnasiums and play fields 
that double as community parks and 
recreation center ; auditoriums that 
serve as community theaters; and 
incorporating centralized libraries, 
health clinics and other community 
services, into schools that are 
designed for greater community 
access and engagement. "Smarter" 
schools can also take advantage of a 
sity development, with the car and 
its attendant infrastructure- streets 
and highways, street parking, and 
parking lots-taking up at least a 
third of all developed land. 
This s trategy for 
accommodating growth 
also produces more traffic 
congestion and loss of 
rently provided independently by 
c ities, countie , special districts and 
chool districts, could be provided 
jointly through neighborhood cen-
"If the state of California 
productivity; air pollution 
and its environmental and 
pub! ic health impacts; 
loss of open space; inabil-
would make it easier-nay, 
ity of many to reach jobs 
and services, and the iso-
lation of chi ldren from the 
elderly, among other 
social and environmental 
problems. 
The current model of 
even mandatory-for 
school districts, libraries, 
and parks and recreation 
departments to work togeth-
mandated reforms in educational wide range of community resources, sprawl development can be er to build new facilities in 
practices, including bold measures 
like class-size reduction, have creat-
ed the need for more and better edu-
cational facilities Poor planning 
decisions are stretching other forms 
of public infrastructure to the limit, 
and draining economic vitality from 
cities and towns. What is needed is a 
means by which current programs, 
procedures and policies developed 
at every level of state, regional and 
local governance, can coalesce to 
such as museums, zoos, and other 
existing facilities to create integrat-
ed learning centers. 
Developing smarter schools that 
serve as centers of their communi-
ties is a concept that also has impli-
cations for the so-called "smart 
growth" strategies for urban and 
regional planning. For the past 30 
years, California's growth pattern 
has consumed tremendous quanti-
ties of land for sprawling, low-den-
Proposition 26 Launches New Web 
Site for Spanish-Speaking Voters 
The Proposition 26 campaign 
aimed at investing in California's 
public school facilities formally 
unveiled its new Spanish lan-
guage Web site: Fix Our Schools 
Now- En Espaflol- www.lets-
fi xou rschoo Is. com/index 
espanol.html. Th1s s1te will enable 
Spanish speaking voters in 
California to have access to the 
information they need about the 
benefits of the "Let's Fix Our 
Schools" initiative on the March 
2000 statewide ballot. 
"As the former (immediate 
past) president af the California 
Hispanic Chamber of Commerce, 
I encourage everybody to visit 
this Web site. It is very informa~ 
tive and one of the best I've seen," 
said Andrew Ysiano. "Visitors 
will be empowered to make an 
informed vote in March because 
all the information they need 
about Proposition 26 is at their 
fingertips on this Web site." 
Fix Our Schools Now! En 
Espaflol reveals exciting new 
information from major 
California newspapers about 
Prop. 26 and how it invests in kids 
with strict accountability for 
every dollar spent. It also pro-
vides the full text of the initiative 
including how Prop. 26 will help 
California's schoolchildren in 
alleviating overcrowding and 
building additional classrooms to 
help reduce class size. It also 
includes background on how 
Prop. 26 would put the power to 
decide local school bond elections 
back into the hands of a majority 
of voters. 
counteracted by designing 
more livable ci ties and older communities, then 
towns. The planning and 
des1gn of more communi-
ty-centered schools can 
help make them more 
attractive to live in. Some 
solutions are : c reating 
one of the strongest motives 
for urban sprawl would be 
magnets for urban develop-
ment; encouraging the 
development of inner-city 
housing and employment 
reduced." 
-Charles Nathanson, 
opportunities; improving 
mobility; reducing subur-
ban migration, and con-
serving greenfields. 
Ph.D., Executive Director, 
"The health and suc-
cess of California commu-
nities is dependent on 
strategically located, multi-
use school facilities," stated Steven 
Szalay, executive director, 
California State Association of 
Counties. "Commumty serviCes cur-
San Diego Dialogue 
ters consolidated with neighborhood 
schools. In this way, community 
goals, rather than parochial agency 
goals, could be emphasized and 
achieved." 
Faces in business ... 
continued from page 26 
elor's degree in history, Tucker oversees the capital campaign for enhance-
ments to the university's newest building, the College of Social and 
Behavioral Sciences. He will solicit major and planned gifts for the facili-
ty, as we11 as program<; and faculty research, in hoth co11eges and for stu-
dent scholarshtps. 
Tucker formerly served a'> the national campaign director for the Delta 
Sigma Phi I·oundation, where he also managed the association's annual 
fund dnve. I le has also hcen the d1rector of development for the universi-
ty library at CSU Fu11erton. 
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Chapman University Offers Degree Programs for Working Adults 
If you arc a worl-.ing a<.lull look-
ing for career enhancement or 
change, look to Chapman Untver ity, 
ranked in the top-tier of Western 
Comprehen ive Colleges and 
Universities by U.S. News and World 
Report. 
Choose from our Inland Valley 
campuses, conveniently located in 
Ontario, Moreno Valley, Palm 
Springs, or Victor Valley. Each offers 
a wide range of undergraduate 
degrees, graduate degrees, and cre-
dent ial, professional development, 
and specialized training programs. 
Chapman University is known for its 
convenient evening classes; acce ler-
ated 1 0-week terms; small class 
sizes; personalized service, and pa -
sionate faculty who truly care. 
Programs include: Chapman's 
award-winning "organizational lead-
ership" program ; a cutting-edge com-
puter information systems bachelor's 
degree; renowned teaching credential 
and master's degree programs, plus 
bachelor 's degrees in--criminal jus-
tice, health science, psychology, 
social science, and sociology, and 
master 's degrees in: health adminis-
tration, human resource management, 
and psychology. 
Chapman 's leadership programs 
offer state-of-the-art curriculum in 
leadership theory and practice; pro-
viding education not on ly about lead-
ership, but for leadership. Our focus 
is on the development of the people 
and the conceptual skills which are 
essential to success at all levels of 
administration. The program was 
selected as the nation 's outstanding 
leadership program by the 
Association of Leadership Educators 
in 1998, and has seen enrollments 
soar. 
Chapman's human resources 
program prepares its graduates to 
attract, retain, and develop human 
resources in public, private, military, 
or non-profit organizations, and to 
become partners with top manage-
ment in policy-making and strategic 
planning. 
The program is designed to pro-
vide the working professional with 
the specialized ski lls and knowledge 
to address cultural, regulatory, behav-
ioral and social changes in today's 
diverse ociety, and to deal with them 
efficu!ntly, effectively, and with sen-
sttivtty and compassion. 
Chapman 's computer tnforma-
tion systems program prepares the 
student for careers in the devt:lop-
ment and management of business-
oriented, computer-bast:d informa-
tion systems. You ' ll be prepared for 
positions as: systems analysts, sys-
terns proJeCts managa'>, database 
adm tntstrators, and S}Stcms man-
agers. 
Chapman Umverslfy IS full> accredlf-
ed by the We.Hem A.Hociatwn of 
Schools and Colleges. Fmancial md 
~~ a1·allable for qual1fymg swdents. 
For more information, or to find out 
when you can attend our next infor-
mation session, call (800) 578-CHAP 
or look for us on the Web at 
www.chapman.edu/cll. 
Professional developmt:nt pro-
grams include Microsoft certified 
systems t:ngineer ct:rtification, day-
time computer trai ning, and profes-
sional certifications. 
Are you climbing the ladder of success 
or holding it for someone else? 
W here are you 111 your 
career? Movtng on up, or 
standtng there watchtngl 
Maybe it's not your 
fault , though Maybe you 
dtdn't real tze how much a 
degree from Chapman 
University can help . 
We have a number of 
ou tstandtng, accelerated 
programs, all offered at 
conventent eventng and 
weekend tt mes, and all 
taught by an outstandtng 
faculty who truly cares 
Call us nght now for 
more tnformatton Wtth a 
degree from Chapman 
Untverstty, there's no tell-
tng how htgh you can go 
I 
NEW TERMS EVERY l 0 W EEKS 
BACHELO R DEGREES 
Computer Information Systems 
Cnmmal just1ce 
Health Sc1ence 
Organ1zat1onal Leadersh1p 
Psychology 
Soc1al Sctences 
Soc1ology 
MASTER DEGREES 
Education 
Health Admm1strat1on 
Human Resource Management 
Organ1zat10nal Leadersh1p 
Psychology 
Teachtng 
TEAC HING CREDENTIAlS 
S1ngle-Mulnple SubJect, 
Adm1n1strattve 
CLEAR CLAD 
Certificates Tier I & II 
Not all programs available 
at all campuses. 
•• CHAPMAN 
••uNIVERSITY 
0" your ro,,J to su ccess 
1-800-578-CHAP 
www chapman edu 
MARCH AFRB CAMPU 
1920 Graeber St 
Bldg 44 t 
MORENO VAUEY CAMPUS ONTARIO CAMPUS 
22620 Goldencrest Dr 2890 Inland Emptre Blvd 
SUite 105-1 08 SUite 110 
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New Vegetarian Dog Treats Expected to be Howling 
Success as Pet Food Market Sales Skyrocket 
Just before Christmas, a new 
organic and kosher line of dog 
treats arrived m Southern 
California Petco stores. "Human 
Quality Made for Pets," is the 
motto of Dancing Paws, maker 
of Howlin ' Gourmet's bakery 
fresh treats . The new product 
line has been named the first pet 
food to receive the " Award of 
Excellence" which will be pre-
sented by the American Tasting 
Institute at the 1999 American 
Gold Medal Food and Beverage 
awards at Carnegie Hall in New 
York City on March 6, 2000. 
"This is an exceptional first 
time award," noted Rick Adams, 
manager of the Rancho 
Cucamonga Petco store. "The 
product is all vegetarian-based, 
and a brand-new, exciting alter-
native treat. 
"Today ' s interest in natural 
pet care is a logical extension of 
the trends taking place in human 
consumption of alternative 
treatments and supplements," 
said Thomas D . Aarts, president 
of the Nutrition Business 
Journal. "As educated con-
sumers become more aware of 
what they are putting in their 
bodies, they will undoubtedly 
pay more attention to what they 
are feeding their pets." 
Dancing Paws products also 
include dietary supplements 
such as: Hi-Potency Joint 
Recovery - a therapeutic health 
formula, and Shake'N'Zyme - a 
digestive enzyme supplement. 
"We are thrilled to have our line 
of products so readily available 
in the Los Angeles market ," 
stated Werner Foster, president 
of Dancing Paws. "People love 
their pets and are showing an 
increasing interest in improving 
their health. Owners ·are willing 
to spend more to ensure a long, 
healthy life for their pets. Dogs 
Jove what people like - food 
that smells good and tas tes 
great. As owners began to know 
our holistic health supplements 
and remedies for their pets, they 
started wanting more." 
That healthy pet treats are 
gaining recognition of this 
stature should not come as a 
surprise. The market for holistic 
pet products and healthy pet 
food is exploding. Natural pet 
products sales increased from 
$4 million in 1992 to $65 .5 mil-
lion in 1997 - an increase of 
more than 1500 percent. More 
than 70 percent of natural prod-
ucts consumers own pets. 
Dancing Paws products are 
available at the Montclai r Petco 
store, 9197 Central Ave. , and in 
Rancho Cucamonga, at 7221 
Haven, as well as many other 
locations m Southern 
California. More information on 
Dancing Paws products may be 
obtained by calling (888) 644-
PAWS, or on the Web at 
http ://www. dancingpaws .com. 
Petco also sponsors adoption 
days for homeless animals; the 
annual "Tree of Hope," which 
raised $600,000 nationwide in 
1999, and promotes spay and 
neuter programs and other ani-
mal welfare activities. Call your 
local Petco store for dates and 
information. 
At deadline ••• 
----------------------------------. 1 continued from page 3 Advanced Business Machines Inc. 
of Irvine, the thirty-eighth business 
added to Global since it was found-
ed in June, 1994. 
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sity site. An additional $18 million 
is needed to complete construction. 
Inland Empire Economic 
Partnership Forms Coalitions to 
Expand D.S.L. Access 
Demand for Digital Subscriber 
Line Service is increasing, and the 
Inland Empire Economic 
Partnership (IEEP) strategy has 
formed "Technology Coalitions" 
bringing together representatives of 
government, education, phone com-
panies, and residents to conduct 
research and share information. 
While a DSL infrastructure is 
extremely important to present and 
future businesses, it is available in 
ofily parts of the Inland Empire- a 
situation that coalition roundtable 
d~scussions are seeking to solve 
with expediency. Some companies 
considering relocation or expansion 
within the area will refrain from 
doing so until a solid DSL plan and 
timetable are in place. For more 
information, ~II Sarah Miggins, at 
(909) 890-1090. 
Global Imaging Systems Acquires 
Advanced Business Machines 
Global Imaging Systems Inc. 
announced the acquisition of 
Global Imaging president and 
CEO Tom Johnson, said, 
"Advanced Business Machines is a 
leading office imaging company in 
the southern Los Angeles and 
Orange County markets. It will 
operate as a stand-alone dealer, and 
is the first operation in what will be 
known as the company's Southern 
California Group, reporting to Tom 
Metzler, president of Global 's West 
Coast operations." 
Advanced Business Machines 
is a dealer for Konica copiers and 
Okifax products, and currently has 
annual revenues of about $6 mil-
lion. Global is actively pursuing 
the acquisition of additional com-
panies, on its way to becoming a 
one-stop shop for office imaging 
solutions. 
The company provides a broad 
line of products, including the sale 
and service of automated office 
equipment, network integration 
services, electronic presentation 
systems, and document imaging 
management systems. Global is a 
rapidly growing consolidator in the 
highly fragmented office imaging 
solutions industry. 
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With You Every Business Moment 
PFF BANK & TRUST offers a complete portfolio of business financial services that focus on accessibi lity 
and customized banking. With the assistance of your PFF Branch Manager, PFF BANK & TRUST can 
( design a financial service package that caters specifically to your business needs. As big as you need, 
as small as you like. Call 1-888-DIAL-PFF or visit us at pffbank.com for more information. 
G:t 
--LEIIDER 
A ~'414~ 
BANK&TRUST Member FDIC 
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Arrowhead Credit Union Celebrates Groundbreaking for New Branch 
Executt\-e~ from Arrowhead 
Credit Umon, along with elected 
officials from Norco, including 
Mayor Barbara Carmichael, Mayor 
Pro Tern Frank Hall, and about 50 
members of the community came 
together to break ground for the 
credit union's new Corona-Norco 
branch. 
"Arrowhead Credit Union i 
proud to be part of the community," 
aid Larry Sharp, Arrowhead Credit 
Union' president. The new branch, 
Arrowhead Credit Union' 14th, will 
be shared\\ 1th ftrst Financial Credit 
Union of West Covina, which serves 
members of the California Teachers 
Association. In addition to the 
Corona/Norco branch, Arrowhead 
Credit Union shares space with First 
Financial Credit Union at its 
Riverside, Victorville and Chino 
locations. 
"The cooperative spirit of credit 
union allows us to come together to 
provide ervice to our member 
from shared locations," said Richard 
Ghysel , CEO of First Financial 
Credit Union. "Our membership in 
the Corona-Norco area isn't big 
enough to support a full-service 
branch. Our partnership wi th 
Arrowhead Credit Union will allow 
our members to take advantage of 
our services right in their own neigh-
borhood." 
In July 1999, Arrowhead Credit 
Union appointed Marilyn Logan of 
Norco a branch manager of the new 
branch, which will be located at the 
Gateway Town Center in Norco. 
Since July, Logan has been assisting 
Arrowhead Credit Union execullves 
in preparing for the opening of the 
new branch and introducing the 
credit union to members of the com-
munity. "Marilyn Logan is a great 
asset to Arrowhead Credit Union," 
said Anne Benjamin, vice president 
of corporate sales. 
Dedicated to helping members 
build wealth, Arrowhead Credit 
Union is the Inland Empire's 
largest , with more than 90,000 
members and nearly $400 million 
in assets 
PFF Bank & Trust Helps Makes Home Ownership Possible for Disabled 
PFF Bank & Trust, the largest 
community bank headquartered in 
the Inland Empire, provided loans 
to two adults with developmental 
disabilities, enabling them to pur-
chase condominiums in the San 
Fernando Valley. The bank part-
nered with the Easter Seals Home 
Select Program, which puts home 
ownership within reach for many 
low-income people with disabili-
ties, and their familie , throughout 
Southern California. 
With a loan from PFF, other 
special financing and Easter Seals ' 
support, 29-year old William 
Rayber, who is legally blind, has 
cerebral palsy and a mental dis-
ability, is moving out of the group 
home for people with disabilities 
where he's lived for more than six 
year . He is moving into a one-
bedroom condominium that he 
purchased in Canoga Park, Calif. 
Anna Krawczyk who is 50 
years old and has a disability, also 
purchased a one-bed room condo 
in Reseda, Calif. As a homeowner, 
Anna will have more money in her 
pocket each month. 
Through special financing, her 
monthly mortgage payments are 
$70 less than her previous rent. 
And, Anna will never have to 
worry about her payments increas-
ing. They stay the same for the life 
of the loan. 
PFF Bank & Trust utilized the 
Fannie Mae® HomeChoice mort-
gage product to issue loans to 
William and Anna. Home Choice 
1. a budget-based qualifying 
Fallbrook National Bank is Finalist 
in "Outstanding Web Site Awards" 
Community Bancorp Inc. 
announced that its subsidiary, 
Fallbrook National Bank, was 
selected as a finalist in the 
"Outstanding Web Site Awards" for 
community banks under $2.5 bil-
lion in assets. 
Sites were judged by an expert 
panel of Internet technology and 
marketing specialists. Along with 
the winners, judges named 30 
finalists out of a total of 2,515 
companies--comprised of manu-
facturing, distribution and financial 
institutions--based upon the per-
formance of each company's Web 
ite in five broad categories: infor-
mation, customer service, design 
quality and connectivity elements. 
"We pride our elve in staying 
current with the technology needed 
to provide our customers with serv-
ices like Internet banking to assist 
in their cash management needs," 
stated Tom Swanson, president and 
chief executive officer of Fallbrook 
National Bank and its parent com-
pany, Community Bancorp Inc. 
"We are proud of our Information 
Systems group, who designed and 
created the Web site internally, 
instead of hiring an outside firm." 
method developed specifically for 
low-income people with disabili-
ties. HomeChoice addresses the 
unique housing and home buying 
needs of disabled individuals by 
offering new underwriting flexibil-
ity, including lower down pay-
ments, more versatile u e of sec-
ond mortgage financing for down 
payments and closing costs and 
home modifications to ensure 
acces ibility. 
"PFF is proud to have helped 
William and Anna buy their first 
home ," aid Larry M. Rinehart, 
president and CEO of PFF Bank & 
Trust. " It's exciting to ee that the 
teamwork of Easter Seals, PFF and 
Fannie Mae has paid off by mak-
ing home ownership a reality for 
disabled home buyers. We look 
forward to providing more home 
mortgages to individuals with dis-
abilities." 
The Easter Seal Home Select 
Program, which is based in Van 
Nuy , Calif., provides home buyer 
education and training for low-
income individuals with di abili-
ties, or people who have a family 
member with a di ability living 
with them. Easter Seals helps par-
ticipants locate homes for sale. 
The organization also evaluates 
the homes to ensure they meet 
requirements under the Americans 
with Disabilities Act. In addition 
to William and Anna, more than 
130 people from throughout 
Southern California are enrolled in 
the Home Select Program. Eleven 
participants already have been pre-
approved for loans, and that num-
ber continually increase . Easter 
Seals Home Select assists people 
with disabilities in establishing a 
non-traditional credit history and 
help them access special home 
financing. 
For more information about 
Easter Seals Home Select, plea e 
contact Director Aletha Wallace at 
the Easter Seals Van Nuys office, 
(818) 996-9902. 
MCB Financial Lists on the 
American Stock Exchange 
MCB Financial Corporation 
announced that its common stock 
has been approved for listing on 
the American Stock Exchange 
(AMEX), under the symbol MCB. 
The company discontinued trad-
ing on the OTC Bulletin Board 
and began on the AMEX on Dec. 
28. 
Charles 0. Hall, president and 
CEO of MCB commented, "We 
are very excited about the change 
of market structure that will result 
from the transfer to the AMEX. 
We believe the AMEX and its ·pe-
cialist system will provide an effi-
cient market for our stock by 
improving liquidity and reducing 
bid and ask price spreads, thereby 
improving shareholder value." 
JANUARY 2000 INLAND EMPIRE BUSINESS JOURNAL • PAGE 37 
BANKING/FINANCE 
PFF Bank Announces New Officers 
Larry M. Rinehart, 
president/CEO of PFF Bank & 
Trust, announced the appointments 
of: John Shumate, vice president, 
and James F. Cochran, Anna 
Zambrano and Raphael Marhefka, 
assistant vice presidents. 
John Shumate joined PFF in 
1997 as a sales and loan specialist 
in community banking strategy. 
During his 20-year career, he has 
served as branch manager and com-
mercial loan officer for several 
local community banks. He has also 
served as banking consultant for 
First Class Performance Systems, 
specializing in strategic planning, 
performance management, and cus-
tomer service system development 
for financial ervices companies. 
Shumate is currently manager of 
PFF's Small Business Center. 
James F. Cochran is a commer-
cial real estate loan officet at PFF 
VIB Corp Offers 
Stock Dividend 
The VIB Corp board of direc-
tors approved a three-percent stock 
dividend for shareholders of 
record. VIB Corp and its predeces-
sor, Valley Independent Bank, 
have regularly declared one or 
more dividends each year for the 
past 11 years. In addition, over the 
previous six years, shareholders 
have enjoyed the benefits of four 
stock splits. 
"By the end of our second 
quarter, it was ev;dent that VIB 
Corp would end 1999 in its contin-
ued pace of record financial per-
formance. So, we're very pleased 
to confirm this with our sharehold-
ers in the form of this dividend," 
stated VIB Corp president and 
chief executive officer, Dennis 
Kern. 
Kern continued by noting VIB 
Corp's pending acquisition of 
Ki_ngs River State Bank, which 
should be completed in 2000's first 
quarter. "We fully anticipate that 
the addition of this solid communi-
ty banking partner will build upon . 
VIB Corp's strong performance, 
provtding increased shareholder 
value," he concluded. 
Bank & Trust. A 25-year veteran of 
the financial services industry, he 
has worked as a commercial loan 
officer and branch manager at many 
banks in the Inland Emptre·. 
Cochran stud ied banking and 
finance at Chaffey College and 
California Polytechnic University, 
Pomona, and has completed several 
training programs in lending and 
management. 
Anna Zambrano is a compensa-
tion, analyst, respon ible for salary 
administration and performance 
management at PFF Bank & Trust. 
Prior to joining PFF, she was a bank 
compensation analyst. Zambrano 
attended California Polytechnic 
University, Pomona, where she 
completed the Human Resources 
Management Certificate program. 
She is currently a member of the 
Los Angeles Compensation and 
continued on page 39 
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Contractor's Hit List '""//11/lt'ltl//f!llg<'.Jo 
• • • Contact\ .for J•amit .-\pprontl • • • 
City Address Phone/Fax/E-Mail Address Contact Contact 
1. Adelanto 11600 Air Base Rd.- ~~246-2325 Michael Sakamoto Thm Farris Adelanto, CA 92301 246-3242 City Manager Building Official 
~ 
2. Apple Valley 20440 Hwy. 18, P.O. Box 429 (~240-7101 Bruce Williams Claude Stewart 
Apple Valley, CA 92307 F 240-7399 Town Manager Chief, Building & Safety 
3. BaDDing 99 East Ramsey St. ~909) 922-3120 Don Foster Tim Steenson 
Banning, CA 92220 AX 922-3128 City Manager Chief Building Official 
4. Barstow 220 E. Mountain View St. ~60) 256-3531 Paul Warner Marlowe Kulseth 
Barstow, CA 92311 AX 256-1750 City Manager Chief Building Official 
5. Beaumont 550 E. 6th St. (~ 769-8520 Alan Kapanicas Kent Hall 
Beaumont, CA 92223 F 769-8526 City Manager Building Inspector 
6. Big Bear Lake 39707 Big Bear Blvd., P.O. Box 10000 ~~866-5831 Russell Carlsen Philip K. Mosley Jr. 
Big Bear Lake, CA 92315 878-4511 City Manager Acting Chief Building Official 
7. 235 N. Broadway ~60) 922-6J 30 Jack Nelsc)n Michelle Van Dyke 
Blythe, CA 92225 AX 922-6334 Chief Building Inspector Building Technician 
8. Calimesa 908 Park Ave., P.O. Box 1190 ~~ 795-9801 Alan Kapanicas Dale Evennan 
Calimesa, CA 92320 795-4399 City Manager Building Inspector 
9. Caayoa Lake 31516 Railroad Caot>n Rd. ~244-2955 Del Powers Ken Larson 
Canyon Lane, CA 9 87 246-2022 City Manager Building Official 
10 .• Cathedral City 68-700 Avenida Lalo Guerrero ~60) 770-0340 Donald E. Bradley Travis Lund . 
Cathedral City, CA 92234 AX 202-1460 City Manager Chief Building Official 
11. Chiao 13220 Central Ave. (909) 5!.1-9813 Glen Rojas Tom Wilson 
Chino, CA 91710 FAX 590-5535 City Manager Chief Building Official 
12. Chino Hills 200 I Grand Ave ~~364-2741 Douglas La Belle Bruce A. Coleman 
Chino Hills, CA 91709 364-2795 City Manager Community Dcv. Director 
13. Clanmoat 207 Harvard Ave. ~909) 399-547 L Thny Witt Duane Man 
Claremont, CA 91711 AX 399-5492 Director of Community Dev. .Building Official 
14. Coachella 1515 6th St. (~ 398-3002 Byron Woosley Byron Woosley 
Coachella, CA 92236 F 39~-5421 City Manager Acting Chief Building Official 
15. Coltoa 650 N. La Cadena Dr. ~~370-5079 Henry T. Garcia David R. Zamora 
Colton. CA 92324 783-0875 City Manager Community Dev. Director 
16. Cornua 815 w. 6th ~~ 736-2262 Bill Workman Keith Clark 
Corona, CA 91720 279-3550 City Manager Chief Building Official 
17. Dellert Hot Spriap 65950 Pierson Blvd. ~60) 329-6411 Armas Hills Patty Chenoweth Desert Hot Springs, CA 92240 1\X 251-3523 City Manager/Building Official Administrative Assistant 
18. Foataoa 8353 Sierra "-ve. ~909) 350-7640 Frank Scbuma Andy Shipper 
Fontana, CA 92335 AX 350-7676 Comm. Dev. Director Chief Building Offici~! 
IJ. Gnadlftnce 22795 Barton Rd. ~909) 430-2247 Patrizia Matenssi Vlrgi) Barham 
Gtand Terrace, CA 92313 AX 783-7629 Com. & Econ. Dev. Director Director, Bldg./Safety!Pblc. WJcs. 
20. Hemet 450 E. Latham ~~765-2475 Richard Ramirez Colin McNie Hemet, CA 92543 765-2481 City Manager Chief Building Official 
21. Hesperia 15776 Main St., v~947-1300 Tom Harp ThacyW~y Hc5peria, CA 92345 947-1304 Com. Dev. Director Com. Dev. ech. Spvsr. 
22. Highland 27215 Baseline ~~864-8732 Sam Racadlo Richard Shields Highland, CA 92346 862-}180 City Manager Building Official 
23. JadlaD Wells 44-950 Eldorado Dr. r~346-2489 George Watts Jim Johnson Indian Wells, CA 92210 346-0407 City Manager Senior Building Inspector 
24. Indio P.O. Drawer 1788 v~342-6500 Harold &billing Amy Modarressi Indio, CA 92202 342-6556 City Manager City Engineer 
NIA ., N()l App/JCilbl~ WND = ~ N01 DisciOH. "" :: fl()l aVfli/Q/>1~. T!u!. inf0171111tlon "' the abo-.•e list was oblai11~ from the etd~s lisud. To lht be.rt of our knowledge th.e information Jupplied is acrurato as of fress lime. While 
e>·ny effort is fiHlik 10 ens>Ue !he accuracy and thoroughneso of the list, amu.stOIIS and typographiCal ~rrors somrrune occur. Please s~tul rorrecllr>tu or aJdifiOIIS on compony ftnerirtJJd to: The Inland Emp<re BusinesS Journal, 8560 
VineyQrd Ave., SuiU 306, Rancho Curamonga, CA 91730-4352. Rtuarched by Jmy Strauss.. Copyright 2000 Inland Empire Busit,_ JournaL 
J)o'"· nlnad ~l'hc l~ook of l~ists Nn'"' fa·oan '"''"''"'-toplists.~·onJ 
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Local Airports ... 
continued from page 6 
county? I am not talking just about 
infrastructure, I am talking about 
route development. 
Times are tough at the new 
Ontario Airport. Things aren't rosy 
for some tenants, including car 
rental companies. Costs are much 
higher and slow growth is putting 
the squeeze on more than a few 
businesses. "Applebee's 
Restaurant" recently closed three 
hours early, at 5 p.m., due to a Jack 
of customers. 
Terminal rates have increased 
from about $17 pr. sq. ft to $84 pr. 
sq. ft in the new terminal. Lackluster 
growth, a mere 2 percent, or about 
130,000 new passengers a year, does 
not offset the high costs. We have a 
serious problem here, an expensive 
new airport that is under-utilized 
and under-marketed. Oakland Inter-
national Airport has a marketing 
budget of about $1.2 million for a 
10-million passenger airport. 
Ontario International Airport has no 
marketing budget or marketing plan. 
What is more disturbing is the 
idea of shoving another 30 million 
passengers into an already "maxed 
out" LAX airport. Last August, at 
the FAA's Southern California Task 
Force Meeting, comments were 
made (see minutes on the Internet) 
that LAX i running out of holding 
spots, and running out of ground and 
airspace. The problems here are 
quite political. Airlines are being 
enticed to serve the Inland Empire 
out of LAX for a variety of rea ons. 
Currently, United Parcel Service 
(UPS) is actively pursuing routes to 
China from Ontario Int'l Airport, 
but Polar Air in Los Angeles also 
wants the routes. Clearly, what we 
have is a situation where LAX is in 
direct competition with Ontario 
interests. International flights to 
Cl1ina would have a huge economic 
impact for our region. Our county 
cannot afford to lose business and 
employment opportunities that 
would result from local airport 
development. We need to seriously 
examine what we can do to ensure 
our economic strength, which is 
largely related to our airport. It 's 
time now to move off the sidelines. 
Acker & Associates can be reached 
at ontsagedeb@aol.com (Commen-
taries are the opinion of the author 
and do not necessarily reflect the 
position of this publication.) 
I.E. PEOPLE 
Cyndie O'Brien 
Communications Director 
As director of corporate 
communications for Inter Valley 
Health Plan, Cyndie O'Brien over-
sees a staff of five and is responsi-
ble for public relations, special 
events, advertising, and all external 
and internal communications, 
including the quarterly member 
magazine Interview. The maga-
zine's readership consists of Inter 
Valley 's 66,000 members in San 
Bernardino, Riverside and Los 
Angeles counties. Prior to her pro-
motion to director in 1995, 
O'Brien worked with advertisers 
as the health care organization's 
creative and media planner for four 
years. 
She grew up in San Dimas, 
graduated from high school in 
Covina, and subsequently attended 
Cal State Long Beach, where she 
earned a bachelor 's degree in jour-
Cyndie O'Brien 
nalism. She began her media career 
in franchise marketing for an 
Agoura Hills company and later 
worked as a professional services 
marketer, assisting engineers and 
planners in winning municipal 
accounts. 
In her free time, she is a Girl 
Scout leader and plays soccer 
weekly as a member of a "women 
over-30" league. She has three chil-
dren-ages eight, five, and two. 
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Business Owners Should Register 
Early for Space at Festival 
Business owner who wish to 
display and sell merchandise to the 
nearly 40,000 people expected to 
attend the 2000 Temecula Valley 
Balloon and Wine Festival, may 
call the festival office at (909) 676-
6713, regarding available commer-
cial booth space, said the event's 
general manager, Carol Popejoy-
Hime. 
The festival will celebrate its 
17th anniversary on June, 9, 10, 
and 11, at Lake Skinner recreation 
area. Featured will be: top-name 
entertainment, colorful hot air bal-
loons in coordinated ascensions, 
dancing balloon glow events, teth-
ered balloon rides, wine and beer 
gardens, food, arts and crafts, and a 
Kids' Faire. 
Commercial Court booth space 
is priced at $350 for 10 ft. x 10 ft., 
with an eight-foot table and two 
chairs. Electricity is $100 more. 
Space is limited, and interested par-
ties are urged to call soon. 
Satisfactory J'ob Climate Is 
Forecast for San Bernardino 
San Bernardino area employers 
expect a moderate staffing pace as 
the new year begins. That is the result 
of Manpower Inc.'s First Quarter 
Employment Outlook Survey. 
"As we look ahead to the first 
three months of the new century," 
said Evlyn Wilcox of Manpower, 
"27 percent are gearing up to hire 
more people, while 13 percent plan 
to reduce their payrolls and 60 per-
cent say current workforce levels 
are sufficient." 
The pace was more active for 
the same period a year ago, when 
33 percent said their personnel 
requirements had increased and 13 
percent intended to decrease their 
PFF Bank ... 
continued from page 37 
Benefits Association, and a former 
volunteer for Pomona Inland Valley 
Hospitals oncology unit. 
Raphael Marhefka is a com-
mercial credit analyst for PFF. He 
joined the bank last year, bringing 
with him 25 years of experience in 
consumer and commercial lending, 
as well as branch management. He 
was formerly a credit analyst with 
the Minority Business 
labor pools. The outlook for the last 
quarter of 1999 was also brighter as 
31 percent predicted more help was 
needed and 10 percent thought cut-
backs were in order. "Historically, 
new year hiring plans tend to be 
sluggish, but the uncertainty of 
Y2K issues may have impacted 
personnel decisions, as well," 
Wilcox said. 
Job prospects appear best this 
winter in durable and non-durable 
goods manufacturing, transporta-
tion/public utilities, services, and 
public administration. Mixed read-
ings are reported in whole-
sale/retail trade, while cutbacks are 
projected in education. 
Development Center in San 
Bernardino, and a commercial 
lending officer with Foothill 
Independent Bank. Marhefka 
attended the University of Virginia 
Graduate School of Retail Bank 
Management, and has completed 
many training programs pertaining 
to commercial loan structure, let· 
ters of credit, and related subjects. 
He is the former director of the 
Pomona Valley Workshop for the 
developmentally disabled. 
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25. Lake Elsiaore 
26. La Quinta 
27. Loma Unda 
28. Montclair 
29. Moreao Valley 
30. Murrieta 
31. Norco 
32. Ontario 
33. Palm Desert 
34. Palm Springs 
35. Penis 
36. Pomona 
37. Rancho Cucamonp 
38. Rancbo Mirage 
39. Redlands 
40. Rialto 
~1. Riverside 
42. San Bernardino 
43. S..Jadato 
44. 'Iemecula 
45. Twatyaiae ..... 
46. Upland 
41. Vktorvllle 
48. Yucaipa 
Address 
130 S. Main St. 
Lake Elsinore, CA 92530 
78495 Calle Tampico 
La Quinta, CA 92253 
25541 Barton Rd. 
Lorna Linda, CA 92354 
5111 Benito St. 
Montclair, CA 91763 
l'.O. Box 88005 
Moreno Valley, CA 92552-0805 
26442 Beckman Ct. 
Murrieta, CA 92562 
2870 Clark Ave. 
Norco. CA 91760 
303 E. "B" St. 
Ontario, CA 91764 
73-510 Fred Waring Dr. 
Palm Desert, CA 92260 
P.O. Box 2743 
Palm Springs, CA 92263 
101 N . "D" SL 
Perris, CA 92570 
P.O. Box 660 
Pomona, CA 91769-0660 
P.Q_ Box 807 
Rancho Cucamonga, CA 91729 
69825 Highway Ill 
Rancho Mirage, CA 92270 
P.O. Box 3005 
Redlands, CA 92373 
150 S. Palm Ave. 
Rialto, CA 92376 
3900 Main St. 
Riverside, CA 92522 
300 North "D" St.-3rd Floor 
San Bernardino, CA 92418 
201 E. Main 
San Jacinto, CA 92583 
P.O. Box 9033 
Temecula, CA 92589-9033 
6136 Adobe Rd., P.O. Box 995 
Twentynine Palms, CA 922n 
P.O. Box 460 
Upland, CA 91785 
14343 Civic Dr. 
Victorville, CA 92392 
34272 Yucaipa Blvd. 
Yucaipa, CA 92399 
• • • Contm:t' }or l'rrmit .·\ppn11·at • • • 
Phone/Fax/E-Mail Address 
(909) 674-3124 
FAX 674-2392 
(760) 777-70 I 2 
FAX 777-70 II 
(909) 799-2836 
FAX 799-2891 
(909) 626-857 I 
FAX 621-1584 
(909) 413-3350 
FAX 413-3210 
(909) 698-1 040 
FAX 698-4509 
(909) 735-3900 
FAX 270-5622 
(909) 391-2546 
FAX 391-2588 
(760) 346-0611 
FAX 341-7098 
p.conlon@cl.palm-desert.ca.us 
(760) 323-8242 
FAX 322-8360 
(909) 943-5003 
FAX 943-3293 
(909) 620-2371 
FAX 620-3781 
(909) 477-2700 
FAX 4n-2711 
(760) 202-9253 
FAX 324-9851 
(909) 798-7536 
FAX 798-7670 
(909) 820-2525 
FAX 820-2527 
(909) 782-5697 
FAX 782-5622 
(909) 384-5057 
FAX 384-5080 
(909) 487-7330 
FAX 654-9896 
(909) 694-6444 
FAX 694-6478 
(760) 367-6799 
FAX 367-5400 
(909) 931-4110 
FAX 931-9923 
(760) 955-5101 
FAX 245-1 063 
(909) 797-2489 
FAX 790-9143 
Contact 
Dick Watenpaugb 
City Manager/Director R.D.A. 
Tom Genovese 
City Manager 
Robert Clute 
Acting City Manager 
Lee McDougal 
City Manager 
Gene Rogers 
City Manager 
Stepben Mandoki 
City Manager 
Genld Johnson 
City Manager 
Greg Devereaux 
City Manager 
RamonDiaz 
City Manager 
Robert C. Parkins 
City Manager 
Ron Molendyk 
City Manager 
Severo Esquivel 
City Administrator 
jack Lam 
City Manager 
Patrick Pratt 
City Mgr./Redev. Director 
Gary Luebbers 
City Manager 
Josepb Guzzetta 
City Administrator 
John Holmes 
City Manager 
Fred Wilson 
City Administrator 
L. Michael Hanavan 
City Manager 
Sbawn Nelson 
City Manager 
Jerry AITllSIDitb 
Sr. Bldg. Inspector 
Jeff Bloom 
Comm. Dev. Director 
Jon Roberts 
City Manager 
Jobn Tooker 
City Manager 
JANUARY 2000 
Contact 
Larry Russell 
Bldg. & Safety Mgr. 
Tom Hartung 
Building & Safety Dir. 
Dan Smith 
Comm. Dev. Director 
Steve Griggs 
Chief Building Official 
Gary Kyle 
Building Official 
Jim Miller 
Dev. Svcs. Director 
Jim Thomas 
Building Official 
Otto Kroutil 
Development Director 
Patrick Conlon 
Director, Bldg. & Safety 
Gary Bitterman 
Building Official 
Charles Ray 
Fire Marshal/Building Official 
Simon R. Shoo 
Chief Building Official 
Bill Maksbanoff 
Chkf Building Official 
Steve Buchanan 
Building Official 
Richard Pepper 
Chief Building Official 
Myra Toles 
Chief Building Official 
Dan Chudy 
Chief Building Official 
Joseph Lease 
Dev. & Insp. Svcs. Manager 
1lm Hults 
Planning Director 
Tony Elmo 
Chief Building Official 
Jay Corbin 
Comm. Dev. Director 
Matt Winter 
Building Official 
George Worley 
Director, Bldg. & Safety 
Ron Grider 
Sr. Building Inspector 
N/A • Not Applialble WND = Wocdd Not Disclose. na = 1101 tllltlilable. The injOI'IriQtion in the above list WllS obtained from rJr • • li ed r. 
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• 7 ' • ;pogra,.,..,.., errors somet/Jrlt occur. Pl -.1 · • -
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Issue of $96.9 Million in Tax Exempt Bonds Could Mean Green Light for RogersDaJe 
by June Casey 
Developer of RogersDale 
U.S.A, the controversial western-
themed retail and entertainment 
complex that faced numerous statu-
tory roadblocks in a protracted bat-
tle with anti-development activists, 
saythey'veleapedthelastlegaland 
financial hurdles. Construction 
could begin as early as February, 
pending the issuance and sale this 
month of $96.9 million in tax 
exempt bonds to finance the 64-
acre Murrieta development. 
"We' re mobilized," said Zev 
Buffman, co-developer with Roy 
"Dusty" Rogers Jr., who will act as 
project manager when Rogersdale 
begins operation. "Our contractors 
are ready to start." 
At one point RogersDale oppo-
nents had obtained 2,500 signatures 
needed for a city-wide referendum 
that would have empowered resi-
dents to vote on the legality of the 
Murrieta Joint Powers Authority 
(JPA). 
But the challenge never materi-
alized because the Murrieta city 
attorney " took the position that 
JPAs are exempt from referen-
dums," according to Assistant City 
Manager Stephen Mandoki. 
The JPA, represented by the 
city's five city council members, 
was created specifically to shield 
the city from any financial liability 
by creating a separate legal entity. 
"We wanted to be very sure not to 
endanger the city," Mandoki said. 
"Bond purchasers will have income 
only from revenues of Rogersdale. 
It lives or dies on its own." Despite 
the legal shield afforded by the 
JPA, city officials began to worry 
when projected development costs 
shot up to more than $120 million 
at one point. 
Buffman said he and his team 
spent much of the last quarter of 
1999 looking for ways to bring the 
project more in line with the origi-
nal $94 million approved by the 
city. The $26 million in cuts reflect 
deferred payment schedules agreed 
to by the "the major entities" asso-
ciated with the development, that 
is--law firms, construction compa-
nies, and management groups 
(including Ogden Entertainment, 
which will co-manage the com-
plex). 
If RogersDale is profitable, the 
city of Murrieta will reap a windfall 
in revenues from sales and hotel 
taxes. "Those revenues would 
translate into improved services to 
the community," said Mandoki. "It 
would mean we could have the 
planned new library built sooner; it 
would mean more law enforcement 
and firefighters, and stepped-up 
road maintenance." 
But the very success that 
Murrieta anticipate could prove 
the area's undoing, if traffic issues 
are not dealt with regionally, assert-
ed Temecula Ci ty Councilman 
Michael Naggar, "My concern is 
traffic." Five years ago, the city of 
Murrieta earmarked $17 million for 
highway improvements when a 
shopping mall was originally 
planned for the site. The city is now 
nearing completion on the expan-
sion of the existing interchanges on 
Interstates 15 and 215 from two to 
six lanes, and the widening of 
Murrieta Springs Road from two to 
eight lanes, that will optimize 
access to RogersDale. 
But Naggar questions whether 
such piecemeal improvements are 
sufficient. "RogersDale could host 
up to 600 events a year," he said. 
"That's going to have a tremendous 
impact on the area." Naggar added, 
"We have to look at all develop-
ment proposals, now and in the 
future, and take into consideration 
traffic patterns as they involve the 
county as a whole. We would be 
remiss not to do so." If workable 
solutions to this overriding issue 
can be found, Naggar said, then 
"Murrieta's success is Temecula's 
success." With the enhanced tax 
base, the neighboring cities "could 
participate in joint traffic ventures." 
Buffman is confident about the 
future of RogersDale. While leases 
legally cannot be signed until 
bonds are issued, he said, the devef-
opers have letters of intent for 
70,000 of the current 150,000 
square feet currently on the draw-
ing board. Prospective tenants 
include four restaurants, an entre-
preneur ready to take over the 
20,000-square-foot multi-nightclub 
complex, along with unofficial 
commitments for 30,000 square 
feet of retail space. 
The complex 
will ultimately com-
prise 500,000 
square feet, to 
include an indoor 
sports arena; a 
3,000-seat outdoor 
amphitheater; 
2,400-seat perform-
ing arts center; 350-
seat community the-
ater, and a hoteL 
" By the time 
we've realized our 
second full year of 
operations, we will 
have three profes-
sional sports teams 
here," Buffman pre-
dicted, noting that 
RogersDale is in negotiation with 
the West Coast Hockey League, a 
mid-size professional league that 
includes the cities of San Diego, 
Bakersfield and Colorado Springs. 
Festivals will be an integral 
aspect of RogersDale. "There is a 
strong history of festivals in 
Temecula and Murrieta," said 
Buffman, who hopes to lure the 
Western Music Festival from 
Tucson to Murrieta, along with the 
Mystery Writers Festival. "We 
anticipate a blend of events from 
the more rowdy-type western days 
events to more intellectual fare, in 
addition to the various music festi-
vals which will be our bread and 
butter." 
If construction begins as antici-
pated, RogersDale will open in 
April , 2001. Based on projections 
by Arthur Anderson, the center will 
host two million people its first 
year, increasing by three to four 
percent each subsequent year to top 
out at approximately three million 
visitors per year. While it is expect-
ed , to be a tourist draw, 
"RogersDale will be primarily 
regional," Buffman said. 
The regional economic impact 
during construction is estimated to 
be $140 million and thereafter $180 
million annually. The center will 
directly employ 1,000 people, with 
70 percent of the jobs in the $7-$12 
an hour range. It is expected to gen-
erate a total of 3,000 new jobs in 
surrounding areas. 
Buffman said his design team 
worked with "a number of histori-
Roy "Dusty" Rodgers Jr. 
ans and research architects" to 
ensure the period authenticity of 
the structures. Architecture will 
reflect western frontier heritage and 
Hispanic influences on local build-
ing design, as well as encompass 
the so-called "Route 66" era that 
characterized Southern California 
architecture from the 1920s to the 
1960s. 
"There were some very distinc-
tive, very wonderful buildings 
around California in that time peri-
od," he said. "We're creating a IS-
acre replica of actual living stores 
and restaurants from the era. It will 
be a historic trip through time." 
Buffman, a former actor and 
Broadway-show producer who 
segued his theatrical interests into 
entertainment-complex construc-
tion, oversaw the development of 
Blockbuster amphitheaters in 
Phoenix, North Carolina and in 
Florida, as well as the 65,000-seat 
Glen Helen Blockbuster Pavilion in 
Devore, financed with $22 million 
in bonds issued by San Bernardino 
County. 
Looking back at the long strug-
gle to get approval for RogersDale, 
Buffman observed, "I never ran 
into opposition like this. In dealing 
with smaller communities, one 
comes to realize that everyone's 
voice is heard loudly and clearly. In 
the end, though, there's nothing 
that pleases you more than when 
the one who opposed you in pre-
production days, comes up and 
says, "I didn't realize it was going 
to be like this." 
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Financial Brokerage Firms Serving the Inland Empire 
Rmtl..('{ll•y \umba of 011ra' 111 l nlancll-:mpin· tRnTniclt· aml .,tm Ranarclino Cmm tinJ 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
'· 
10. 
u. 
12 
Company 
Address 
City/State/Zip 
A. G. Edwards & Som 
3737 Main St., Ste. 103 
Riverside, CA 92501 
American Express. 
820 Mountain Ave., Ste. 109 
Upland, CA 91786 
M~ Slaaky/Deu Witter 
3801 niversit~ .• Ste. 550 
Riverside, CA 1 
MeniU Lynch & Co. · 
414llnland Em.ftire Blvd., Ste. 150 
Ontario, CA 91 64 
Paiae Webber, IlK. 
3403 lOtb St., Sic. soo 
Riverside, CA 92501 
Palm S.f.rings Financial Mgmnt. 
777 E. ahquitz Canyon Way #200 
Palm Springs, CA 92262 ' 
CUria Sdnnb & Co.IDC. 
3701 Market St. 
Riverside, CA 92.501 
Waterhouse Securities, Inc. 
3880 Lemon St. 
Riverside, CA 92501 
~~Steward E. teSt. 
~ Redlands, CA 92373 
Diversified Securities 
69730 Hv.y. 111, lt202 
Rancho Muage, CA 92270 
11aoraes & Associates, lllC. 
la•estment Sealritia 
317 W. State St., Stc. B 
Redlands, CA 92373 
Gorian Investments 
350 w. 5th SL, 511:. 100 
San Bemanioo, CA 92401 
13. G:;}r· Nldtols & Assocs. 1040 . Beoson Ave. 
Upland, CA 91786 
14. 
Butler, Bertolina & Eppey Inc. 
1317 W. Foothill Blvd., Ste. 110 
Upland, CA 91786 
Seatra Securities 
I OITkes 
Inland Empire 
Company Wide 
5 
651 
5 
241 
s 
433 
4 
2 
281 
2 
2 
304 
2 
1 
4 
I 
7 
1 
15. m E. Tahquitz Canton Way, Ste. 200 
Palm Springs, CA 9 262 
16. 
17. 
18. 
19. 
20. 
Z1. 
RPM Insurance Services 
310 E. Citrus Ave. 
Redlands, CA 92374 
LPL Flaaadal Services 
25262 Cone Sandia 
Murrieta, CA 92563 
National Plannin~ Corp. 
222 E. Olive St., te. 2 
Redlands, CA 92373 
Smldl~lae. 
456 W. Footb1h Blvd. 
Claremont, CA 91711 
Brookstreet Securities 
8300 Utica Ave., Ste. 193 
Rancho Cucamonga, CA 91730 
1\itoa Allet Ma~ lae. 
m Tahquitz Way, 1200 
Palm Springs, CA 92262 
l 
1 
126 
1 
2 
I. E. Registered Brokers 
Full Time 
Part lime 
46 
77 
86 
30 
Services 
Retail Brokerage, 
Public Finance, 
Corporate Finance 
Financial Planning, Full 
Brokerage Service, 
Insurance, Mutual Funds 
Ret~l Brokerage, Corporate 
Finance, Insurance, Financial Planning, 
Investment Consulting 
Financial Planning, 
Stocks, Bonds, Annuities, Mortgages, 
Real Estate, Insurance Products 
37 
14 
5 
7 
6 
8 
I 
9 
3 
3 
WND 
300 
2 
1 
Full Service 
Brokerage 
Registered Investment 
Advisor 
Full Service Brokers 
Discount Commission 
Disc<_lllnt Brokerage, 
F1xed Income 
Products 
Securities Brokerage, 
Personal Financial Services, 
Business Financial Services 
Complete Investment Services 
All Stock Exchanges 
Financial Planning 
Full Service Brokerage: 
Stocks, Bonds, Mutual Funds, 
Retirement Plans & RIA 
Full Service Stock & Bond Brokerage 
Retirem_ent Plans, Managed Accounts: 
RegiStered Investment Advisor 
Full Service 
Registered Investment Advisor 
Certified Financial Plans ' 
RIA Fee-Based 
Retirement Planning 
Full Service 
Bro.kerage 
Investment Advisors 
Full Service Brokerage, 
PIM Financial Services 
Stocks, Mutual Funds 
Financial Planning ' 
In_vestment Advisory, 
Fmanc1al Retirement 
Planning 
Investment Brokerage 
. Securities Brokerage, 
Qualified Plans, Variable Annuities 
Variable Life Insurance ' 
Full Service Brokerage, 
Asset Management 
Headquarters 
Year Established 
St. Louis, MO 
1887 
Minneapolis, MN 
t884 
New York, NY 
1924 
New York, NY 
1886 
New York, NY 
1879 
Palm Springs, CA 
1992 
San Francisco, CA 
1975 
Riverside, CA 
1960 
Irvine, CA 
1979 
Long Beach, CA 
1965 
Redlands, CA 
1996 
San Bernardino, CA 
I~ 
Upland, CA 
1994 
Upland, CA 
1990 
San Diego, CA 
1973 
Redlands, CA 
1975 
Murrieta, CA 
1993 
Los Angeles, CA 
1966 
New York, NY 
na 
Irvine, CA 
1990 
Palm Springs CA 
1973 , 
Top Local Executive 
Title 
Phone/Fax 
E-Mail Address 
Ray Vadeboncoeur 
Branch Manager 
(909) 784-S'l00/682-2517 
lao D. Bishop 
Sr. Financial Advisor 
(909) 608-0588/608-0589 
ian.d.bishop@aexp.com 
Mark Albers 
Branch Manager 
(909) 784-8383!784-39J3 
Keith R. Brand 
Vice President 
(909) 476-5100/476-5163 
JimGaDegos 
Re$ident Manager 
(909) 684-6300/682-9409 
Sheldon M. BeU 
President 
(760) 323-0893 
Denals Bolt 
Branch Manager 
(909) 774-mom4-z121 
Matthew Kearns 
Branch Manager 
(909) 934-4448 
Barrick A. Smart 
President 
(909) 335-8565/335-8573 
Eugene T. Conway 
Vice President 
(760) 770-1150m0-1861 
Fred J, Thomes 
President 
(909) 335-74401335-5746 
jthornes@thornesinvest.com 
Gtn-geGman 
President 
(909) 888-755 IJ889..1647 
Garry N. Nichols 
President 
(909) 982-0607/982-4479 
gnichols'2@prodigy.net 
Art Bertolina 
Managing Executive 
(909) 931-2727/931-2730 
Ken McDonald 
Regional Branch Manager 
(760) 323-5152/324-2931 
icmcdon5116@aol.com 
William A. McCalmoo 
President 
(909) 792-6765/798-9668 
Jobn Fontenot 
Branch Manager/Owner 
(909) 698-5566 
Eddie Ngo 
Branch Manager 
(909) 307-1760/307-1763 
Joe Molinari 
Branch Manager 
(909) 625-0781/621-6046 
Jesse Dicldnson 
Branch Manager 
(909) 944-6838/945-2122 
jdickinson@mail.bkst.com 
Ken McDonald 
Senior Partner 
(760) 323-5152!324-2931 
. . kmcdon511 6@aol.com 
NIA= N01 Applrcable WND = Would not DISclose na = 110t amrlable . The information in the abo~·e liS/ was obtamed from th · r d 
rate as of press trme. Whrle every effort is made to ensure the accuracy and thoroughness of the list omlssrons and ra he c~mpames ISle . To the best of our knowledge the information supplied IS accu· 
terheDd to: The /nwnd Emprre Business Journal, 8560 Vi11eyard A•·e. Suite 306 Rancho CucamOtrg~ CA 9/7J0-4 1fr~e! rcf ~r~o} som5ellmes occur. Please send corrections or additions on company let-, • · · earc re Y erry trauss. Copyrrghtlnland Empire Business Journal 2000 
J)u""'· nload ~l' h~· l~nnk of IJists No'"' fa- 01u .... , t 1· 
...., '"' '"' . () p I S t S • (..' () ..... 
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Involuntary Bankruptcy Petitions: The Ultimate Debt Collection Device? 
by Wesley H. Avery, Esq. 
An involuntary bankruptcy 
case is initiated by a requisite num-
ber of creditors filing a petition and 
a summons with the clerk of the 
United States Bankruptcy Court, 
which requests that an order for 
relief be entered, and makes a sub-
ject individual or entity a "debtor" 
under a specified chapter of the 
United States Bankruptcy Code of 
1978, as amended. At the time the 
petition and summons are filed, the 
petitioning creditors must also pay 
the appropriate filing fee. 
Under the bankruptcy code, a 
Chapter 7 or a Chapter 11 petition 
may be filed against anyone (or 
anything) that may be a debtor 
under the chapter in which such 
case is commenced, but an invol-
untary petition may not be filed 
against a farmer or eleemosynary 
(i.e., non-profit) institution. In 
general, a ' person' (i.e., an individ-
ual, corporation or partnership) 
who resides, or has a domicile, a 
place of business, or property in the 
United States, may be a debtor 
under Chapter 7 or Chapter 11. On 
the other hand, a bank, insurance 
company, credit union or savings 
and loan may not be a debtor under 
Chapter 7 or 11; a railroad may not 
be a debtor under Chapter 7, and a 
stockbroker or commodity broker 
may not be a debtor under Chapter 
11. 
In a Chapter 11 case, the debtor 
is allowed to continue to stay in 
business by means of a plan of 
reorganization which must meet 
statutory criteria. Creditors will be 
paid from the ongoing cash flow of 
the business. A Chapter 7 case, on 
the other hand, usually involves a 
termination of operations and a 
quick liquidation of the debtor's 
assets. 
There are two si tuations under 
which a debtor becomes eligible to 
be the subject of an involuntary 
bankruptcy. The first situation aris-
es where " the debtor is generally 
not paying such debtor's debts as 
such debts become due, unless 
such debts are the subject of a bona 
fide dispute ." Alternatively, if 
within 120 days before the date of 
the filing of the bankruptcy peti-
tion, a custodian was appointed or 
took possession of the alleged 
debtor 's assets, such as an assignee 
for the benefit of creditors, that 
individual or entity is also eligible 
for involuntary relief under the 
bankruptcy code. 
If an alleged debtor has 12 or 
more creditor , an involuntary peti-
tion must be initiated by no less 
than three of those creditors, each 
of which is either a holder of an 
unsecured claim against the alleged 
debtor that is not contingent as to 
liability or the subject of a bona 
fide dispute, and which aggregates 
at least $10,775, as of the petition 
date. If an alleged debtor has fewer 
than 12 creditors, only one creditor, 
who holds an unsecured claim of at 
least $10,775, is needed. 
Unless the involuntary petition 
is "timely controverted," an order 
for relief shall be entered and the 
bankruptcy case shall proceed. If 
the involuntary petition is contro-
verted by the alleged debtor, a trial 
is then necessary. If, as a result of 
this trial, an alleged debtor is 
found to be the 
proper subject 
for an involun-
tary bankruptcy 
petition, an 
order for relief is 
entered by the 
bankruptcy 
court. The peti-
tioning creditors 
may then collect 
their actual, nec-
essary expenses 
and their attor-
ney's fees 
incurred in filing 
the involuntary 
petition from the 
debtor 's estate, 
as a first priority 
administrative 
expense. If the 
court finds the 
alleged debtor not to be an entity 
subject to relief under the bank-
ruptcy code and dismisses the 
involuntary petition, it may grant a 
judgment against the petitioning 
creditors for reasonable attorney's 
fees, and may also award any dam-
ages "proximately caused by such 
filing" or even punitive damages if 
the court finds that the petition was 
filed in bad faith. 
Involuntary bankruptcy should 
be the creditor's remedy of last 
resort, after all other avenues of 
collection have been exhausted. 
This is because the assets of the 
debtor will be used to pay all cred-
itors who are determined to have 
allowed claims against the debtor's 
estate, not just the claims of the 
petitioning creditors, if allowed. 
Because petitioning creditors may 
. ... 
Wesley H. A1•ery 
be liable for actual or punitive 
damages if the case is dismissed, it 
would be prudent to confer with an 
experienced bankruptcy attorney 
before relief against a deadbeat is 
sought under the involuntary provi-
sions of Title 11 of the United 
States Code. 
Wesley H. Avery, Esq. a mem-
ber of Sulmeyer, Kupetz, Baumann, 
& Rothman, is a certified specialist 
in both personal and business 
bankruptcy law. Established in 
1952, Sulmeyer, Kupetz, Baumann 
& Rothman specializes in insolven-
cy/bankruptcy matters, debtor and 
creditor rights, reorganizations, 
out-of-court arrangements and 
commercial collections and busi-
ness litigation. For more informa-
tion, please contact Avery at wav-
ery@skbr. com. 
Gene Discoveries Among Top 10 Research Advances 
Four important gene discover-
ies lead the list of the top 10 
research advances in heart disease 
and stroke during 1999, according 
to Lynn Smaha, M.D., Ph.D., pres-
ident of the American Heart 
Association. 
1. Quest for high blood pres-
sure gene: 
High blood pressure affects 
about 50 million Americans and 
increases their risks of heart attack 
and stroke. Discovery of a gene 
that makes a protein, mineralocor-
ticoid receptor, has helped 
researchers understand the cause of 
an inherited form of high blood 
pressure in children. When the 
gene is mutated, the protein which 
regulates the body's handling of 
salt, can cause kidneys to retain too 
much salt, resulting in high blood 
pressure. 
2. Genes that break babies' 
hearts: 
Congenital heart defects, often 
the result of mutated or missing 
genes, remain the leading cause of 
death for infants in the Western 
world, during the first year of life. 
Researchers have identified a gene 
that may contribute to the congeni-
tal heart defects associated with 
DiGeorge syndrome, a common 
disorder marked by heart and face 
defects. 
Researchers tested 182 patients 
with the syndrome and found that 
all of them lacked a gene known as 
UFDI. This discovery followed the 
identification of other genes, 
included some involved in forming 
a normal heart. These findings, and 
future discoveries of genes respon-
sible for malformed hearts, offer 
the promise of the development of 
life-saving interventions. 
3. Answers to bard questions 
about fauJty genes: 
Understanding how a fauJty 
continued on page 46 
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Great Music is Only Part of the Program ... 
continued from page 5 
dollar amount needed to put on a 
concert," he said. A year or so ago, 
United Airlines came on board as 
an additional corporate sponsor, 
and the organization also depends 
on grants and other avenues of 
income. A more aggressive 
campaign is underway to obtain 
funding for educational expansion 
throughout a wider area. For every 
$1 spent, the symphony generates 
$7 in the community, from restau-
rants, hotels, transportation, 
babysitters, etc., contributing an 
important economic advantage in 
the two communities it calls home. 
\Winter and Spri
1
ng -Year 2000 I 
Riverside 
N 
A 
Riverside County Philharmonic 
at the Riverside Municipal 
Auditorium: Jan. 22, 8 p.m. -
"New Millennium" Concert; 
March 25 at 8 p.m. - "The 
Seasons"; May 14, 3 p.m. - "Two 
Titans of Vienna". 
5th St 
~th Sl 
611"1 St 
Gardiner W. Spring 
Auditorium 
Ontario 
Inland Empire Philharmonic at 
the Gardiner Spring Auditorium 
in Ontario: Jan. 21, 8 p .m., "New 
Millennium" Concert; March 24 at 
8 p.m. , "The Seasons"; May 13, at 
8 p.m., "Two Titans of Vienna". 
I.E. PEOPLE 
Candace Bengtson Adds Insurance 
Market to Duties at Westin Resort 
Candace Bengtson, director of group sales for the 512-room Westin 
Mission Hills Resort, will add the insurance market to her sales responsi-
bilities. Bengtson, who oversees a staff of eight sales managers, has been 
with The Westin Mission Hills Resort since 1993. Prior to her appointment 
as director of group sales, she was a national sales manager responsible for 
the Midwest corporate association market, as well as the incentive market. 
She had the same market focus when she was a sales manager for two years 
at La Quinta Resort and Club, prior to joining the Westin sales team. 
A native of Lansford, N.D., Bengtson worked for eight years as a com-
puter instructor at Northwest Technical College in East Grand Forks, 
Minn., before switching to a career in the hospitality industry. 
An active member of the Society of Incentive Travel Executives and 
the Chicago Society of Association Executives, Bengtson resides in La 
Quinta. 
Ternr M:cCiun Joins VVestin 
as Travel Sales M:anager 
Terry McClun has joined the 512-room Westin Mission Hills Resort as 
travel industry sales manager. She will be responsible for the wholesale, 
consortia and travel industry markets. 
Prior to joining the Westin Mission Hills Resort, McClun was travel 
administrator for GenCorp/Aerojet in Azusa. She has also worked as a sen-
ior travel consultant for Associated Travel Management in Ontario, Calif., 
and Travel of America in Irwindale. 
McClun attended Mount San Antonio College in Walnut, Calif. She 
resides in Rancho Mirage with her husband, Kent. 
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Hyman Shane Youth Golf Academy Site in 
San Bernardino is Prepared by Volunteers, 
Including Former Gang Members 
Howard Shaw and Hyman 
Shane donated nine acres in a low 
income area of San Bernardino for 
development as a golf course for the 
youth of the city. The Hyman Shane 
Youth Golf Academy is being 
designed by Tom Self, with the help 
of PGA Senior Tour professional, 
Dave Stockton. The Golf Academy is 
named after Shane because he passed 
away shortly after he and his partner 
Kids from Los Padr111os help Lak111 7ire 
employees clea11 up a 11111e·acre sue of old 11res. 
bestowed the half million-dollar site. 
According to Charles Seymour, 
director of the organization, "The 
golf academy will teach young peo-
ple to play golf. Golf is a game that 
teaches youth to be honest. In other 
games, you hope the umpire doesn't 
call you out or foul. Golf teaches 
young people the honesty and dedi-
cation they need to be successful in 
life." Seymour is also the founder of 
the "Adopt-A-Bike" and "Adopt-A-
Computer'' programs, which provide 
free bicycles and computers to at-risk 
youngsters. 
The immediate problem volun-
teers faced was the clean-up of the 
site, which had been used as a dump 
for about 10,000 tires and other 
debris. California Portland Cement 
Company's Colton plant contracted 
Lakin Tire Company of California 
Inc. to take the tires for proper dis-
posal. On Nov. 6, the clean-up began, 
and volunteers removed 4,500 tires 
to be recycled. 
Hard-working, dedicated volun-
teers from these companies and the 
city of San Bernardino are being 
aided by members of Los Padrinos 
Youth Services in this ongoing proj-
ect. 
Los Padrinos, "The Godfathers," 
is a non-profit organization founded 
26 years ago for the purpose of help-
ing vulnerable youth in the Inland 
Empire. In 1992, worried residents of 
San Bernardino, city officials, and 
other organizations gathered to dis-
cuss possible solutions for the ram-
pant gang and drug activities infest-
ing the city. 
As a result, the Los Padrinos 
Youth Services program was estab-
lished to initiate a strong and effec-
tive gang intervention program, by 
California Portland Ceme111 Company and 
Laki11 7ire arc spo11sors of the old tire removal. 
working with hard-core gang mem-
bers in positive ways to help them 
turn away from criminal activities 
and work toward a productive, 
peaceful future. This approach has 
been very successful, as the young 
people in the program have set aside 
their differences, and made the com-
mitment to change their lives. 
Transit Agency Launches Campaign 
The largest public transit 
agency in Riverside County has 
recently retained Kiner/Goodsell to 
coordinate its marketing and adver-
tising. 
Riverside Transit Agency 
(RTA) was created in 1977 to pro-
vide public mass transit to 18 mem-
ber jurisdictions located in Western 
Riverside County. Its service area 
covers 2,500 square miles and is 
bordered by San Bernardino, 
Orange and San Diego counties. 
The RTA operates 29 fixed bus 
rot>tes utilizing a fleet of approxi-
mately 149 vehicles. It also pro-
vides paratransit services by con-
tracting with private operators. 
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Cost of Digital Conversion at KVCR-TV ... 
continued from page 3 
Construction costs on the new 
building alone are expected to run 
$17 million. Because it will be pri-
marily an educational faci lity, the 
structure must conform to the Field 
Act, a state law that mandates strin-
gent construction requirements for 
any school building. Adhering to 
those requirements will make it 
"twice as expensive" to build, 
according to Warren. 
He plans to complete a survey of 
community education needs in the 
Inland Empire by the first week of 
January. Based on the information 
compiled, he will begin the lengthy 
grant application process directed at 
federal and state entities and various 
private foundations. ''I'm also work-
ing with a number of businesses," 
said Warren. "Response has been 
positive." 
Despite Warren's sanguine out-
look, the outcome is by no means a 
certainty. In neighboring Orange 
County, executives at KOCE-TV in 
Huntington Beach, have suggested 
selling the broadcast license. The 
suggestion was made over the objec-
tions of trustees of the Orange Coast 
Community College District, who 
recently spumed offers from Cal Poly 
Pomona and Chapman University in 
Orange to buy the license. Chapman 
was pursuing a possible partnership 
venture with the undercapitalized 
Orange County station. 
Just recently, however, KOCE 
announced an agreement with P S 
TV Palm Springs, beginning this 
month, to broadcast programs includ-
ing Lawrence Welk and British 
comedies to residents of that city, 
according to Mel Rogers, KOCE 
president and general manager. This 
arrangement should help to increase 
KOCE's membership, however, 
resulting revenues will be shared. 
KOCE is viewed by about 2.5 mil-
lion people a week, earning a total of 
of approximately $2 million from its 
membership, and $1 million from 
underwriters. In the future, the station 
plans to provide live coverage for 
Orange County events, but first must 
raise $6 million for the required digi-
tal format. 
While KVCR and KOCE, along 
with thousands of smaller stations 
through the nation, struggle to find 
funds, KCET in Los Angeles, a com-
munity-licensed PBS affiliate, has 
already raised $16 million of the esti-
mated $20 million needed to make 
the conversion, and their new facility 
has already been built. KCET 
President and CEO Al Jerome, who 
has been with the station since 1995, 
said fundraising efforts had already 
begun at the station by the time he 
came on board. 
The success of KCET is directly 
tied to the level of public support the 
station historically has enjoyed, Reed 
said. That support translates directly 
into donations from its viewing audi-
ence. "Nationwide, public television 
is considered a treasure. Americans 
feel it brings great value to their 
lives." Part of the test that KVCR and 
KOCE will face, he believes, is how 
much the stations are valued by their 
communities. 
Ironically, as undercapitalized 
PBS affiliates like KOCE and KVCR 
face huge budget shortfalls, the non-
profit Public Broadcast Service itself 
is reaping unprecedented financial 
windfalls via new corporate sponsor-
ships from Internet companies. With 
business booming in the brave new 
world of e-commerce, these new rich 
kids on the block have a surfeit of 
dollars and a keen hunger to tap into 
the prestige associated with PBS and 
its high brow audience. 
But the smaller stations have 
no share in that bonanza. "Each 
station is on its own," Reed said. If 
the support is not there, "some sta-
tions may have to provide less 
service." 
He added that KOCE and 
KVCR, along with KLCS in Los 
Angeles, are exploring the idea of 
combining their operations via joint 
production and purchasing agree-
ments, as a means to reduce overall 
overhead. Although Jerome said 
KCET is also willing to embark on 
joint projects with smaller stations in 
surrounding communities, nothing 
concrete has yet emerged from these 
talks. 
In the meantime KVCR, like the 
little engine that could, inches along 
on its arduous uphill journey to find 
new financing sources, both tradi-
tional and otherwise. "We're looking 
to increase underwriting and to hire 
underwriting sales people," said 
Warner. If the ambitious fundraising 
program goes according to plan, 
KVCR-TV will eventually broadcast 
from a 10-acre facility specifically 
designed to house "all the new tech-
nologies." 
But the building, and the pro-
posed high tech business park at 
Norton Air Force Base where the sta-
tion will be headquartered, is still "in 
the design process," under the guid-
· ing hand of the Inland Valley 
Development Agency. The design 
must then be submitted to the 
California Department of Education 
for review and approval, a process 
that could take up to a year. Once 
construction begins, Warren estimat-
ed it will take another year to 18 
months to complete. 
What will happen if financing 
shortfalls or construction delays pro-
hibit KVCR-TV from meeting the 
digital conversion deadline set by the 
Federal Communications 
Commission? 
"Legally we need to have just 
one digital signal operating by 2003," 
said Warren. "There's a transmittal 
site on Box Spring Mountain in 
Riverside County, above Moreno 
Valley, that we could convert to digi-
tal in order to be legal and keep our 
license open." 
The dream, however, is for 
KVCR eventually to have four digital 
channels that will transmit from the 
spacious new complex still on the 
drawing board. 
Warren cautioned, however, that 
the far-reaching plans now in the 
works represent just "the preliminary 
story." With rapid changes in tech-
nology and in funding sources, "six 
months from now everything could 
change dramatically." 
Far superior to current technolo-
gy, digital provides CD-quality sound 
and images that are four to eight 
times sharper than analog broadcast-
ing. More significantly, versatile dig-
ital operation opens up "a whole new 
spectrum" of programming possibili-
ties beyond what is currently avail-
able, Warren said. 
Because digital technology 
allows stations to compress informa-
tion, KVCR will eventually have the 
capability to run the current PBS 
schedule and college-credit courses, 
along with classes for children in 
kindergarten through twelfth grade, 
local government broadcasts, and a 
host of other programs, each poten-
tially with its own on-screen web 
pages, and all broadcast simultane-
ously. Said Warren, " It all fits in the 
digital pipe." 
KVCR's current annual operat-
ing budget of $2.3 million is project-
ed to increase following conversion, 
because digital broadcasting requires 
more technical support. 
The community college district 
provides 24 percent of KVCR's 
annual budget. Another 35 percent 
comes from fundraising. The federal 
government contributes 14 percent, 
with an additional 19 percent derived 
from outside business underwriting 
and miscellaneous interests. 
The KVCR viewing audience is 
estimated to be 1,400 households, 
which translates into approximately 
5,000 viewers, per week. The station 
blankets the entire Inland Empire 
from Ontario to Temecula. 
Do You Miss the Thrills of Running a Business? 
I f you loved running a busine~s bill don 't want any more s/eeples~ nights, we may have the opportunity for you. 
An international organization, TFC Worldwtde has been makmg an tmpact on 
corporate America for over 40 years and we' re growmg fast. 
TEC IS lookmg for fonner CEOs to serve a facilita to~mentors for our CEO groups 
m the Inland Empire. 
The successful candidate will be: 
• Expcncnccd as a fonncr company founder, prcstdcnt or CEO 
• Will ing to be an active partner 111 building and mamtaining groups 
• Well-established in the busmess community 
We provtde outstandmg marketmg and trammg support. 
Please fax resume to: Chair Recruitment Department, (800) 934-4540 
To learn more about TEC, \isit our \\'eb site at ">\WW.teconline.com 
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Gene Discoveries ... 
continued from page 43 
gene causes disease is the key to 
prevention and treatment. 
Microarrays - microchips that 
contain thousands of pieces of 
DNA, can rapidly probe genes in 
individuals with inherited diseases. 
In a process called hybridization, 
microarrayed DNA is combined 
with patient DNA that is labeled 
with radioactive or fluorescent tags 
(probes) to reveal · missing or 
mutated genes. With this knowl-
edge, scientists can devi e new 
diagno ·tic tests and drugs. 
damaged hearts 
It may sound like a plot from 
"Star Wars," but it is true that heart 
valves are being grown in laborato-
ries! Heart valves regulate the flow 
of blood from the pumping cham-
bers. Malfunctioning vales can 
cause ~erious disability or death. 
Mechanical devices and pig valves 
have potential drawbacks. Using a 
technology called "tissue engineer-
ing," scientist have grown the first 
complete in-vitro heart valves and 
implanted them in sheep, with 
promtsmg early results. 
Autologous cells, derived from the 
recipient sheep's blood vessel 
walls, form trileaflet pulmonary 
valves governing blood flow 
between the right ventricle and 
blood vessels leading to the lungs. 
Scientists have u ed the 
microarray analysis to detect a 
gene defect responsible for Tangier 
disease - which has future med-
ical implications. Tangier patients 
have dangerously low levels of 
HDL, the "good" cholesterol, and a 
high risk of heart attack. Their 
Congenital hear 
defects, often the 
result of mutated o 
. . 
mzsszng genes, 
remain the leadin 
cause of death fo 
infants in the 
Western world, 
during the first yea 
of life. Researchers 
have identified a 
gene that may 
contribute to th 
congenital hear 
defects associate 
with DiGeorg 
syndrome, a 
common disorde 
marked by hear 
and face defects. 
blood vessel walls 
fail to pump out 
excess cholesterol 
for removal by the 
body. The disease 
has been linked to 
a gene called 
ABCI. This find-
ing could lead to 
drugs to treat not 
only Tangier 
patients, but mil-
lions with low 
HDL. 
4. A "stunning" 
discovery for heart 
patients 
Myocardial "stun-
ning" - severely 
weakened contrac-
tions of the heart 
that limit the 
amount of blood 
pumped through 
the body - can 
strike people who 
suffer a heart 
attack or undergo 
heart surgery. 
Research has con-
firmed earlier 
speculation that 
myocardial stun-
ning is the result of 
a specific molecu-
lar alteration. 
Scientists have 
found that stunning 
is caused by an 
abnormality in tro-
ponin I, a protein 
vital to proper 
heart muscle con-
traction. The dis-
covery may lead to 
new drugs that can 
prevent or reverse 
the condition. 
5. Growing 
replacement for 
6. Diabetes recognized as a 
major risk factor 
The AMA has moved diabetes 
up to the status of cigarette smok-
ing, high blood pressure, high cho-
lesterol, obesity, and a lack of exer-
cise, as a major modifiable risk fac-
tor for heart disease and stroke. 
Diabetes affects about 10.3 million 
Americans, 90 to 95 percent of 
whom have Type II. 
Approximately 5.4 million have 
undiagnosed diabetes. The inci-
dence of Type II continues to grow, 
and is linked to obesity, physical 
inactivity, and genes. Those with 
this disease are at gteater risk of 
dying from a heart attack, stroke, 
heart failure, and kidney disease. 
7. New HOPE for an old drug 
The HOPE (Heart Outcomes 
Prevention Evaluation) trial 
offered hope to physicians seeking 
more effective ways to reduce car-
diovascular deaths. In an interna-
tional study of 9,541 heart and dia-
betes patients, it was found that 
ramipril, long used to control blood 
pressure, could cut the risk of heart 
attack, strokes, and other cardio-
vascular deaths in at-risk patients, 
even if they have normal blood 
pressure. Ramipril belongs to a 
family of drugs called ACE 
inhibitors, which exhibit multiple 
protective effects, including pro-
tection of the vessel wall, and anti-
inflammatory properties. These 
results offer hope for preventing 
atherosclerosis. 
8. Innovative clot-busters 
JANUARY 2000 
Three hours is considered the 
"golden window," the time limit 
for effective results from clot-
busters in stroke pat ients. But, a 
trial (PROACT II) of recombinant 
prourokinase, an experimental 
clot-dissolver, helped patients with 
severe strokes caused by blockage 
of the middle cerebral artery -
even six hours after onset. In 
another study, the venom from a pit 
viper improved victims' changes of 
recovering mental and physical 
abilities following a stroke. The 
drug Ancrod was also tested, but 
some patients developed bleeding 
in the brain. 
9. New aids to detect coronary 
disease 
Angiography remains the 
"gold standard" for definitively 
diagnosing coronary heart disease. 
A catheter is inserted into an artery, 
pushed up tot he heart, and a dye is 
injected. Although of great benefit, 
the procedure requires a hospital 
stay, and cause discomfort and 
some risk for patients. 
Two new imaging procedures, 
ultrafast CT and MRA (three 
dimensional coronary magnetic 
resonance angiography) provide 
non invasive ways to spot blocked 
arteries. The ultrafast CT takes fast 
pictures of the amount of calcium 
in the coronary arteries. Calcium 
collects in th.e plaques, which are 
fatty deposits that may impede 
blood flow, causing angina, heart 
attack, or stroke. 
MRA uses a powerful magnet 
and radio waves detailing images 
of the coronary arteries. The test 
takes less than one hour. 
10. Robots lend a helping hand 
Early results from a robotic 
experiment indicate that one day 
bypass surgery may be done on the 
beating heart through tiny holes. 
Three holes in the chest allow the 
insertion of a light/camera unit and 
two instruments, each held by sep-
arate robotic arms. The surgeon sits 
at a console and maneuvers han-
dles shaped like microsurgical 
instruments connected to a com-
puter. A major advantage is that the 
computer can eliminate any quiver-
ing of the surgeon's hands, making 
the technique possible for micro-
surgery operations that are current-
ly impossible. 
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Automotive Advertising Finds 
Home in Former "Chevy's" Site 
Stewart Holt Advertising, a 
leading agency specializing in the 
automotive aftermarket, has pur-
chased the former Chevy's restau-
rant site at Centrelake in Ontario, 
and will be moving its offices there 
in March of 2000. 
"With significant increases in 
our client roster and staff, we've 
needed additional space for a long 
time, and Chevy's site will be per-
fect for us," said agency president, 
Steve Holt. 
"Agencies have unique needs, 
especially in the creative depart-
ment, and we'll be able to design 
Mike Stewart 
the work space to meet our require-
ments exactly. For us, the move 
will be like going from leasing a 
compact car to owning a large 
sports utility vehicle." 
Added agency Vice President, 
Mike Stewart, "We'll be doing some 
significant computer upgrades as 
part of the move, to expand our pro-
duction and communication capa-
bilities. We're all excited about the 
features the new building will offer 
us. They'll be a great benefit to our 
clients and our staff." 
Stewart Holt has occupied its 
current 4,500-square-foot offices at 
3602 Inl and Empire Boulevard 
since 1993. Escrow on its new 
9,000-square-foot building at 3330 
East Centrelake Drive, closed late 
this October. 
Renovations on the building are 
expected to be completed by the 
end of February. They will include a 
number of automotive design 
touches, including a full-sized show 
car near the entrance-to reflect the 
agency's business emphasis. 
Stewart Holt Advertising was 
founded in 1989 by Holt and 
Stewart. The full-service agency 
offers ~trategic marketing, creative 
Steve Holt 
services for print and electronic 
media, media management and 
public relations. The agency ha<; 
grown from a business with two 
employees to more than 30, and 
1999 billings of $24 million. 
Stewart Holt is one of the lead-
ing automotive aftermarket special-
ist agencies in the nation, with a 
client roster that includes 
Fleetwood Enterprises, Toyota 
Motor Sales USA, SplitFire Spark 
Plugs, Peak Antifreeze, Wynn Oil 
Co., and other leading manufactur-
ers of products in the automotive 
aftermarket. 
• SUBSCRIBE TODAY! 
Breaking news about our business community, from openings to expansions. 
With our new tax licenses, incorporations and calendar of events, you have 
the news to manage your business. Our special reports keep readers 
up-to-date about changes in their industries. Don't miss an issue, subscribe 
today! Includes the 1999 Book of Lists. 
• TOP LIST SOFTWARE 
Top List software allows you to write letters, print labels, print follow-up 
reports and sort data. It puts you in touch with information you need to know. 
Easy to.order. For fastest service, www.toplist.com or call (909) 484-9765. 
• GOT A TIP? 
If you hear of something happening in the Inland Empire business commu-
nity, give us a call at (909) 484-9765. 
• ADVERTISING 
Advertise in the publication that reaches the Inland Empire's top executives. 
For classified advertising call Mitch Huffman ext. 26 at (909) 484-9765. 
• BACK ISSUES AND REPRINTS • 
For additional copies, past Top 25 lists, or articles, give us a call. Has your 
business been featured in the Business Journal? Reprints make a great mar-
keting tool. Call the Inland Empire Business Journal at (909) 484-9765 ext. 
20 or ext. 27. 
CONSTRUCTION 
NOTICES 
San Bernardino /Riverside County 
Permi.ts 
NEW 10 SFRS W/ATI GAR FROM $70,848 TO $85,803 
$825,408 36418-36583 Fan Palm Way, 364()2-36567 Crown St., 
12/13/99 Palm Desert. CA 
Palm Desert Del Webb Calif. Corp., 39755 Berkey Dr., Palm Desert, CA 92211 
760-772-5300 
.NEW SFR 
$1,043,291 
12/7/99 
Palm Desert 
CONTRACfOR: Donald Mickus, P.O. Box 29040, Phoenix, 
AZ 85038, 619-772-5300 
13 SFRS W/ATI GAR FROM $68,521 TO $113,487 
36411-431 TallowQOd Dr., 36523-553 Fan Palm Way, 
78160 Bovee, 364 Palm Desert, CA 
OWNER: Del Webb Calif. Corp., 39755 Berkey Dr., Palm Desert 
CA 92211 
CONTRACfOR: Donald Mickus, P.O. Box 29040, Phoenix, 
AZ 85038,619-772-5300 
Resource Publications 
Tel.: (800) 383-1723 or 
www.resourceguide.com 
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California Restaurant Association 
Moves to Rancho Cucamonga 
The California Restaurant 
As ociation (CRA), historically 
located in Los Angek, recently 
moved its main Southern California 
office to Rancho Cucamonga. 
"Moving to Rancho 
Cucamonga has been a great 
change for CRA." said John D. 
Dunlap, president and chief execu-
tive officer of the association. "The 
area is a great community in which 
to live and work, and is a ignifi-
cant place of growth for our indu -
try. CRA's new office is centrally 
located, just three miles from the 
Ontario airport. We are pleased· that 
we have been able to bring 12 new 
obs to the area, and are enthusias-
ic about contributing to the com-
munity's local economy." 
State Senator Jim Brulte (R-
Rancho Cucamonga) said, "The 
California Restaurant Association 
has done so much this year to 
increase the influence of 
California's restaurant industry in 
Sacramento. Its recent move into 
Rancho Cucamonga is a reflection 
of the association's effm1 to reach 
out to all restaurateurs throughout 
the state. I am pleased to have this 
growing association within the 
boundaries of my Senate district." 
"Clearly, Rancho Cucamonga 
is a central location for access to all 
of Southern California," 'aid State 
Assemblyman Bill Leonard (R-
Rancho Cucamonga). "I am 
plea ed that the California 
Restaurant Association has chosen 
Rancho Cucamonga in order to bet-
ter serve the restaurants of 
California." 
CRA's move into Rancho 
Cucamonga has taken place in con-
junction with the association's state 
headquarters move to downtown 
Sacramento. The association pur-
chased and renovated a 30,000-
square-foot hi toric building just 
two blocks from California's capi-
tol, to serve as its new headquarters. 
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Real Estate Notes 
San Diego-based ACDW Properties has purchased the 208-unit Villa 
Bonita apartment complex at 2001 N. Rancho Ave. in Colton for $4.6 mil-
lion, in a tran acton brokered by the Ontario office of Grubb & Ellis 
Company ... Sa v-On Drugs has taken over the pharmacy bu ine, s of the 
Vons Market at 16721 Valley Boulevard, Fontana, as part of a pharmacy 
acquisition program initiated by Albertson's Food & Drug three years 
ago. Under the agreement, effective Dec. 15, Vons' pharmacy records were 
transferred to the Sav-On at 9840 Sierra Avenue .... As part of it planned 
expan ion and development of the Crossroad Marketplace in Chino Hills, 
Lennar Partners will dedicate 60 acres to 454,000 quare feet of big box 
retail and the adjoining 30 acres to a 210,000-square-foot entertainment 
complex to include a multi-plex theater, restaurants, specialty shops and 
hotel. Sport Chalet and Sav-On will join Costco and Eagle Hardware & 
Garden as major retail anchors for the marketplace, which is located at the 
intersection of the Chino Valley (71) and Pomona (60) Freeways at Chino 
Avenue .... The Inland Valley Emergency Pet Clinic has signed a lease on 
a 7,000-square-foot commercial building in Upland. As part of the 
$900,000 lease agreement, the 1950's vintage medical building on the 
southwest corner of 7th Street and Euclid Avenue will undergo a half-mil-
lion dollar rehab inside and out. ... Lee Spence, of Daum's Commercial 
Real Estate Services, represented both landlord and tenant in the transac-
tion .... Spence also negotiated a $220,000 lease, on behalf of The Laser 
Eye Center, for a 2,450-square-foot medical suite at 6180 Brockton Street, 
Riverside. Kevin Assef, regional manager of Marcus & Millichap Real 
Estate Investment Brokerage Company has announced the ale of 
Foothill Village, a shopping center at 9309-9359 Foothill Boulevard, 
Rancho Cucamonga, for $7.65 million; and a 70,004-square-foot office 
building at 3880 Lemon St., Riverside, for $11.6 million. Les Thomas, 
president of Walnut-based Shea Homes was honored as "Builder of the 
Year" at the 33rd annual awards presentation of the Building Industry 
Association of Southern California. H. R. Development of Redlands, 
closed on a six-acre infill site in the Temecula area, and plans to build 24 
homes. Mike Hunter of O'Donneii/Atkins Company represented both 
parties in the almost $1 million site transaction. 
Save the Date 
·uc UNIFIED CONSULTING, INC. Security. Stability. Low TCO 
Add the Power of Linux 
to Your Business 
Contact Us Toll Free at 
1-877-33-LINUX 
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House of Ruth Aids Victims ... 
continued from page 3 
"significant other" violence than 
another. It is everywhere, in all 
aspects of society. 
Facts about domestic vio-
lence: 
One out of three women 
killed in thi country are killed by 
their partners. 
• Men who kill their women 
partners serve only two to six 
years in prison, on average. 
• Family violence causes one 
out of four female suicides. 
• There are more animal shel-
ters than there are shelters for bat-
tered women. 
• Every 15 seconds, a women 
in this country i beaten! 
• During the Vietnam War, 
58,000 American soldiers were 
mission of the House of Ruth is to 
advocate for and assi t women 
and children victimized by 
domestic violence - by provid-
ing: shelter, programs, opportuni-
ty and education; and to con-
tribute to social change through 
intervention, education, preven-
tion program , and community 
awareness." 
The organization was incor-
porated with non-profit status in 
1978, offering a 24-hour hotline, 
referral ervice, and crisis inter-
vention counseling. As the years 
went by, an 18-bed shelter was 
opened in rented accommoda-
tions; the children's program 
was initiated ; the Pomona 
Outreach office was opened; a 
20-bed shelter was purcha ed; 
My Si ter 's House, a transitional 
The joumal 's art dtrector Barbara Bauer, left, and ed11or, 
Georgine Lo1·eland de/11 er cluldren \ gtfts to the House of 
Rwh 's ne1• faciluy. The presems were collected at the jour-
nal's fllllllWI Chn11mas Pari). 
residence, was creat-
ed, as well as a tem-
porary restraining 
order clinic at the 
Pomona and Rancho 
Cucamonga Courts; 
published teen dating 
vio le nce prevention 
curriculum; opened a 
toddler program at the 
shelter and a youth 
counseling program at 
the Pomona Outreach 
office; a transitional 
services office in 
Pomona and the San 
Bernardino County 
killed. During the same period of 
time, 51,000 American women 
were killed by the men who said 
they loved them. 
Seventy-nine percent of 
spousal abuse is committed by 
divorced or separated men, and 
only seven percent is reported to 
the police . 
• In 85 percent of the domes-
tic violence situations where a 
woman was bleeding, her abuser 
wa not arrested. 
• Fifty percent of all injuries 
to women treated in emergency 
rooms i caused by abuse, but a 
mere four percent is recognized as 
such by medical personnel. 
The !louse of Ruth has seen it 
all in its 21 years of service to the 
victims. The caring staff and vol-
unteers know how to help, and the 
mission statement read<.;: "The 
Outreach office in 
Ontario were opened. 
These people have been busy. 
ationally, domestic violence is 
the single, largest cause of serious 
injury to women, more than auto 
acciden ts, rapes and muggings 
combined. Since 1985, the organi-
zation's trained volunteers and 
professional staff - working 
around the clock - have handled 
more than 44,000 calls. During 
1998-1999, 14,138 persons were 
served by the House of Ruth. The 
crisis intervention hotline, (909) 
988-5559 is open 24 hours every 
day. 
Recently, a new center for 
outreach services has been 
opened in Pomona, said Barbara 
Hope, executive director. "When I 
joined the board in 199~, llow .. c 
of Ruth was just begmning to 
A new home for House of Ruth's trans/Ilona/ housing and outreach services is now opera-
tional, but $1 million is still needed to complete the $3 mtllion project. 
dream about one day having a 
comprehensive facility that would 
increase the number of women 
and children we serve, and the 
number of services we provide 
Fund are needed to help with 
operating costs and for the capital 
campaign, "Building New 
Dreams, New Visions, New 
Hope." The budget for the pur-
cha e and renovation of the new 
m s mtenor plane spectai<Sts /or cx;er ien !;e.Jrs 
we can achteue a /usn 
aJm05phere {or you. USVlg 
1.Dp qw.lity green and col· 
orfully blooming plants 
We have a fully stocl<;ed 
greenho~ {llCiltty with a 
large Vlventoty o{ plants 
facility is $3 million, and $2 mil-
lion has been raised. "We still 
face a considerable challenge in 
raising the remaining $1 million 
to complete this project," Hope 
added. 
New clothes and new toys are 
always needed, as well. For more 
information, please call (909) 
623-4364. 
Offices • Banks • Hotels 
Restaurants • Model Homes We are fully tratned to 
sugge5l and destgn plll!ll 
malerUll ~l wt/1 enfutrtce 
your (actlity. Our highly 
trllinrd techntctans reg· 
ularly setVK:e all your plant 
needs. 
SHORT TERM LONG TER/'11 
8 Destgn 8 Sp.?ciai Euent.s 
8 Paru€5 
8 Conuenttons 
8 Bllnquets 
8 Stage Sets 
8 Theme Events 
• $4/es 
• t.ease 
• lhslallallon 
• frlaVllenance 
• ~U.V4lll«d Clwlt4/ 
OUR QUALITY IS EXCELLENT 
OUR SERVICE IS SPECTACULAR 
OUR PRiCES ARE COMPETITIVE 
i(;t{;j i ('lfgt;l: i l;t#: j i;\LJ 
Serv~ng the countoes or Orange. Los Angeles. San Bemardono Rlver.s•de and S.n Ooego 
PHONE 1714) 8g8·2636!(61gJ 9414610 FN< (714) 894 7938 
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In addition to the regular news stories, features and columns, each monthly issue includes a special editorial focus. 
2000 EDITORIAL SCHEDULE 
EDITORIAL FOCUS SUPPLEMENTS 
J anuary 
• Education • 1999 Year End Review 
• Wo rld Trade • Job G rowth 
• Year End Review 
February 
• Commercial R .E. Developers 
• Residential Real Estate 
• Architecture/Land Planning 
• Economic Conference 2000 
• Building and Development 
March 
• Financial Institut ions (4th Quarter, '99) • Environmental 
• M alls and Retail Stores • Health Care 
• Executive Educatio n • Local Malls 
• Mental Health Care 
April 
• Meetings and Conventions 
• Local Airports 
• Women-Owned Businesses 
• Women and Business Expo 
• Meetings and Conventions 
• Travel/ Hote ls/ Tourism 
• Transportatio n 
• Retained Executive Search Firms 
• Small Business Handbook 
For advertising 
information 
please call 
May 
• Women-Owned Businesses • Economic Development 
• Marketing!PR!Media Advertising 
• Insurance Companies 
(909) 484-9765 June 
• Financial Institutions (1st Quarte r, '00) 
Mitch Huffman 
at ext. 26 
Space Reservation 
Deadline: Two Weeks 
prior to issue date 
Camera-Ready Art 
Deadline: One week 
prior to issue date 
NOTE: Editorial informa-
tion listed to appear in 
particular issues was 
accurate, to the best of 
our editor's knowledge, 
at the time this schedule 
was prepared. However, 
changes may be made 
in these scheduled 
dates for reasons 
beyond our editor's con-
trol. The Inland Empire 
Business Journal is a 
monthly publication. 
• Health Care 
• Travel and Leisure 
• Employment Agencies 
• Home Health Agencies 
• High Technology 
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$10 Million Approved for Local Alternate Fuel Project 
Congresswoman Mary Bono 
has announced that Congress has 
approved appropriating $10 mil-
lion to continue work on the 
National Automotive Center 
(NAC) alternative fuel technolo-
gy research and development 
project currently being conduct-
ed in the Coachella Valley. 
Efforts to fund the 1 0-year 
program to develop a "21st 
Century Truck" for the U.S. 
Army, began under the steward-
ship of the late Congressman 
Sonny Bono. The most recent 
appropriation will be added to a 
total of $3.6 million in federal 
funds previously awarded, and 
$339,000 in equipment con-
tributed by SunLine Transit 
Agency. 
The Coachella Valley 
Cabazon Leaders Appointed to 
Water Empowerment Boards 
Brenda Soulliere, second from left, and Marc Benitez, second from right-
vice chairpersons of the Cabazon Band of Mission Indians ' tribal govern-
ment near Indio, are congratulated by Chairman John James and 
Secretmy/Treasurer Virginia Nichols, following their respective appoint-
ments to the Colorado River Regional Quality Control Board and the 
Desert Alliance for Community Empowerment. 
The Cabazon Band of Mission 
Indians ' tribal leaders Brenda 
Soulliere and Marc Benitez, were 
recently appointed to posit ions on 
boards responsible for regional 
water quality control and redevel-
opment of impoverished communi-
ties. 
Soull iere was named by 
California Governor Gray Davis to 
the Colorado River Regional 
Quality Control Board, one of the 
state's regional water panels that 
make important decisions on dis-
charge permits and other matters 
affecting local water supplies. She 
also serves as firs t vice chair-
woman on the tribe 's business 
committee and has been involved 
with local water issues, in addition 
to the Cabazon tribe's efforts to 
save the Salton Sea. 
Benitez was named president 
of the Desert Alliance for 
Community Empowerment, a non-
profit board responsible for imple-
mentation of the strategic plan for 
the Desert Communit ies 
Empowerment Zone. He also 
serves as second vice chairman of 
the tribe's business committee and 
as its representative to . the 
Coachella Valley Association of 
Governments. Benitez and the 
board will be responsible for 
implementing first-year operations 
of the zone, which includes the 
rural desert communities of 
Riverside and Imperial countie 
and the Cabazon, Twenty Nine 
Palms, Torres-Martinez and 
Augustine Indian re ervations. 
Economic Partnership (CVEP) 
coordinated the formation of 
local partnerships created to con-
duct the research project, devel-
op a prototype on-board diesel 
reformer, and field test a vehicle 
for the U.S. military. 
"Congresswoman Bono has 
worked d iligently for the last two 
years to coordinate efforts in 
Washington and to gain support 
for this project in Congress," 
noted Kay Hazen, CVEP chair-
person for the project. "Thanks 
in large part to her efforts, the 
valley's position as a leader in 
alternative fue ls has been greatly 
enhanced." 
The goal of the project is to 
develop a commercially viable 
reformer that extracts hydrogen 
from diesel fuel on board a vehi-
cle, and then uses the hydrogen 
to power a fuel cell. The vehicles 
would then run on electricity, a 
zero-emissions fuel. A pilot 
demonstration of the technology 
will be the Thousand Palms-to-
Riverside SunLink bus that con-
nects desert passengers to the 
Metrolink light rail system. 
The army's overall project 
goal is to identify alternatives to 
gasoline and diesel, such as fuel 
cell power and hybrid/electric 
drive systems, for use in military 
vehicles. These technologies will 
enable the army of the future to 
significantly improve perform-
ance while reducing dependency 
o n foreign fuel sources, fuel con-
sumption and emissions. 
Local officials believe the 
project has enhanced the val-
ley's growing reputation as a 
center for alternate fuel technol-
ogy, and see it as a step in the 
acceleration of the development 
of commercially viable clean 
fuel engines. 
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Ne-w Workplace La-ws . • • 
cont11wed from page 8 
1999-2000 kgislattve sesston began 
Jan. 3, aml vigorous debate ts expect-
ed on a number of tssues affecting 
emplo~ ers and t!mployt:t!S. 
Workers' Compensation 
\ bill that would have increased 
worker'>' compen ... ation premtum'> for 
empl\)~t:r'> by $2.1 bilhon was reJeCt-
ed by GO\ Dav 1s earlier thts year. In 
his 'Yc\O message, the go\ernor satd 
that the btl\ "mcreases benefits far 
beyond \\hat I beheve California 
emplo~ ers can absorb wtthout nega-
tively tmpacting the economy." The 
Cahfornta Chamber agreed. It tS 
expected that the appl!cants' attor-
neys und labor un10ns will be back 
next year with another btl\, to mas-
stvdy increase \\ orkers' compensa-
tllm benefits. Employer groups want 
any bendtt mcreases to be offset by 
cost-'>a"ing reform-,, to hdp stream-
lme the workers· compensation sy s-
tt:m. 
Unemployment Insurance 
A lubor union-sponsort:d btl\ to 
1ncn:.as1.. unt:mp!O) ment msurance 
vvas put on hold earlier th1s year. The 
btl\, SB 'i46 (Sen Htlda Solis, El 
Monte), '" t:xpected to be taken up 
agam. According to a state Senate 
Appmpnattons Committee analy-..ts 
ot SB 546, the btl\ would increase 
employer unemployment msurance 
taxes by more than $700 mtlhon 
annually. The California Chamber ts 
opposes to an mcrease unless sub-
stantial reforms are provided to offset 
the increase. California is the smgle 
largest unemployment system in tht: 
country, and provides more benefits 
to more employees for longer periods 
of ttme, than any other state. 
California's unemployment insur-
ancl! system ts 100 percent employer 
funded. 
Family Care and Medical 
Leave 
SB 1149 {Sen. Jackie Speier, 
H illsborough) was also shelved m 
1999, and will be back agam m 2000. 
The bill reduces from SO to 20, the 
numbt:r of employees an employer 
must have to be subject to the 
MANNERINO Q 
~~~B~R~IG~U~G~L~I~~~~~~~~~~ 
LAW Off CES 
\~ 
"Laws were made to be broken " 
Christopher North, May, 1830 
"Had la ws not been, we never had been blam 'd; for 
not to know we 5. Ulll 'd ts mnocence" 
S1r William Davenanl 
1606-1668 
933 3 BASEL I !\IE ROAD, SUITE 1J 0 RANCHO CUCA"v10NGA CA 91730 
(909) 980-1100 • FAX (909) 941-8610 
Cahfornia Family Rights Act. 
Although the Six-week leave 1s 
unpatd for tht! employee using tt, a 
1997 study by the Soctety for Human 
Resources Management, found that 
nearly \)0 pcrct:nt of employees cov-
ered by the act bore increased costs 
- prtmanly due to replacement 
workers and lost producttvtty. In 
Call forma, nearly 95 percent of bust-
nesses arc small businesses, wtth 
fewer than SO employees. SB 1149 
will dtrectly impact more than 
70,000 small businesses in 
Callfornta. 
Minimum Wage 
Htstorically, California's mint-
mum wage is set by the California 
Industrial Welfare Commission 
(IWC), which reviews policy every 
two years. The IWC is currently 
holdmg heanngs on minimum wage, 
and is takmg public comment. Labor 
unions have made raismg the mint-
mum wage a top priority. California's 
ts one of the htghe t in the natiOn, at 
$S.7S per hour; the federal minimum 
\\age ts $S.1S per hour. Any increase 
tn the mintmum wage produces a rip-
ple effect for employers who pay 
increased costs associated with 
unemployment taxes, disabtlity 
insurance taxes, income taxes, and 
J ANUARY 2000 
workers' compensation msurance. 
Instead of focusmg only on increas-
ing mmimum wage as a way to offset 
the increased costs of lt vmg 111 
Caltfornta, the Californta Chamber 
would support programs to make 
child care, housing, and health care, 
to name a few, more affordable. 
Transportation 
In 1999, the chamber supported 
SCA 3, a measure that would have 
allowed local governments to contin-
ue local option sales tax for trans-
portation purposes. Highways and 
roads are crowded and in dtsrcpau. 
For employers, traffic congestion is 
expensive. Lost productivity from 
workers, and longer time periods to 
get goods to market costs money. 
Busmesses 111 certain areas can't fill 
jobs, due to traffic/quality of life 
issues. The chamber will urge the 
legtslature to begin solving our 
mobtltty cnsis by providing more 
funding for transportation, through 
local option sales taxes, and pay-as-
you-go financmg. Due to lack of 
staff, there is also a $2 btllion cash 
balance sitting in the highway 
account, and Caltrans must be gtven 
the flexibility to use private sector 
design firms to begin much needed 
work on our highways. 
Protein Predicts Complications ... 
contmued from page 29 
flow around a blocked coronary 
artery. However, the grafted vein 
often reblocks. The patients in the 
study underwent angioplasty - a 
non-surgical procedure - to clear 
the grafted vein, so they could 
avoid additional surgery. 
About 15 percent of individu-
als who underwent the angioplasty 
procedure had CK-MB elevations. 
After one year, 11.7 percent of the 
mdividuals With the highest levels 
of the protein died, compared to 
4.R percent of those with normal 
levels. 
Hong stated that although this 
study does not prove a cause and 
effect relationship, prevention of 
the C K-MB elevations seems war-
ranted. At present, there arc two 
mai n approaches that could be 
U'ocd to prevent thi.., during saphe-
nous vei n angioplasty, alt hough 
both are still in the investigational 
stages 
Hong and his team suspect that 
bits of plaque and/or blood clots 
that sometimes break off during a 
vein angioplasty, may contribute to 
the elevated CK-MB levels. These 
bits can move "downstream" and 
block a smaller blood vessel. One 
approach to prevent this would be 
to insert a self-expanding metal 
dev ice during angioplasty that 
would open inside the vein, just 
past the blockage, to trap the 
debns. The device would act like 
an umbrella, and would be 
removed after the procedure. As 
yet, there have been no random-
ized, cont rolled trials to prove the 
merits of this approach, but a trial 
IS currentl y underway. 
Another method involves a 
relatively new class of drugs called 
glycoprotein !Ib/Ila inhibitors. In a 
trial, the drug abciximab, a type of 
super aspirin, was shown to help 
mmtmtze compl ications in a small 
group of pat ients who had under-
gone the saphenous vein angio-
plasty However, the study was 
small , and further studies arc need-
ed to assess the bene fits of this 
new class of drugs, Dr. Hong satd. 
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A History of the Cabazon Band of Mission Indians is Now Available 
Dedicating two years to 
research into the history of the 
Cabazon Band of Misswn Indians 
has resulted in the publication of an 
exciting new hook by author and 
historian, Robert Perez. 
"The Cabazon Band deter-
mined it wanted to uncover more 
about its history and decided to 
commission an historian, prefer-
ably a Native American, to research 
and wnte about the early recorded 
history," said Judy Stapp, Cabazon 
cultural programs manager. Perez 
is an Apache. 
the recipient of many academic 
award<> and fellowships from the 
University of Cctlifornia, the 
He researched the Cabazons' 
history at the National Archives in 
Washington, D C ; the regional 
book (1776-1876) is significant 
because, in 1776, one of the first 
European accounts of the Cahuillas 
was included in the diary of Pedro 
Font, a member of Juan Bautista de 
Anza 's second expedition. The 
story concludes in 1876, when 
President Ulysses S Grant issued 
the executive order that created the 
Cabazon reservation. 
HistoriC}ns and scholars have 
collected photographs, oral history 
tape recordings, and private corre-
spondence about the Native 
American people who lived in the 
Coachella Valley, she noted. But, 
much of the material has either 
ended up in private collections, or 
suffers from neglect. 
Robert Perez, autJwr of "The History of the Cabazon Band of MISSIOn 
Indians 1776-1876," stgns a copy of his new book for Cabazon second vtce 
chairman, Marc Benitez. 
The book was designed and 
printed by the Cabazon Band at 
its Fantasy Press Printing opera-
tion, and the Graphic Design 
shop on the reservation Copies 
are priced at $5 each, with a lim-
ited number signed by the author 
for $H. They are available at the 
tribal office, or through the mail 
by sendmg a check or money 
order and $2 postage for the flfst 
book, and $1 for each additional, 
to: Cabazon Band Book, 84-245 
Indio Spnngs Pkwy., Indio, CA 
92203, Attn: Ananna. For more 
information, call (760) 342-
2593. 
Perez will be granted his Ph.D. 
in history from the University of 
California, Riverside in June. He is 
California State University, the 
National Science Foundation, and 
the H untington Library in San 
Marino. 
Indian Tribes Hope to Educate George W. Bush 
Keeping a watchful eye on 
presidential candidate George W. 
Bush, American Indian tribal lead-
ers want to be sure that Bush will 
respect tribal sovereignty if he is 
elected. 
The Post-Standard of Syracuse, 
N.Y. quoted Bush as saying, " My 
view is that state law remains 
supreme when it comes to the 
Indians, w hether it be gambling or 
any o ther issue." Jacob Coin, exec-
utive director of the National Indian 
Gaming Association, commented, 
"We'd be happy to sit down with 
him and get him up to speed." 
" Indian leaders are really look-
ing at him wi th a cautious eye," said 
W. Ron Allen, first vice president of 
the National Congress of American 
Indians. " It 's obvious to us that he 
is very insens itive to Indians in 
their unique political position." 
Allen and other tribal leaders 
are concerned because of the com-
ment he made in October and his 
rocky relationship with one tribe in 
Texps, his home state. 
I -~~ I ~~The Winegrowers of the 
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repository at Laguna Niguel, 
California, and consulted addition-
al truditional and oral sources. The 
lOU-year period covered by the 
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Top five, by percen1:age 
'1 ... 1-1 E I_jOSERS 
Top five, by percentage 
Company 
Kaiser Ventures Inc. 
Chanell Commercial Corp. 
HOT Topic Inc. 
Foothill Independent Bancorp 
Keystone Automotive lnds Inc. 
Current 
Close 
16.00 
12.00 
22.00 
13.250 
5.563 
Beg. of 
Month 
13.50 
11.63 
22.09 
13.625 
5.750 
Point %Change 
Change 
2.50 18.5 
0.38 3.2 
-0.09 -0.4 
-0.38 -2.8 
-0.19 -3.3 
Company Current Beg. of Point o/o Change 
Close Month Change 
PFF Bancorp Inc. 17.38 22.00 -4.63 -21.0 
CVB Financial Corp. 21.00 24.75 -3.75 -15.2 
Modtech Holdings Inc. 6.125 7.188 -1.06 -14.8 
Provident Financial Hldgs 16.375 18.500 -2.13 -11.5 
Watson Pharmaceutica l Inc. 33.875 37.188 -3.31 -8.9 
···················· ······················································ ········ ········································································································ ·························································································································································· 
'\ame Ticker 11-'100 11/]0;99 c;;. Ch~. 52 Week 52 Week Current Exchan~e 
Close Price Open l,rice l\tunth Hi~h Lm\ P/E Ratio 
American States Water Co. (H) AWR 35.313 37.938 -6.9 39.75 22.19 18.0 NYSE 
Channell Commercial Corp. (H) CHNL 12.000 11.625 3.2 13.63 6.75 11.9 NASDAQ 
CVB Financial Corp. (L) CVB 21.000 24.750 -15.2 29.63 18.38 16.3 AMEX 
Fleetwood Enterprises lnc. FLE 19.875 21.000 -5.4 39.81 18.00 7.1 NYSE 
Foothill Independent Bancorp (H) FOOT 13.250 13.625 -2.8 15.88 11.75 13.7 NASDAQ 
HOT Topic Inc. (H) HOTT 22.000 22.094 -0.4 27.13 6.34 21.7 NASDAQ 
Kaiser Ventures Inc. (H) (L) KRSC 16.000 13.500 18.5 19.38 8.00 NM NASDAQ 
Keystone Automotive Industries Inc. (L) KEYS 5.563 5.750 -3.3 21.63 5.38 4.9 NASDAQ 
Life Financial Corp. (L) LFCO 3.750 3.938 -4.8 8.00 2.94 NM NASDAQ 
Modtech Holdings Inc. MODT 6.125 7.188 -14.8 18.00 4.75 8.6 NASDAQ 
National RV Holdings Inc. NVH 17.688 18.625 -5.0 29.50 16.25 6.3 NYSE 
PFF Bancorp Inc. (L) PFFB 17.375 22.000 -21.0 23.75 15.25 10.3 NASDAQ 
!Provident Financial Holdings Inc. (L) PROV 16.375 18.500 -11.5 20.56 15.50 6.3 NASDAQ 
Watson Pharmaceutical Inc. (H) WPI 33.875 37.188 -8.9 62.94 26.50 20.9 NYSE 
Notes: (H)-Stock hit 52 week high during the month, (L)-Stock hit 52 week low during the month, NM - Not Meaningful 
oou•••••••••"'''"'"'''''''''' ' ''"'' '"''''"''''''''''''''''' L••••••••""'''''''"''''"'""'''"'''"'''''"''""'"'''"'''''*'''"''""'''""''''''"''"''""'''''""'''''''"''''"''""'"''''""'''''''" ''''''"'''''"'''''''''''"''' '''''' ' '''"''''"'"'''''"'''''''''"'"'''''"''"''"'"''''"''"'''""'''''"'"' 
Fiu \lo~t .\ctiH Stol:k~ :\I ont hi~ Summa.-~ I /-'JCICI Duff & Phelps, 
Stock 
Watson Pharmaceutical Inc. 
HOT Topic Inc. 
Fleetwood Enterprises 
Keystone Automotive lnds lnc. 
Life Financial Corp. 
D&F/IEBJ Total Volume Month 
Month Volume (OOO's) 
16,253,300 
8,809,100 
5,364,900 
2,637,700 
1,218,200 
39,125,600 
Advances 
Declines 
Unchanged 
New Highs 
New Lows 
2 
12 
0 
6 
6 
LLC. 
One of the nation ·s leading investment banking 
and financial advisory organizations. All stock 
data on this page is provided by Duff & Phelps, 
LLC from sources deemed reliable. No recom· 
mendation is intended or implied. (3 10) 284-
8008. 
Redlands Centennial Bank Announces Formation of Holding Company 
Redlands Centennial Bank announced the 
successful completion of the formation of 
Centennial First Financial Services (CFFS). 
"The holding company will serve as a platform 
for providing expanded financial services to cus-
tomers and possible bank acquisitions," accord-
ing to president and CEO Douglas C. Spencer. 
"We are proud of the performance of the bank, 
and believe the holding company structure will 
·allow our customers to benefit from continued 
superior service in related financial areas. Most 
importantly, we believe shareholders will be 
pleased with the value enhancements to their 
franchise." 
The bank will continue to operate under the 
existing board of directors and staff, and the 
name will remain. unchanged. However, as a 
wholly-owned subsidiary, shares in Redlands 
Centennial Bank will be exchanged for shares in 
the holding company. 
The board of directors of the newly formed 
CFFS also announced a 5 percent stock divi-
dend, plus $.05 per share cash dividend to 
shareholders of record Jan. 10, 2000, and 
payable Jan. 21, 2000. Patrick J . Meyer, chair-
man of the board, stated, "Our board is proud to 
reward shareholders for their support, with 
stock and cash dividends. This reward is meant 
to reflect the success of Redlands Centennial 
Bank during 1999. The premier performance of 
the bank is due in part to the .continued confi-
dence shown by our valued customers and 
shareholders. We are also delighted to report 
that this payment represents our sixth consecu-
tive year of dividends." 
Redlands Centennial Bank operates its main 
office and construction division in downtown 
Redlands, as well as an SBA loan productidtl 
office in Santa Ana. Additional information is 
available at www.redcent.com, or by contacting 
Douglas C. Spencer directly, at spencerd@red-
cent.com. 
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Download A Homerun With Our Book Of Lists 
If you're tired of batting practice, · head for "The Show" as the 
Inland Empire Business 
Journal offers you a fast, conve-
nient and economical way to be 
an All-Star in your research, 
direct marketing, job searches and 
sales prospecting. In our Fields of 
Dreams, you'll find company 
name, key contact, address, 
phone, ranking criteria and fax 
number (if originally published) 
from our database. 
We all know the Book of Lists is 
a Hall of Fame of information and 
now you can download those lists, 
along with our easy-to-use soft-
ware, by clicking onto the Internet 
to www.toplist.com. There you can 
pitch your way into lists from more 
than I 00 business publications and 
services from all over the United 
States and Canada. 
OlD SNAil MAll FORM 
Yes/ I love what I'm reading about TopList. Please rush me my order. 
TopL1>t @ $1 15.00 ea. $ 0 Payment enclosed 
CA rcs1dents aJJ 8.5% tax $ Charge to: 0 V1sa 
AJd shlppmg/honJlmg ($3 .50) $ 0 MasterCard 
$ DAM~ Add for next busmess day ($850) 
Total$ __ _ 
I use a: 0 PC 0 Macintosh 
Cr,•dlt carJ" _ ________________ Exp. -----
S1gnJture .-::--'"7:"'~-;:-;::;-;-:--------------------­
rRrofUllcJ f., Crt,l,l C.nJ Odtr} 
N.tmt:" 
Comp.my -------- -----------------
AJJrcss -------- -----------------
C1t1· __________ _______ State __ ZIP·-----
Ph,mc - -----------Fax ------------
ro 
11560 \'inenrd AH .. Ste. 306. Rancho Cucomonp. CA 91730 
or {a\ fonn 10 909-.19J . JJ6(' 
e Mukcung Soluuoru, lrJ 
Pncc anJ a\ ;ulabdafy JUbJ«I to changt-
Ail uft'u!r brand or rroJucc names mcnoonN an trademarks 
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Toplisf Features 
Get Your Program Now. 
We take great pride in making 
sure all our lists are clean and 
ready-to-use. All of the data is 
loaded into TopList software using 
the same list categories that 
appear in our issues and in the 
Book of Lists. You simply use 
TopList alone to view, sort by 
company, list/ rank or zip 
code/company, print letters and 
labels. Or, you can easily transfer 
your selected data or all the lists 
into your favorite software includ-
ing Microsoft Word, ACf!, MS 
Access, and many others. TopList 
is available for both MAC and 
Windows. Just head for 
www.toplist.com. If you don't 
need to get into the lineup for a 
few more ds.ys, we can send it to 
you via snail mail for an addition-
al $3.50. Call 909-484-9765 to 
order. 
• Easily export selected data to your favorite database program. 
• Mail to any list again and again, at no additional charge. Reg-
istered users get an unlimited single-user license and free 
technical support. 
• Print reports. 
• Merge data with your custom leners and print moiling labels. 
• Create and save multiple leners. 
• Create your own lener format with a left and 
top margin control. 
• Print leners and labels to select zip codes. 
• Choose from six popular 
Avery label formats. I n I a n d E 11 pire 
Business 
Journal 
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Inland Empire Restaurant Review 
by Joe Lyo11s 
It's Not the Same Old Compass Creek 
Some months ago, 1 visited 
Compass Creek in Rancho 
Cucamonga. As much as I liked it, I 
felt that a micro-brewery with an 
upscale menu was not the best plan 
for the area. While I am sure that it 
was not just my column that called 
attention to this miss-match, the 
fact i that it is an all new facility. 
Even the name has changed. 
Kind of. 
From "restaurant and brewery" 
to Compas Creek National Brew 
Pub (CCNBP). That ounds like a 
combination of public radio and the 
band that ang "Proud Mary." 
The things that have been kept 
are the micro-brewed beers. And I 
don't know if they jiggled with the 
recipe--or they haven't blown the 
pipes lately-but the beers taste 
better. 
The menu is truly bigger and 
better. Appetizers now include 
onion rings ($4.95) and Zydeco 
shrimp ($7.95), along with their 
soft pretzels ($3.95) and crispy 
gooey-cheese ravioli ($6.25). 
Additions have brought about new 
names, inspired by the Inland 
Empire locale. Such is the case with 
the Phoothill Philly Cheese sand-
wich ($7 .95), the Baldy taco salad 
($8.95) and the Baseline burger 
($6.25). 
The "new" Compass Creek has 
also added an entire new pizza 
menu, including a Red Hill roasted 
garlic pizza ($6.50). There is also a 
complete list of soups and alads, 
sandwiches, "Pub Grub" and burg-
ers, before you even get to the 
entrees. 
There are big changes on the 
entree list. Gone is the bacon-
wrapped filet, but you will now find 
Montana meatloaf ($8.95) and a 
steak and hrimp dish which is now 
the most expensive item on the 
menu at $16.95. 
Like the L.A. and Orange 
· County micro-breweries, Compass 
Creek has added a list of specialty 
drinks, martinis and coffee drink . 
In fact, there are 14 "monster marti-
nis" on the list at $6.75 each. In line 
with that, martini and cigar nights 
out on the patio are being planned 
for later. I love a good cigar night. 
Pool tables, dart board and 
video golf have been added where 
empty tables used to be. Owner Jim 
Connell is rightly proud of the new 
changes. His dream of a Santa 
Monica style facility has been 
altered, but obviously for the good. 
People are coming in. They're 
spending time, and money. They are 
having a good time. And that is 
what Connell wanted all along. 
He had to give up the filet 
mignon to do it, but the changes 
have been worth it. 
The "new" Compass Creek 
National Beer Pub is located at 
11837 Foothill Blvd. in Rancho 
Cucamonga. 
Room Service at the San Bernardino Radisson 
by Joe Lyons 
San Bernardino can look very 
beauttful. The trick IS to view it at 
sunset from the top floor penthouse 
suite of the Radisson Hotel. One of 
the great things about reviewing 
room service is that the hotels usual-
ly make sure I have a real dining 
room to dine in. My Radisson suite 
has a bedroom, a living room, a 
kitchen, and a dining room. Actually, 
the kitchen is just off to the side and 
the living room and dining room are 
separated by a sofa, not a wall, but 
the effect is the same. 
The dining room has a dark 
wooden table and chandelier. It feels 
like a formal dining room. That is 
good enough. It is even better in a 
hotel- and in San Bernardino- it is 
downright posh. 
Dinner begins with two salads: 
the chicken Caesar ($7.50) and the 
Cobb ($9.95). Cobb salad is corning 
back, but many restaurant!, don't 
know how to make one. They think 
that tossing an egg and some bacon 
mto a salad is close enough. Not so. 
As I have pointed out before, the 
original Cobb, invented by Robert 
Cobb at the Hollywood Brown Detby, 
has its ingredient<; ground almost fine, 
then mixed together in a hleu cheese 
dres .. o.;ing. I am happy to report that the 
San Bernardino Radis..<.;On produce...., a 
good' Cobh salad. The hard-boiled 
eggs were a little over-boiled, but that 
was a small thing overall. 
A<;, for the Caesar, many re..o;tau-
ranL<; have enhanced theirs by adding 
chicken or turkey or shrimp. The 
effect here works just fine, thank you. 
Soup of the day wa<;, a creamy 
seafood ($3.95). It had a lot of cream, 
but it could have used some more 
seafood. For an appetizer, I wanted 
the Shiitake chee..o;e tortellini, but they 
were out, so I settled for the fried sam-
pler plate ($8.95). It came with the 
mandatory Buffalo wing!, mozzarella 
sticks, fried zucchini and such. It was 
a little greasy, but it's supposed to be, 
isn't it? 
The entrees were delicious. 
Poulet Jerusalem ($14.95) is a bone-
less breao;t of chicken with pearl 
onions, Shiitake mu!>hrooms, arti-
choke heart-; and sauce. 
Shrimp Marseilles ($17.95) had 
four of the most beautiful shrimp I 
have ever seen. They are gulf !>hrimp 
stuffed with crab meat, vegetables, 
shal lot<;, and parsley, topped with 
sauce Montrachet. 
The Radisson stands alone in 
downtown San Bernardino. 1 once 
walked through the area with the 
mayor and the director of the chamber 
of commerce on a Saturday night and, 
except for one very loud night club, 
we couldn't find anything going on. 
Talk about not being able to get 
arrested in this town. 
Still, while many people are 
under the impression that the only 
thing happening in the S.B. county 
seat i down on Hospitality Lane off 
Interstate 10, it has to be said that the 
Radisson holds iL" own. Its ballrooms 
also double a<;, the convention center 
for the city. 
A word must be said here for 
General Manager Jim Deskus as well. 
The Radisson saw as many as five 
managers come through in one year. 
Mr. De.-.kus has turned that revolving 
door into a career. He has been there 
now for most of the ~ and has gotten 
his hotel involved, in one way or anoth-
er, with most of the activities going 
on--in what ha'> become 'his' city. 
I have even bumped into Tony 
Bennett in the Radis..c;on lobby. Jim 
Deskus and his hotel have become an 
important part of this city, and room 
service .. at the top" gives a whole new 
perspective to the city of San 
Bernardino. 
MEADONWINE 
Problems With Shipping Your Holiday Wines 
by Jerry D. Mead 
It's that time of year for standing 
in line at the postal service, UPS, 
FedEx or Mail Boxes R Us-to mail, 
ship or receive goodies of all kinds. 
Some of you who tried to send wine 
may have encountered a few prob-
lems. 
This problem with interstate ship-
ping of wine, which your favorite 
wine columnist has been writing 
about for at least 25 years, has finally 
popped up on the front page of the 
Wall Street Journal, in the New York 
Times, USA Today, and in mainstream 
papers all over the U.S. 
You see, you can freely ship just 
about anything else in this country, 
except a bottle of wine to someone in 
most states other than the one in 
which you live. You can send a box of 
cigars, a pearl-handled revolver, a 
hunting knife or prescription pharma-
ceuticals, but if you ship a bottle of 
wine to a friend in Kentucky, Florida, 
Indiana, Georgia, or several other 
states-you will have committed a 
felony and could do more time than 
people guilty of violent crimes! 
Then there are "reciprocal" 
states, which means that they have an 
agreement that folks can ship wine 
back and forth to each other from 
those states only, and they include: 
California, Washington, Oregon, 
Missouri, Wisconsin, and several oth-
ers, for a total of 12. 
There are also totally legal states 
like Nebraska and Nevada which 
have laws specifically stating that 
consumers may import/receive wine 
from other states. 
Here's the "Catch 22." It may be 
legal, but you may still not be able to 
find a common carrier that will accept 
and deliver your legal shipment. 
That's because many shippers have 
just thrown up their corporate hands 
and in effect said: "This wine ship-
ping stuff is just too confusing, so we 
won 't try to figure out what 's legal 
and what's not. We'll just refuse them 
all." 
So, why can't you ship wine? It's 
a long story, but I'll cut to the chase. 
States try to ban wine shipments to 
protect their own excise and sales tax 
ba.se. Local wholesalers make huge 
donations to politicians to make even 
tougher laws again t interstate ship-
ping, to protect the wholesalers' exist-
ing monopolies. 
You will hear arguments from 
anti-shipping advocates, that it's to 
protect minors from being able to buy 
via mail order or the Internet, but that 
is a smoke screen. Every example 
they cite is a "sting" operation set up 
by opponents of shipping or by a 
tabloid-type TV show. 
No one mentions that within 
many states it has been legal to ship 
direct to con umers for decade-with 
no problems of deliveries to minors. 
The top alcohol cop for California 
testified to this fact before the U.S. 
Senate. 
The good news is that the situa-
tion may be much beller by next holi-
day season. A lawsuit has been filed 
in the state of Virginia, with the sup-
port of the proactive organization 
Coalition for Free Trade (CFT), rep-
resenting as plaintiffs both consumers 
and wineries. 
The suit was filed in U.S. District 
Court by the law firm of Hale & Hall, 
naming as defendants the director and 
commissioners of the Virginia 
Department of Alcoholic Beverage 
Control. 
The plaintiffs represented include 
Virginia consumers and wineries in 
Texas and Oregon. Virginia law for-
bids anyone other than in-state whole-
sale monopolies from bringing in 
wine from other states and bans direct 
shipments to consumers from vintners 
in other states, while a variety of in-
state businesses are able to ship wine 
to consumers. Attorney Matt Hale 
says, "This is a clear violation of the 
Commerce Clause of the U.S. 
Constitution and deprives adults of 
their right to purchase from the sup-
plier of their choice." Don't be sur-
prised if this one goes all the way to 
the U.S. Supremes and impacts such 
bans in other states. 
For more information or to 
become a supporter of free interstate 
trade in wine, contact: CFT, P.O. Box 
4277, Napa, CA 94558 (707) 747-
1556; E-mail: vyn@ coalitionft.org 
Moldavian Goodies 
You won't be able to find the col-
lection of wines called "The Garling 
Collection" everywhere, although it is 
available in at least some stores in 
about 30 states. Imported from the 
former Russian state that was once a 
part of Bulgaria, the Russian immi-
grants who are importing the wines 
have wisely focused on a collection of 
specialty products ranging from off-
dry (slightly sweet) to late harvest 
"sticky" styles. 
There are also a couple of 
Ukrainian sparkling wines, both made 
using the expensive "methode cham-
penoise." Krimskoye ($12) is the 
brand and the white bubbly is a semi-
dry wine that tastes similar to German 
Sekt, with an emphasis on fruitiness, 
and a sweetness level similar to 
French Champagnes labeled "Extra 
Dry." There is also a red version made 
from Cabernet Sauvignon blended to 
a local grape that has very ripe plum 
and boysenberry flavors and is remi-
niscent of Australian Sparkling 
Shiraz. 
Kagor Pastoral ($9 for 500 ml). 
From the Garling Collection, this 16 
percent alcohol dessert wine has a 
smoky, earthy, bacon rind nose, fol -
lowed by flavors of sweet cassis, 
plum-prune and a little chocolate. 
Final impression is like a cross 
between Port and Late Harvest 
Zinfandel. Rating: 92/90 
Garling Collection Muscat Off-
Dry ($7.50). A midday sipper with 
fruit and biscuits. Very pleasant ripe 
peach and a little touch of apricot. 
Perfectly balanced as to sweetness 
and acidity ... think dried fruit. Rating: 
87/92 
To track down the wines, contact 
the importer: Dime Group (415) 987-
5575; E-mail: dimegroup@aol.com. 
.~ Wine Selection 
· q., & Best Rated 
... ... ... 
Galleano Winery 
1990 Port $22.00 
Amador County, California, Vintage 
Starboard 
1997 Black Muscat $12.00 
California, Elyssium 
NV Port $12.00 
California, Batch 88 Starboard 
NV Vermouth $15.00 
California, Estate Bottled, Extra 
Dry, Vya 
NV Vermouth $15.00 
California, Sweet, Vya 
Bronze Medal 
1997 Muscat $12.00 
California, Orange Muscat 
Essencia 
Gary Farrel 
1997 Chardonnay $30.00 
Rochiol i Vineyard, Russian 
River, Sonoma, California 
1997 Pinot Noir $50.00 
Rochioli Vineyard, Russian 
River, Sonoma, Califorma 
1996 Red $42.00 
Pine Mountain, Sonoma County, 
California, Encounter 
by Bill Anthony 
B.R. Cohn 
1997 Cabernet Sauvignon $14.00 
San Lius Obisbo, Sonoma 
Counties, California 
1997 Chardonnay $26.00 
Joseph Herman Vineyard, 
Cameros, California, Reserve 
Chateau St. Jean 
1996 Merlo! $18.00 
Sonoma County, California 
1994 Merlot $55.00 
Sonoma County, California, 
Reserve 
1994 Cabernet Sauvignon $60.00 
Sonoma County, California, 
Reserve 
1995 Cabernet Sauvignon $24'.00 
Sonoma County, California, 
Cinq Cepages 
1997 Chardonnay $24.00 
Belle Terre Vineyard, Alexander 
Valley, California 
1997 Sauvignon Blanc $9.00 
Sonoma County, California 
1995 Riesling $50.00 
Belle Terre, Alexander Valley, 
Sonoma County, California 
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Acacia RV Performance 
Cntr., 34936 Persimmon Ave., 
Yucaipa, CA 92399-3114, 
Greg Harrington 
Access Silver, P.O. Box 
1171, Helendale, CA 92342-
1171, John Freeman Jr. 
Accu Bus Svc., 2161 
Garretson Ave .. Corona, CA 
91719-2808, Dollee Bugbee 
Accurate Billing, 1 063 
Morning Sun Ln., Corona, CA 
91719, Sheri Yonamine 
Ace Auto Sales, 8560 
Vineyard Ave., #104 B. 
Rancho Cucamonga, CA 
91730, Jane Graham 
Acme Bee Removal, 7 4137 
Candlewood St.. Palm Desert, 
CA 92260-4817, Patrick Behm 
Acorn Sales, 24723 
Redlands Blvd., Lorna Linda, 
CA 92354-4021, Kimberly 
Vermaak 
Acrylic Promo Esd. Prods., 
P.O. Box 3611, Rancho 
Cucamonga, CA 91729-3611 . 
Peter Siperek 
Action Billing Svc., 14053 
Apple Creek Dr., Victorville, 
CA92392-4703, Norma 
Arellano 
Action Duct. Clean Co. Inc., 
24543 Freeport· Dr., Moreno 
Valley, CA92551-7416, Jim 
Dallmeier 
Action Signs & Promos, 
3391 Windmill Way, Hemet, 
CA 92545-9262, Dominic 
Frontino 
Active Mgmnt. Svc., 2886 E. 
San Marino Rd., Palm 
Springs, CA 92262-3812, 
Sidney Russell 
AD-WY Funding, 6652 
Avenida Mariposa, Riven:;ide, 
CA 92509-5645, Adrianne 
Michael 
Adama Educational 
Consult., 977 Ardmore Cir., 
Redlands, CA 92374-6288, 
Bonnie Adama 
Adsup Direct. Mktlng., 425 
E. 6th St., Ste 201, Corona, 
CA 92879-1566, Salvador 
Gonzalez Jr. 
ADV Business Concepts, 
28481 El Toro Rd., Lake 
Elsinore, CA 92532-1924, 
Sheri Weaver 
ADV Home Remodel, 1688 
N. Perris Blvd., Ste G4, 
Perris, CA 92571-4701, 
Michael Le Due 
Advance Alert Security 
Systems, 10427 San Sevaine 
Way, Mira Lorna, CA 91752, 
Joleen Melendrez 
Advance Medical Mgmnt., 
20583 Powhattan Rd., #A, 
Apple Valley, CA 92308-6316, 
Josephine Inocencio 
Advanced Carpet Clean, 
2583 Plaudit Ct., Perris, CA 
92571 -4602, Michael Le Due 
Advanced Deburring Sys., 
1713 Production Cir., 
Riverside, CA 92509-171 5, 
John Marshall 
Advanced Dent. Geur, 2900 
Adams St., Ste B25, 
Riverside, CA 92504-4340, 
Salvatore Giaviana 
Advanced Internet 
Solutions, 14929 Uttle Bend 
Rd., Chino, CA 91709-3494, 
International Photo Process 
Advanced Nurses Registry, 
1251 0 Oak Ct., Yucaipa, CA 
92399, Jeffery Wells 
Advanced Prod. Design 
Spec., 19111 Marmalade Ct. , 
Riverside, CA 92508-6225, 
Richard Summers 
Advanced Soapfree 
Cleaning, 1124 Daisy Cir .. 
Corona, CA 91720-5820, 
Brian Gokey 
Advanced Text & Data, 
14726 Ramona Ave., Ste 410, 
Chino, CA 91710-5730, Kyle 
Beatty 
Advertising Networks, 
13133 Le Pare, Unit 1008, 
Chino Hills, CA 91709-4020, 
Making Smart Choices 
Affordable DJs, 12011 
Riparian Way, Moreno Valley, 
CA 92557-6939, Brian Burton 
Affordable Home & Rental 
Repair, 15830 Washoan Rd., 
Apple Valley, CA 92307. 
Douglas Westfall 
Affordable Paralegal Svcs., 
813 Carolina Cir., Corona, CA 
91720-6873, Elaine 
Mowcomber 
Agape Grp. Home Of 
Victorville, 12577 Stage 
Coach Dr., Victorville, CA 
92392-9724, Thereacer 
Alexander 
Agro Industries, 1496 
Hamner Ave., Norco, CA 
91760-2937, Daniel 
Rodriguez 
Ales Hairstyle Beauty 
Salon, 4850 Jackson St., Ste 
D, Riverside, CA 92503-2044, 
Angel Montejano 
Alex's 168,2520 Olympic 
View, Chino Hills, CA 91709, 
Dan Kwan 
Alex's Engraving, 33875 
Woody Ln., Yucaipa, CA 
92399-2216, Richard 
Kuerzinger 
All About Errands, 3715 
Orchid Dr., Highland, CA 
92346, Jennifer Harris 
All About Plumbing, 18820 
Avenue D. Perris, CA 92570-
8358, Anthony Rodriguez 
All American Pool & Spa, 
2071 Applegate Dr., Corona, 
CA 91720-3763, Adam Walker 
All Angles Optical, 4952 
Etiwanda Ave., Mira Lorna, 
CA 91752-1858, David 
Holland 
All Around Construction & 
Maintenance, 214 W. "H' St., 
Ontario, CA 91762-2718, 
Cydney Renna 
All Around Glass 
Specialists, 5676 Holt Blvd., 
Montclair, CA 91763-4532, 
Michael Schwartz 
All Cities Permit Svc., 17350 
Orchid Dr .. Fontana, CA 
92335-4925, James Harley 
All Computers, 8780 S. 19th 
St., 11214, Alta Lorna, CA 
91701 , Matthew Salcido 
All In One Painting, 1779 
Prince Albert Dr., Riverside, 
CA 92507-5852, Jose 
Zazueta 
All In One Tenant 
Screening, 1802 E. ' G" St., 
Ste. Ontario. CA 91764-4403, 
Edor Mgmnt. Grp. 
All Occasions Limousine 
Svc., 1454 Hardt St., San 
Bernardino, CA 92408-2980, 
Arturo Martinez Jr. 
All Pass Express Finance 
Corp., 1758 Diamond Valley 
Ln., Chino Hills , CA 91709-
5921 , Top Lee Inti. Co. 
All Seasons Carpet & Malnt. 
Co., 12220 Pigeon Pass Rd., 
Moreno Valley, CA 92557-
6995, William Leon 
All Seasons Nail & Beauty 
Sply., 3812 Pierce St. , Ste. G, 
Riverside , CA 92503-4934, 
Chau Dao 
All Valley Overhead Door, 
41451 Sycamore St. , 
Murrieta, CA 92562-7280, 
Stephen Rush 
Allcorn, 2151 E. Convention 
Center Way, Ontario, CA 
91764-5491, Michael Petrillo 
Allegro Tech. & Info, 11030 
Night Shadow Dr. , Moreno 
Valley, CA 92555-6579, Linda 
Thomas 
Alliance Med. Dlstbrs., 
33320 Merritt Rd., Menifee, 
CA 92584-9572, Marc Miller 
Allied Landscape Svc., 3489 
La Ciotat Way, Riverside, CA 
92501-1227, Thomas Dent. 
Allure Marble & Granite, 
42625 Cook St. , #E, Palm 
Desert, CA 92211 , Felix 
Nunez 
Alpha Clean Svc., 3240 
Triumph Ln., Apt 3, Ontario, 
CA 91764-5540, Melvin 
Mitchell 
Alpha Omega Prop., 600 
Central Ave., Ste H-108, Lake 
Elsinore, CA 92530-2740, 
Samuel Jiron 
Alrose Gifts, 7735 Winship 
Way, Colton, CA 92324-9434, 
Rose Baltazar 
Alta Lqma Coin Wash, 9612 
Baseline Rd., Rancho 
Cucamonga, CA 91701-5035, 
Nola Cannon · 
Alta Lorna Paralegal Svc., 
9370 Alta Lorna Dr., Alta 
Lorna, CA 91701 , Carol 
Gafney 
Alternative Directions 
Centre, 1184 N. Meridian 
Ave., Rialto, CA 92376, 
Carolyn Sweeny 
Aluminum Billet Specialties, 
1514 E. Francis St. , Ontario, 
CA 91761-5718, Steven 
Seifert 
Alvarrez Egg Co., 34419 
Avenue H, Yucaipa, CA 
92399-5323, Eladio Barragan 
Am Pizza Restaurant, 1 0285 
Central Ave., Montclair, CA 
91763-3803, Emma Soto 
Ama Base Dvlp., 7145 
Yarnell Rd., Highland, CA 
92346-6021, Gregory 
Nottingham 
Amazing Umouslnes, 17772 
Brown St., Perris, CA 92570, 
Angel Rosajr 
American Bear Co., 780 E. 
Francis St., Ste K, Ontario, 
CA 91761-5553, Maxkudo Inti. 
ln. 
American Benefit 
Counselors, 341 Van Ness 
U.., Redlands , CA 92374, Lee 
Hooker 
American Business 
Communications, 31333 
Mesa Dr., Redlands, CA 
92373-7525, Ray Anderson 
American Carpet Cleaning, 
21650 Temescal Canyon Rd., 
Trlr. 1 0, Corona, CA 91719-
7302, Joseph Biafore 
American Concrete 
Pumping, 7276 Cataba Rd., 
Hesperia, CA 92345-8658, 
ltm. Enterprise 
American Homes, 28751 
Rancho California Rd., Ste. 
1 07, Temecula, CA 92590-
1864, Joseph La Bruno Jr. 
American Inspection Co., 
302 E. Lugonia'Ave., 
Redlands, CA 92374-2322, 
Juliann Prouty 
American La France, 1 049 
S. Vineyard Ave., #A, Ontario, 
CA 91761 -8029, Los Angeles 
Tru Cntr. LLC 
American La France, 1 049-A 
S. Vineyard Ave., Ontario, CA 
91761-8029, Los Angeles 
Truck 
American Lighting & 
Cleaning, 33921 "P" St. , 
Barstow, CA 92311-5119, Usa 
Harrison 
American Natural Product, 
412 W "C" St., Colton, CA 
92324-2138, Norberto 
Martinez 
Amity Window Cleaners, 
JANUARY 2000 
2595 Atlanta Ave., Spc 3, 
Riverside, CA 92507-2489, 
Harry Blake Sr. 
Amore Gems, 1 005 Vista Del 
Cerro Dr., Apt 203, Corona, 
CA91719-7799, Joseph 
Halimmachmur 
An Auto Repair Svc., 1 0987 
Alder Ave., #B, Bloomington, 
CA 92316-3001 , World Elite 
Sys. 
Anb Quick Billing, 1230 
Washington St., Redlands, 
CA 92374-3274, Nora Benitez 
Anchor Blue, 2501 E. Guasti 
Rd., Ontario, CA 91761-7657, 
Hub Distribution Inc. 
Andrews Hair Designs, 7101 
Magnolia Ave., Riverside, CA 
92504-3843, Andrew 
Wingard 
Angels Attic, 540 Wier Rd., 
Apt 131 , San Bernardino, CA 
2408-3962, Loretta Trent 
Angels Elderly Home, 25533 
Stuyvesant St. , Moreno 
Valley, CA 9 2557-7626, 
Romeo Acuna 
Anne Nielsen Ent., 841 
Beverly Rd., Corona, CA 
91719-2556, Amy McGeo 
Annex Hobby Products, 
2832 W. Sunrise Dr. , Rialto, 
CA 92377-3472, John Heim 
Ann's Hair Inn, P.O. Box 
6124, Big Bear Lake, CA 
Coming Soon 
biNLAND EMPIRE I us1ness 1ourna 
•Is your company on OUR list? It SPACE RESERVATION 
should be!! U you lbink your compa-
ny quaUfks to be iDclud~d on any or DEADLINE 
lhe February lists and you bave not 
received • simple questionnaire rrom 
Inland Empin Bu.<iness J ournal, 
plase contact Jerry Strauss at: 
(909) 484-9765 ext. 28 
January 20 
For information call: 
(909) 484-9765 
JANUARY 2000 
92315-6124, Gerald Wright 
Antelope Manor, 56524 
Antelope Trl. , Yucca Valley. 
CA 92284-2808, Isolde 
Placzek 
Antique Gifts Items, 9919 
Topaz Ave., #1121 , Hesperia, 
CA 92345-8013, Amritpaz 
Singh 
Anydays Payday & Loan, 
34309 Yucaipa Blvd., 
Yucaipa, CA 92399-2421 , 
George Starkey 
Anza Valley Welding Co., 
58051 Bailey Rd., #A, Anza, 
CA 92539-9440, Steven 
Harbert 
Apple Valley Appliance 
Svc., 18396 Cocopah Rd., 
Apple Valley, CA 92307-4876, 
Richard Smithers Jr. 
Apple Valley Soccer Club, 
17868 U.S. Highway 18, 
#317, Apple Valley, CA 92307-
1291 , High Desert You Soccer 
League 
Apple Valley Ultramar, 
21898 Hwy. 18, Apple Valley, 
CA 92307, Wayne Loux 
Applecart Specialties, 12417 
Driftstone Dr., Victorville, CA 
92392-8751 , Michelle 
Crawford 
Applied Water Tech, 4025 
Guasti Rd., #401 , Ontario , CA 
91762, Mark Steppan 
Appraised Equities, 31566 
Railroad Canyon Rd ., #130, 
Canyon Lake, CA 92587-
9446, Stephen McCrea 
Aqua Clear Pools, 1713 
Ohio St. , Redlands, CA 
92374-2252, Eugene Wheeler 
Aqua Cool, 35181 Eureka 
Ave., Yucaipa, CA 92399-
4731 , Mark Skinner 
Aqua Fresh Pool Svc., 
32956 Navajo Trl. , #A, 
Cathedral City, CA 92234-
4043, Joel Monroy 
Aqua Mex Svc., 214 S. 
Euclid Ave., #106, Ontario, 
CA 91762-3811, Ana 
Rodriguez 
Aqua Waterman, 385 E. Mill 
St. Ste. 17, San Bernardino, 
CA 92408-1545, Qui Quach 
Aquarium Pets, 1545 E. 
Highland Ave., #D, San 
Bernardino, CA 92404-4613, 
Decha Saribut 
Architechural Sign Identity, 
1231 S. Buena Vista St. , Ste 
F, San Jacinto, CA 92583-
4663, Don Shearer 
Arizona Pool Nets, 28360 
Front St. , Temecula, CA 
92590, Frank Shafer 
Arkay Tree Svc., P.O. Box 
1079, Crestline, CA 92325-
1079, Roger Karsting 
Arlington Heights, 8655 
Arlington Ave., Riverside, CA 
92503, Thomas Tomanek 
Aron's Concrete Pumping, 
1565 W. Arrow Hwy. Spc. 
A14, Upland, CA 91786-8508, 
Aron Fulkerson 
Arrowhead Eclectics, 26836 
Hwy. 189, Blue Jay, CA 
92317, William Raum 
Arrowhead Realty, 3843 N. 
Sierra Way, San Bernardino, 
CA 92405-2343, James 
Ransom 
Art & Yolys Creatv. T-Shlrt & 
Prod., 12790 Velvetleaf St. , 
Moreno Valley, CA 92553-
4785, Arthur Loera 
Artistic Home Improvement, 
23100 Ellis Ave., Perris, CA 
92570-9028, Gregory 
Rhoads 
Art's Auto Rep. Svc., 1 0987 
Alder Ave., #A, Bloomington, 
CA 92316-3001 , World Elite 
Sys. 
Arturos Place, P.O. Box 425, 
Sky Forest, CA 92385, 
George Boehmer 
Arvee Enterprise, 33837 
Shady Palms Cir., Thousand 
Palms, CA 92276-4405, 
Central Lodging Inc. 
Asap Lock Specialist, 52719 
Avenida Velasco, La Quinta, 
CA 92253-3352, Jeffery 
Slama 
Asboth Concrete, 22272 
Klickitat Ave., Apple Valley, 
CA 92307-4061 , Joseph 
As both 
Askedd El Paseo, 73130 El 
Paseo, #0, Palm Desert, 
CA92260, John Virgin 
Assoc. Mgmnt. of Palm 
Spgs., 1100 E. Via Escuela, 
Palm Springs, CA 92262-
3362, Janice Gardner 
Assurance Roofing, 8319 
Malachite Ave., Rancho 
Cucamonga, CA 91730-4044, 
Charlie Vowell 
Atlpahato Lodge, P.O. l3ox 
56, Idyllwild, CA92549-0056, 
Frank Gaynor 
Atlas Forklift Training, 920 
E. Cooley Ave., #C, San 
Bernardino, CA 92408-2821 , 
Baby Rodriguez 
Atomic Tractor, 531 
Magnolia Ave., Corona, CA 
91719-3114, Randy Matthews 
Audiology lnst. of 
Riverside, 4500 Brockton 
Ave., Ste 111 , Riverside, CA 
92501-4006, Neil Agarwal 
Auntie Ms. Mobile Fd. Svc., 
19390 Oakview Ln., Lake 
Elsinore, CA 92530-8307, 
Michele Knowles 
Austin Engineering, P.O. 
Box 615, Mentone, CA 92359-
0615, Larry Jacinto Construct 
Inc. 
Austin Lawn & Garden, 
25661 6th St. , San 
Bernardino, CA 92410-4758, 
Wesley Carruthers 
Austin Lawn & Garden, 
28817 Harwick Dr., Highland, 
CA 92346-5080, Westley 
Carruthers 
Authority Ride Shop, P.O. 
Box 734, Big Bear City, CA 
92314-0734, Joshua Talbot 
Auto Air by Tom, 33158 
Leeward Way, Lake Elsinore, 
CA 92530-5669, Thomas 
Longo 
Auto City, 22539 Cobble 
Creek Dr. , Moreno Valley, CA 
92557-2617, Jesus 
Dominguez 
Auto Masters, 77700 Enfield 
Ln., Ste A. Palm Desert, CA 
92211-0407, James VanDorn 
Sr. 
Auto Terns, 2713 S. Parco 
Ave., Ontario, CA 91761-
7020, Pamela Featherstun 
Auto Wash Pros, 4469 
Estrada Dr., Riverside, CA 
92509-7259, Shawn Haugen 
Autozone Store #15563, 
24570 Alessandro 
Blvd.,Moreno Valley, CA 
92553-3970, Donald Rawlins 
Autozone, 234 E. Foothill 
Blvd., Upland, CA 91786, 
Chief Auto Part 
Avantype Foundry, 1 00 S. 
Sunrise Way, #180, Palm 
Springs, CA 92262-6737, Eli 
Khurl 
Awesome Catering, 5202 
Philadelphia St. , #R65, Chino, 
CA91710-2415, Grady Glass 
Ayres Self Storage, 1790 
Pomona Rd., Corona, CA 
92880-6962, Bruce Ayres 
B & B Enterprise, 2131 
Sunrise Cir., Upland, CA 
91784, Bryan Beckstead 
B & C Automotive, 775 W 
9th St. , Ste F, San Jacinto, 
CA 92582-3801 , David 
Underwood 
B & D Associates, 7079 
Tolentino Pl., Alta Lorna, CA 
91701-9001 , Bryan Burns 
B & G Automotive, 12121 
Adams St., Yucaipa, CA 
92399-4326, Garry Hallberg 
B & J Garage Inc., 2323 
University Ave., Riverside, CA 
92507-4248, Carol Bruyneel 
B & J Printing, 15048 7th 
St. , Victorville, CA 92392-
3839, Howard Kack 
B & K Enterprises, 1 0917 
Cherry Ave., Fontana, CA 
92337-7152, Ann Bowers 
B & L Quality Furn. 
Llquldat, 6274 Adobe Rd., 
Twentynine Palms, CA 92277-
2650, Barbara Grusse 
B & M Truck Parts, P.O. Box 
4196, Crestline, CA 92325-
4196, Robert Warrick Sr. 
B & 0 Transport, 12531 
Monte Vista Ave. , Chino, CA 
91710-3371 , Bertha 
Oldenkamp 
B B Q Exchange, P.O. Box 
371, Indio, CA 92202-0371 , 
Stephen Simmons 
B I G Financial, 20198 
Modoc Rd., Apple Valley, CA 
92308-4415, Sandra Poland 
BJ's Smoke Shop, 43430 #C 
East Florida Ave., Hemet, CA 
92544, Anuja Patel 
B L S Med Eqpmnt. Svc., 
3055 Small Canyon Dr. , 
Highland, CA 92346-4856, 
Allen Olsen 
B N S Services, 11604 Maple 
Valley Rd., Victorville, CA 
92392-9181 , Ben Gibbins 
B One Tiki, 2266 Prenda 
Ave. , Riverside, CA 92504-
4938, Bruce Upakam 
B P Enterprise, 11990 
Mohawk Rd., Apple Valley, CA 
92308-7618, Boston Player 
B R Car Wash Sys., 24903 
Regis Ct. , Murrieta, CA 
92562-5812, William Rahe 
Baby Lane, 500 Inland 
Center Dr., #5508, San 
Bernardino, CA 92408-1802, 
George Beauregard 
Baby's Land, 24725 
Alessandro Blvd., #134, 
Moreno Valley, CA 92553-
3941 , Kenneth Lee 
Backstreet Perf. Arts of Rlv., 
INLAND EMPIRE BUSINESS JOURNAL • PAGE 59 
3478 University Ave., 
Riverside, CA 92501-3327, 
Earl Wolsleger 
Bait Connection, 2019 Acre 
St. , Norco, CA 91760-2930, 
Diana Klein 
Ballantines Hotel, 1420 N. 
Indian Canyon Dr. , Palm 
Springs, CA 92262-4702, 
Fraser Robertson 
Bargain Zone, 9792 Sierra 
Ave., Fontana, CA 92335-
6717, Martin Lucero 
Barkley, 1 0240 San Sevaine 
Way, Mira Lorna, CA 91752-
1100, Roger Wertheimer 
Barrett Gnrl. Construction, 
39360 Via Montero, Murrieta, 
CA 92563-5572, Jason 
Malayny 1 
Barstow H I E, 1861 W Main 
St. , Barstow, CA 92311-3715, 
Hospitality Exp. I LLC 
Basket Palace, 31538 Lorna 
Unda Rd., Temecula, CA 
92592-1606, Anna Hagstrom 
Baumeister Master Builder, 
27137 Plum St., Perris, CA 
92570-8618, George 
Woelcken 
Baylor Productions, 1261 
Flemington Rd., Riverside, CA 
92506-5647, James Baylor 
Beachside Mortgage 
Financial, 25786 7th St. , San 
Bernardino, CA 92410-4710, 
Perry Singleton Jr. 
Beanies R Us, 22500 Town 
Cir. , #C1030, Moreno Valley, 
CA 92553, Uzma Najeer 
Bear Claw Saloon, 24087 
Lake Dr., Crestline, CA 
92325, Gary Felbob 
Bear Trail Inn, 28575 Hwy. 
18, Sky Forest, CA 92385, 
Lori Nicklen 
Bear Valley Plumb & Heat, 
P.O. Box 677, Big Bear Lake, 
CA 92315-0677, Robert 
Rehfuss 
Bear Valley Shell, 14717 
Bear Valley Rd., Hesperia, CA 
92345-1608, Nasser El Radi 
Bear Valley Stage Lines, 
P.O. Box 345, Big Bear City, 
CA 92314-0345, Michael 
Homan 
Becerril Tire Shop, 301 W 
California St. , Ontario, CA 
91762-4306, Ricardo Becerril 
Belmont BuUders, 39976 
Amberley Cir., Temecula, CA 
92591-7008, Steve Lankenau 
Below Retail, 2464 Olympic 
View Dr., Chino Hills, CA 
91709-1301, Charles Turner 
Beltone Hearing Aid Cntr., 
1101 California Ave., Ste 100, 
Corona, CA 91719-6472, Neil 
Agarwal 
Bereans, 14647 Long View 
Dr., Fontana, CA 92337-2842, 
Rick Madrigal 
Bergman Architecture, 
13745 Seminole Dr., Chino, 
CA91710-5515, B & B 
Contractors 
Bergstrom Construction, 
100232 "I" Ave., #6, Hesperia, 
CA 92345, Michael Bergstrom 
Bernal Trucking, 1 0373 
Brookway Pl. , Riverside, CA 
92505-1517, Jorge Bernac 
Best Sounds, 2953 S. 
Vinyard Ave. , Diamond Bar, 
CA 91765, Eric Walker 
Better Blinds, 1323 N. 3rd 
Ave., Upland, CA 91786-
3229, Christina Nash 
Big Bear Lake Yacht Club, 
346 Vista, Big Bear Lake, CA 
92315, Loren Hafen 
Big Bear Pawn & 2nd Hand, 
633 W Big Bear Blvd., Big 
Bear City, CA 92314-9668, 
Daniel Brown 
Big Boys Toys & Collect, 
1004 Hillcrest Dr., Upland, CA 
91784-1 058, Nancy Wick 
Big John's Hillbilly Ket 
Korn, 832 Washington St. , 
Perris, CA 92571-8835, John 
Dzeima 
Big Red Mobile Hm. 
Transport, 44071 Clinton St. 
Spc D3, Indio, CA 92201-
2956, Josue Moreno 
Big Sky Ranch, 27475 Ynez 
Rd. , Temecula, CA 92591-
4612, John Wagoner Jr. 
Biggs & Associates, 246 E. 
Fern Ave., Apt 205, Redlands, 
CA 92373-6062, Jeffery Biggs 
Bill's Chinese Food, 299 
Diamond Dr., Lake Elsinore, 
CA 92530-4466, Yue Huang 
Bill 's Crestline Garage, P.O. 
Box 159, Rimforest, CA 
92378-0159, Brenda Linder 
Bill's Trains & Collect, 
42918 Masonic Dr., Hemet, 
CA 92544-4045, William 
Rolak 
Birdwell & Assoc., 856 W 
Emory Ct. , Upland, CA 
91786-2734, Stephen Birdwell 
Blrdy Jos Sweet Tea, 505 E. 
Williams St. , Barstow, CA 
92311-2940, Pamela Hines 
Bladers N. Skaters, 14863 
Avenida Anita, Chino Hills, CA 
91709-6224, Florentina 
Shinaul 
Blaze A Blunt Records, 909 
Armory Rd., #405, Barstow, 
CA 92311-5460, Willie Hines I 
Blind Sight, 812 Big Spring 
Ct. , Corona, CA 91720, 
Richard Moyes 
Blinds & Design, 162 
Tanforan St., Rancho Mirage, 
CA 92270-2845, Linda Rivest 
Blondy's Halrcolor Salon, 1 
Mills Cir., Ste 634, Ontario, 
CA 91764-5212, Arlene 
Primero 
Blue Oak Const., 2048 Sage 
Ave., Corona, CA 92882-
5683, William Smith 
Blue Ribbon Interiors, 
22450 Silver Dollar St. , 
Corona, CA 91719-7638, 
Kelly Fredrickson 
Blue River Pool & Spa, P.O. 
Box 752, Palm Springs, CA 
92263-0752, Miguel Ramirez 
Blue Star Meats, 15370 
Slover Ave., Fontana, CA 
92337-7267, Juan Becerra 
Bo Bo Chinese Restaurant, 
6736 Brockton Ave., 
Riverside, CA 92506-3022, 
Johnny Ma 
Bobby & Me Collect, P.O. 
Box 3961 , Big Bear Lake, CA 
92315-3961 , Robert 
Leon berger 
Body And Skin, 73833 El 
Paseo, #1 08, Palm Desert, 
CA 92260-4337, Denise 
Hughes 
Body In Bal Massage 
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Therapy, 31890 Via Tafalla, 
Temecula, CA 92592-3927, 
Kathleen Koslan 
Body Mind & Soul lnst., 
5990 Breckinridge Ln., Chino, 
CA91710-6611, Ruth 
Pacheco 
Bodycare, 39840 Los Alamos 
Rd., #9, Murrieta, CA 92562-
5829, Joel Doti 
Bonanza Preschool & 
Kindergarten, 14624 
Bonanza Rd. , Victorville, CA 
92392-2718, Ahamed Ajmal 
lshfahani 
Bos Enterprises, 501 
Hancock Cir, Corona, CA 
92879-5800, Brian 8os Sr. 
Bralnworks Eeg, 2225 
Monteclaro Dr., Chino Hills, 
CA 91709-1347, Johanna 
Rosenthal 
Brambila Transport Inc., 
31130 S. General Kearny, 
#41, Temecula, CA 92591, 
Norma Brambila 
Brandy's Pet Svc., 12759 
Foothill Blvd., Ste C, 
Etiwanda, CA 91739-9336, 
Brandy Carlson 
Brasma, 889 Smallwood St., 
Colton, CA 92324, Daniel 
Palma 
Brass Key, 2649 Highland 
Ave., Highland, CA 92346-
2104, P & W. Inc. 
Braswells Ivy Retreat, 2278 
Nice Ave., Mentone, CA 
92359-9655, James Braswell 
Ent Inc. 
Bravo Publishing Grp., 1669 
S. Cypress Ave., Ontario, CA 
91762, J~ss Medina 
Brewz, P.O. BoK 4022, Big 
Bear Lake, CA 92315-4022, 
Elizabeth Hood 
Brumby's, 329 E. 9th St. , 
Upland, CA 91786-5338, 
Walter Triplett 
Bublon Invest. Co., 215 York 
Pl., Claremont, CA91711-
4884, Alfredo Bubion 
Budget Party Jumps, 12565 
Norton Ave., Chino, CA 
91710, Carmen Stephens 
Building Svc. Janlt & Lawn 
Malnt., 39809 Oak Cliff Dr., 
Temecula, CA 92591-4551, 
lsmael Rangel 
Burly Industries, 9967 
Candlewood St., Rancho 
Cucamonga, CA 91730-1508, 
Eric Austin 
Burna Fire Protect System, 
10353 4th Ave., Hesperia, CA 
92345-2628, Jason Burns 
Burt Jean BJ Ranch, 3437 
Alta Ave., Yucca Valley, CA 
92284-0445, Donna Jean 
Business Mgmnt. & Mktg. 
lnst., 73572 Encelia Pl. , Palm 
Desert, CA 92260-6822, Gene 
Konstant 
Bustamante & Assoc., 791 
E. Foothill Blvd., Ste K, 
Upland, CA 91786-4018, Jon 
Griffith 
Butterfield Kid Kare, 6128 
Sevenoaks St. , Chino Hills, 
CA 91709-3221, Christine 
Bustamante 
Buzzard, 7206 Fairfax Dr., 
San Bernardino, CA 92404-
6321 , David Schellinger 
C & M Medical Mgnmnt., 
43537 Ridge Park Dr. , 
Temecula, CA 92590-3663, 
Judy Haley 
C & S Electrical, P.O. Box 
286, Desert Hot Springs, CA 
92240, Chastity Niese 
C & S Financial Svc., 2813 
Tuolumne Pl. , Apt B, Ontario, 
CA 91761-0169, Clarence 
McFadden 
CAD Technologies, 1255 N. 
University St., Apt 3, 
Redlands, CA 92374-3708, 
John Gray 
C Arms R Us, 5237 
Riverview Dr., Riverside, CA 
92509-6403, Wolfram 
Klawitter 
C B Plumbing, 345 N. Main 
St. , Blythe, CA 92225-1603, 
Crecelius Inc. 
C B VIneyards, 10810 Inland 
Ave., Mira Lorna, CA91752-
3235, Timothy Le Vecke 
C C B C Resort Hotel, 66369 
Sunair Rd., Cathedral City, 
CA 92234, Sunair Properti 
C C C Insurance & 
Financial, P.O. Box 3374, 
Blue Jay, CA 92317-337 4, 
Danielle Whitby 
C Daniel Faulhaber Atty. & 
Co., 4076 Brockton Ave., 
Riverside, CA 92501-3441 , 
Charles Faulhaber 
C Fan, 4080 Biscayne St., 
Chino, CA 91710-3151, Gary 
Warwick 
CJ's Distributor, 2122 
Chestnut St., Apt 1201 , San 
Bernardino, CA 92410-2006, 
Linda Dawson 
C K S Multi-media, 41981 
Margarita Rd., #82, Temecula, 
CA 92591 , Christopher Irvin 
C L Chlldcare Station, 
22830 Wind Song Pl., Canyon 
Lake, CA 92587-7908, 
Victoria Moorman 
C P L V C Engineering, 
25458 Birchtree Dr., Murrieta, 
CA 92563-5300, Jeffrey 
Waldman 
C S Enterprises, 43269 
Corte Argento , Temecula, CA 
92592-3820. Cindy Sottile 
CA English Language 
Academy, 1400 Barton Rd., 
Apt 608, Redlands, CA 
92373-5487, Marianne Van 
Eerden 
CA Floor Coverings, 21006 
Sandia Rd., Apple Valley, CA 
92308-7768, Ronald Pontious 
CA Registration Svc, 1 0722 
Arrow Rte.,Ste 216, Rancho 
Cucamonga, CA 91730-4810, 
James Gough 
CA Replacement Svc., 
13841 Roswell Ave., Ste D, 
Chino, CA91710-5467, 
Underwriters Re. Svc Inc. 
CA Screen Co., 1457 E 
Philadelphia St., Ste 16, 
Ontario, CA 91761-5763, Jack 
Allingham 
CA Wedding Assoc., P.O. 
Box 742, Lake Arrowhead, CA 
92352, Renae Lunco 
Caboom Clothing Inti., 1843 
Trinity Loop, Ontario, CA 
91764-1230, Michael Lopez 
Cadillac Assoc., 1466 N. 
Palm Canyon Dr., Palm 
Springs, CA 92262-4412, 
Kenneth Crista 
Cajun Cookln, 4005 Long 
Canyon Rd., Lake Elsinore, 
CA 92530, Rachael Wrinkle 
Cal Car Co., 16036 Valley 
...Sivd., Fontana, CA 92335-
6432, Roberta Fisher 
Cal Ceiling Cleaners, 12759 
Foothill Blvd., Ste C, 
Etiwanda, CA 91739-9336, 
Jeffrey Terry 
Cal Contacts, 212 S. 
Cambridge Ave., Claremont, 
CA 91711-4843, Impact 
Dynamics 
Cal Freight Systems, P.O. 
Box 1057, Sugarloaf, CA 
92386-1 057, Kelly White 
Cal Loving Homes, 1938 W. 
5th St., San Bernardino, CA 
92411-2404, Harold Onken 
Sales 
Cal Pacific Electric, P.O. Box 
1198, Crestline, CA 92325-
1198, Robert Farr 
Cal Tan & Beachwear, 43049 
Margarita Rd., Temecula, CA 
92592-2623, Lise Stueve 
Cal Tan, 475 W. Stetson Ave., 
Ste D, Hemet, CA 92543-
7073, Ronald Proze 
Cal West Svc. & lnstl., 783 
Palmyrita Ave. , #B, Riverside, 
CA 92507-1811 , Robert 
MacDonald 
Cali Caliente, 11265 
Coolwater Dr. , Riverside, CA 
92505, Marina Aguilera 
Calif. Assembly Center, 
8610 Argus Ct. , Riverside, CA 
92504-2932, Virgilio Pena 
Calif. Carpets, 29616 Nuevo 
Rd., #A3, Nuevo, CA 92567-
9201 , Eddie Felix 
California Behavorial Care, 
721 Nevada St. , Ste 203, 
Redlands, CA 92373-8051 , 
Grand Terrace Svc. Inc. 
California Whole-'ale Svc., 
1231 W. Craig St. , Rialto, CA 
92377-4433, Richard 
Montano 
Calvery Church Corona, 268 
N. Lincoln Ave., Corona, CA 
92882-7164, William Schaible 
Cambridge Judgement 
Recovery, 18294 Cajalco 
Rd., Perris, CA.92570-8496, 
Whitney McCauley 
Cambridge Real Est 
Investments, 18294 Cajalco 
Rd., Perris, CA 92570-8496, 
Jack McCauley 
Campbell Fine. Svcs. Inc., 
2900 Adams St. , #C, 
Riverside, CA 92504-4335, 
Arthur Campbell 
Campbells Transport, 129 
Herdtl Ln., Riverside, CA 
92507-1200, Anthony 
Campbell 
Campos & Co., 39758 
Sunrose Dr., Murrieta, CA 
92562-4125, George Cam~os 
Canamera Ranches, 1581 
Christopher Ln., Redlands, 
CA 92374-4246, Marc 
Schnurr 
Candy Bouquets, 132 Don 
Miguel Cir. , Palm Springs, CA 
92264, Barbara Menor 
Canine Caviar of I.E., 395 S. 
Euclid Ave., Upland, CA 
91786-6642, Gregory Burgi 
Canyon Crest Cinema, 5225 
Canyon Crest Dr., Ste 87, 
Riverside, CA 92507-6363, 
Abdulmalik Kallfa 
Canyonlands, 40820 Winchester 
Rd., Temecula, CA 92591-5508, 
Roxanna Wood 
Capitol Credit & Invest., 
1322 N. "D" St., San 
Bernardino, CA 92405-4737, 
Matilde Ontiveros 
Capri Candle Designs, 5135 
Edison Ave., Ste 10, Chino, 
CA 91710-5774, Decor-Ware 
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Car 4 You, 5200 Holt Blvd., 
Montclair, CA 91763-4821 , 
Moufid Sultan 
Car Company, 1675 Hamner 
Ave., #2A, Norco, CA 92860-
2942, Ana Calles 
Cardeenie Records Co., P.O. 
Box 29217 4, Phelan, CA 
92329-2174, Craig Jones 
Cardservlce Calpac, 16600 
Cerulean Ct. , Chino Hills, CA 
91709-4689, Richard Lindsay 
Carlos Cantina Shoes, 
14455 Ramona Ave., Ste A, 
Chino, CA 91710-5729, 
Ascend Tile Inc. 
Carlson Consult. Svc., P.O. 
Box 8095, Redlands, CA 
92375-1295, Linda Carlson 
Carlson's Solar & Haul, 
44142 Merced Rd., Hemet, 
CA 92544-9128, Robert 
Carlson 
Carol's Uniforms, 1406 N. 
Waterman Ave ., San 
Bernardino. CA 92404-5315, 
Maui Eden Inc. 
Casa De Tacos, 1503 W. 
Lakeshore Dr., Lake Elsinore, 
CA 92530-3239, Robert 
Angulo 
Casa Guerrero, 62204 Hwy. 
111 , #F, Indio, CA 92201 , 
Eutimio Guerrero 
Caseyco Gnrl. Contractor, 
P.O. Box 7162, Redlands, CA 
92375-0162, Brian Casey 
Cash For College, 2058 
Dove Ct. , Corona, CA 92882-
3773, Richard Webster 
Cat • Cheryls Artisan 
Treasures, 25358 Lawton 
Ave., Lorna Linda, CA 92354-
3690, Cheryl Fellows 
Caught In The Web, 460 
Water Ave., Perris, CA 92571-
4032, Eliot Hays 
Cayas Hearing Aid Center, 
72855 Fred Waring Dr., Ste 
C15, Palm Desert, CA 92260-
9372, Dorothy Caya 
Cazo Shore Tours, 78730 
Maracas Ct. , La Quinta, CA 
92253-2419, Wade Petrowich 
Cease And Desist 
Investigations, 324 N. 
Mountain Ave., Upland, CA 
91786-5115, Gregory Green 
Ceccarelli Enterprise, 4370 
Hallmark Pkwy., #111 , San 
Bernardino, CA 92407-1848, 
Louise Ceccarelli 
Cedric Johnson & Co., 
933 Oak Glen Ln ., Colton, 
CA 92324-4548, Cedric 
Johnson 
Complaints ... Praise! Suggestions? E-Mail us@ 
iebj@busjournal.com 
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BANKRUPTCIES 
John Robert Brandt Jr., 
Kimberly Dawn Brandt, fdba 
Brandt Distribution, 16340 
Tulip Crt., Fontana; debts: 
$155,556, assets: $88,047; 
Chapter 7. 
John Joseph Bristol!, Janice 
Dorothy Bristol!, dba Budget 
Mobil Glass, 15858 Venango 
Rd., Apple Valley; debts: 
$237,210, assets: $236,408; 
Chapter 7. 
Brian Austin Burgess, aka 
Brina A. Burgess, Heidi Lynn 
Burgess, aka Heidi Lynn 
Hoffarth, aka Heidi L. 
Hoffarth, aka Heidi Burgess, 
fdba Nationwide Services, 
fdba Cal-West Concrete 
Cutting, fdba, Cal-West 
Underground, 3020 
Huckleberry Dr., Corona; debts: 
$473,299, assets: $171,600; 
Chapter 7. 
Charles Chism, Cherie L. 
Chism, fdba Home Satellite 
(Sole Proprietorship), 27765 
Ellis St., Romoland; debts: 
$340,412, assets: $199,608; 
Chapter 7. 
Michael Anthony Cowans, 
aka Mike Cowans, faw 5th 
and G Laundromat, Inc., faw 
Nix Check Cashing, 1051 
West Second, San Bernardino; 
debts: $775,731, assets: 
$871,950; Chapter 13. 
Hollis Stanley Cowell, aka 
Stanley Cowell, dba H. 
Stanley Cowell, M.D., 520 
Murray Canyon Dr., #517, 
Palm Springs; debts: $154,915, 
assets: $7,200; Chapter 7. 
Anthony P. Damico, Cheri L. 
Damico, fdba Summit 
Electric, dba Cheri Damico, 
CSR, 74-275 Goleta Ave., Palm 
Desert; debts: $383,554, assets: 
$25,775; Chapter 7. 
Lydia Armijo Duarte, 
Gonzalo Alonso Duarte, dba 
Duarte's Furniture, 5810 
Vista del Caballero, Riverside; 
debts: $235,050, assets: 
$208,412; Chapter 7. 
Brandy Marie Eldredge, dba 
Dance Horizons, 795 W. Olive 
Ave., Redlands; debts: $33,751, 
assets: $6,750; Chapter 7. 
Jill Louise Endicott, aka Jill 
L. Endicott, dba Endicott 
Enterprises, 42-716 Edessa 
St., Palm Desert; debts: 
$129,319, assets: $28,378; 
Chapter 7. 
William S. Festa, aka William 
Salvatore Festa, Christine L. 
Festa, aka Christine Louise 
Festa, aka Chris Festa, faw 
Horse-Feathers Ranch Inc., 
34810 Avenue G, Yucaipa; 
debts: $396,023, assets: 
$300,393; Chapter 7. 
James William Fraley, aka 
James W. Fraley, aka James 
Fraley, Allie Susan Fraley, 
aka Allie S. Fraley, aka Allie 
Fraley, dba Jim's Tractor 
Tech., 16392 El Evado Rd., 
Victorville; debts: $208,550, 
assets: $105, 120; Chapter 7. 
Tom L. Green, aka Thomas L . 
Green, Maria· Green, 9073 
Caballero Dr.f Alta Lorna; 
debts, assets schedule not avail-
able; Chapter 11. 
Paul Victor Gregoire, Cheryl 
Anna Gregoire, dba Green 
Guys Landscape, fdba Cir. 
City Blinds, I 905 Aztec Cir., 
Corona; debts: $87,717, assets: 
$56,840; Chapter 7. 
James Gurol, Pilar A. Gurol, 
aka Pilar Christine Anrade, 
dba Future Technologies, 
2441 Moondust Dr., #C, Chino; 
debts: $219,568, assets: 
$31,000; Chapter 7. 
Brian Steven Hall, aka Brian 
S. Hall, Julia Ann Hall, aka 
Julia A. Hall, dba Hall 
Mortuary Services, Inc., 
15682 Kingswood Dr., 
Victorvi lie; debts: $162,732, 
assets: $122,005; Chapter 7. 
Robert Johnson Hammond, 
fdba Financial Dynamics, 
1794 Lorna Vista St., #B, 
Riverside; debts: $225,018, 
assets: $16,225; Chapter 7. 
Daniel Gene Harrison, Lisa 
Ann Harrison, aka Lisa Ann 
Brown, dba Diversity 
Demolitions, 33921 " P" St . 
Barstow; debts: $95,268, assets: 
$197,201 ; Chapter 13. 
Michael Arnold Hickmon, 
Sonia Maria Hickmon, fdba 
Arnold's Vending, 6808 
Lomita St., Unit A., Riverside; 
debts: $45,380, assets: $18,030; 
Chapter 7. 
Patricia M. Sinclair, fdba 
Video Outlet, 754 Highway 
138, Crestline; debts: $36,036, 
assets: $2,218; Chapter 7. 
Diane E. Smith, aka Diane E. 
Savino, aka Diane E. 
Giaconelli, fdba Diane's 
Beauty Salon, 45761 Deep 
Canyon, Palm Springs; debts: 
$50,957, assets: $64,335; 
Chapter 7. 
William D. Soto Sr., aka 
William David Soto Sr., 
Teresa Y. Soto, aka Teresa 
Yolanda Soto, fdba Soto Auto 
Upholstery, 6534 Sapphire St. , 
Alta Lorna; debts: $ 141,558, 
assets: $170,701; Chapter 7. 
Frederick V. Spriggs, Ruth M. 
Spriggs, dba Nite-Owl 
Marketing 11, 40908 Cypress 
Point Dr., Cherry Valley; debts, 
assets schedule not available; 
Chapter 7. 
Michael B. Stephens, aka 
Michael Bailey Stephens, 
Mary K. Stephens, aka Mary 
Katherine Stephens, fdba Los 
Banos Paint, 66827 Cahuilla, 
Desert Hot Springs; debts: 
$131,862, assets: $69,909; 
Chapter 7. 
Erin J. Strange, fdba Division 
One Tree Service, 4159 I 
Willow Run Rd., debts: 
$32,477, assets: $4,540; 
Chapter 7. 
Tom L. Theaters, Inc., a 
California Corp, dba Fantasy 
Topless Theatre, 1091 S. La 
Cadena Dr., Colton; debts, 
assets schedule not available; 
Chapter 11. 
Travel Services Corpo· 
ration, fdba Sunrise Travel 
Agency, fdba Dancers Travel 
Network, fdba Cheer· 
leader's Travel Network, 
fdba Skater's Travel 
Network, 555 So. Sunrise 
Way, #203-A, Palm Springs; 
debts: $218,462, assets: 
$21 ,934; Chapter 7. 
Robert Fred Vincent, aka Bob 
Vincent, dba Honest Engine, 
13578 Geranium Place, Chino; 
debts, assets schedule not avail-
able; Chapter 13. 
Eric Steven Vondrak, 
Jackie Alexander 
Vondrak, aka Jackie Diane 
Vondrak, aw Erick's Tap 
& Stud Removal Inc., 
Majeke Inc., 16700 S. 
Euclid Ave. , Space 11 , 
Corona ; debts: $191,294, 
assets: $33,826; Chapter 7. 
Floyd Wihnot Warth, Mirna 
Eliana Warth, dba F.W. 
Warth Enterprises, dba 
Warth Family Daycare, 7745 
E Avenue, Hesperia; debts: 
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$185,822, assets: $124,630; 
Chapter 7. 
John P. Ashton, fdba Ashton's • 
Landscaping, 1544 Crown St., 
Redlands; debts, assets sched-
ule not available; Chapter 7. 
Brian K. Cobb, Mary M. 
Cobb, fka Mary M . Spradlin, 
fdba Cobb Family Child 
Care, 1612 Church St., 
Barstow; debts: $50,878, assets: 
$22,314; Chapter 7. 
Kathryn Margaret C.vopman, 
fdba Commercial Landscape 
Maintenance, 43601 E. Florida 
Ave., #8, Hemet; debts: 
$52,933, assets: $14,275; 
Chapter 7. 
Terry Gerome Davis, dba 
Steelworks, 13119 4th Ave., 
Victorville; debts: $84,161, 
asset~: $67 800; Chapter 13. 
Rogelio Drenning, aka 
Rogelio Drenning-Mandquez 
M .D., fdba- Family Clinic of 
Santa Ann, 5059 Quail Run 
Rd., #52, Riverside; debts: 
$602,901, assets: $13,450; 
Chapter 7. 
Jose, Francisco Flores, fdba 
Flores Chevron, 16701 Main 
St., Hesperia; debts: $417,308, 
assets: $310,756; Chapter 7. 
Daniel Ray Hysel~ Charlotte 
Marie Hysell, dba Hysell's 
Pool Service, 68-210 Tortuga 
Rd., Cathedral City; debts: 
$106,822, assets: $105,500; 
Chapter 7. 
Ricky L. Jones, fdba Swim 
Tech Co, I 1787 Peachtree Cir., 
Yucaipa; debts: $187,468, 
assets: $98,374; Chapter 7. 
Kevin Kraemer, Daisy 
Kraemer, dba Kraemer 
Financial and Retirement 
Planning Services, dba 
Kraemer Enterprises, dba 
Kraemer Insurance Services, 
34175 Shaded Meadow Circ., 
Wildomar; debts: $71,152, 
assets: $27,864; Chapter 7. 
Juan P. Mejia, dba Mejia's 
Carpet Service, 16345 Grand 
Ave., #4, Lake Elsinore; debts: 
$157,771 , assets: $113,062; 
Chapter 7. 
Pedro Art Mendoza, aka P. A. 
Mendoza, aka Art Mendoza, 
aka Pedro Mendoza, aka P. 
Art Mendoza, dba Roofing 
Excellence, 615 West 
Hawthorne St., Ontario; debts: 
$159,267, assets: $155, 750; 
Chapter 13. 
Scoff Andrew Miller, aka 
Scott A. Miller, aka Scott 
Miller, Nora Helen Miller; aka 
Nora Browning Miller, aka 
Nora H. Browning, aka Nora 
H. Miller; aka Nora Miller, 
dba G & S Detailing, 1546 
Elm St., Norco; debts: $79,412, 
assets: $17,693; Chapter 7. 
For total protection, 
rely on the first name 
in security. 
~[jJ~~ 
IntrusiOn Fire 
Dmc&n Alurn 
Syatems ~
r;J 
~ s,-.:s !'roc~ Cmtral Monitorina Station Syst...... Monitoring 
We're a leading national 
se<:urity company with a 
strong local commitment to 
protect you through use of: 
• C06t~ective S«Urity 
l«hnology 
• A full range of :system 
capabilities 
(800) 238-4636 
ADT-INFO 
• Skilled installation· and 
service 
• Our own UL-Iistt.'<.l central 
:stations 
Call us today for a FREE 
professional appraisal of 
your S«Urity m't.-ds. 
l ____________________________ ~ 
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RESOU~C~ DIRECTORY 
I'"F~~ IV~§ 
~C>U~~IET CATIE~I....,G 
FOR ALL YOUR CORPORATE CATERING NEEDS 
FEATURING 
• Ex~utive Lunches • Compan}' Picnics • Box Lunches/Mixers 
• Contmental Breakfast • Grand Openings • Delivery/Full Service 
(909) 923-8030 • Fax (909) 923-8620 
R.t 'I/ICI/IhtT ... ) ;1/1 1/l'\ ' t'/" gl'lll \l'COIIlf 
t f it /lit t ' Ill 11111/.o.<· II /II"\[ 11/lf'H'\\/011 
The Lender's Choice 
' - . . .. ~ ,.. 
Environmental Due Diligence 
• Personal Attention ~ • Rapid Turnaround 
• Professional Reports 
(949) 442-8341 /PEC Global Inc. \ (909) 930-0999 
8 CORPORATE PARK, SUITE 300 IRVINE. CA 9:606 
1047 E ACACIA STREET ONTARIO. CA 91 i 61 
VISIT OUR WEB SITE AT 
WWW .IPECGLOBAL.COM 
VEGAS BASE 
TALENT CORP. 
Seeks associates for 
All fields of 
Entertainment. 
Share Hugh Office 
and Profits. 
100/M 
Call (310) 281-6101 
* NEWS & WEATHER 
* COMMENTARY 
*BUSINESS 
*FEATURES 
* HEALTH BREAK 
*SPORTS 
* ENTERTAINMENT 
* RESTAURANT REVIEWS 
or ask your cable company 
where to find us! 
· Bell Construction 
• 
• 
• 
• 
• 
• 
European Craftsmanship at affordable rates 
Electrical Painting 
Plumbing Roof Repairs 
Carpentry Tile & Marble Wor1< 
•Marble Polishing Specialisr' 
• &t. 1970 Jerry BeiJ 
• 
.. ·~: •-.:_ 
Financial Freedom Now! 
Multiple Streams 
of Income 
-~----...;::. /i;j;~o 1999 '\ 
-l-A.,.,:,:s Cho,~ \ l 
, ·r-,., ~11)0 ~ej l 
. , h e P& · _ er ~ \ o"'"'·o rtecr ~ '". 
··-!'us,,., "sea // ' -~..:.../ 
After years of research, I've discovered a new 
way to achieve financial freedom. I'd like to 
send you FREE information about a new nutri-
tion company with products that really work. I 
wouldn't spend a day without them. They 
·make me feel fantastic! I'll show you how to 
Robert Allen. A•tltor improve your health AND earn incredible 
•F>!rwo •.1 NY T•=• streams of extra income right from your own 
tuto<WJ/ Bat StUm h v 'I . orne. 10u I work w1th me and my team using 
a powerful marketing system I've designed called the Ultimate 
S~eccess System. It involves no meetings, no face-to-face selling. 
Your phone will ring with excited people who want what we 
have. The income potential is enormous. II that interests you, 
then call this number {800) 468-7262 ext. 42783 
to hear a free 3-minute recordt I message 24 hours per day. 
SHUTTLE 
Door To Door 
Shuttle 
Ett:t.11l;(O§j.J·\}-J 
SINCE 1981 
PSC4077 TC:f'4077B 
TOLL FREE 
tE I:!:!:AfF!:@ te}•X•1 ~ 
• 909-626-6599 Ill 
LOW RATES ON TIME SERVICE 
inlandexpress .com 
WEST COAST 
BLACK TIE 
BALL 2000 
Meet thousands of 
Singles at a Classy 
Formal Event. 
Show & Dance, 
Pure Fun & 
Excitement! 
Call 310-281-6101 
HELP WANTED 
For Artists, Sculptors, 
Painters, Photogs 
Poets,· FilmNideo 
makers & 
Screenwriters 
Wanted Immediately! 
Call (310) 281-6101 
JANUARY 2000 
'dlfl,I·I§I·1fJ.l•ri·"9BJ 
JOIN THE HIGH 
DESE:RT'S MOST 
PROGRESSIVE 
CHAMBER OF 
COMMERCE 
Just say "YES" when our rep-
resentative calls you, or contact 
the Apple Valley Chamber of 
Commerce 
(760) 242-2753 
UPLAND CHAMBER OF COMMERCE 
The Chamber of Commerce is PEOPLE ... dedicated to helping each other. 
Members of the chamber work in the following areas: 
• Business Services: 
Networking, referral service, educational seminars and low cost 
advertising. 
• Governmental Affairs: 
We ensure that a united voice for business is heard at the Federal, 
State, County and City level. We are the "Watch Dog" on legislative 
matters that impact business. 
• Economic Development: 
The primary responsibility of the chamber is to create and support 
a positive business climate and to provide members an opportunity 
for growth and profit. 
• Community Development: 
The leadership of the chamber is ded icated to the concept of a well 
balanced community. 
Telephone (909) 931-4108 Fax (909)931-4184 
WISE ABOUf MAIL 
Fl\'C )"CIU'B ago our C&felc was 
born lnto a slow but aUnplc JX16lal 
syat.c:m. He lc.amctl \\'a)' to 8ptcd 
up mail. and to cut th"""tgh J.,.._.l 
rcft'UatJnns to make IIJl cffceu,-c 
maUlng. 
~lany postal changes l.etcr. our 
eagle ls stUl gmwtng ln \\iedom. 
Ofkn Urnes, smarter t.lu::n tl1c Post 
Office. 
If ynu need help 'lt.1lh a rnatl· 
lng from 5.000 to 5 million pk:cca, 
we can SCn"C you. 
We will help 80ft through 
the maze of postal n:gulaUona, lO 
M\'C you Lhc mosl money tlONtiUic. 
We scn-c bnslncaeca Lhat mall 
nC't\-alctt.crs, magazlne8, JU,ltnOS. 
Klfmallcn~, catalogs, or anr other 
type of mat I. Our cuat.omcnJ lx.-nc:Ot 
from C.'q"1Cr1cncc we ha\"\." nbl4lnctl 
from working \\ith the Post Offit·c. 
Let our \\1--oan hclp you work 
smarter not hanlcr. 
· ' ~'.:.: ·~ Soutliern Ca!i{ornia 
' Y !~ ~~nti_:ry & _Mailing Inc:_ _ 
' : ',~ :·~"':' ,' 10661 Business Dr.. Fontana. 92337 
(909) 829-1949 FAX (909) 829-1959 
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PROFESSIONAL 
WOMEN'S 
ORGANIZATIONS 
0 Professional Women's Roundtable (PWR Chapter of the 
National Assn. for Female Executives): Robbie Motter, Exec. 
Dir., 909-679-8048. 
0 Inland Empire National Association of Women Business Owners 
(IE-NAWBO): Morna Nelander; 909-985-3479. 
0 Executive Women International, Inland Empire Chapter: 
Rebecca Sawyers, 909-799-1999. 
0 American Business Women 's Association, San Bernardino 
. Chapter: Patricia Heacock, 909-427-1839. 
0 American Business Women 's Association, Redlands Chapter: 
Terry Brown, 909-793-1131. 
0 Women to Women Networking Group, Inland Empire: 
Patricia Heacock, 909-427-1839. 
0 Colton Business & Professional Women: Estella Aboytes, 
909-794-3633. 
0 Professional Women of Redlands: Theresa Lantz, 909-796-7419. 
0 East Valley Professional Women's Network: Terry Brown, 
909-793-1131. 
0 Rialto Business & Professional Women: Janetta Anderson, 
909-877-0625. 
0 Yucaipa Christian Business & Professional Women's Council: 
Sharon Orr, 909-820-2080. 
0 Women Entrepreneurs Network: Marcy Musselman, 
909-789-8417. 
0 Womens Referral Service: Jo A. Della Penna, 909-394-4603. 
This information was provided by "For You Magazine." 
IDCDIPDIDIIJ NOW 
You can now incorporate in any 
state, including name reservation, 
by phone, fax, or Internet. Think 
of it. In less than 7 minutes, your 
small business can be enjoying 
big business benefits. Call now. 
50 State Incorporations 
• Complete Services 
• Low-Cost Guarantee 
• Guaranteed Workmanship 
Laughlin Global, Inc 
www.laughlin-global.com 
sssn7o-o4oo 
SavD ForiJVIJr 
Self-employed? 
You pay a 15.3% tax. 
INCORPORATED? 
You can pay ZERO ... 
Make over $50,000? 
You've hit the 28% 
bracket. 
INCORPORATED? 
Pay only 15% ... 
count the savings! 
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BUSINESS 10 BUSINESS 
COUIU£R S£R.VlC£ 
lWOWEEKS ONE WEEK ? SAME DAY 
Yw Intra-County business mail will be picked up by courier 
lWICE a day ar'(i harx:i delivered on our next route. 
• Same Day Delivery 
•Couriers 
• Tailored Delivery Systems 
• Parcel Delivery 
• Special Messenger 
• Bag Exchanges 
• Overnight Letter Service 
-&JJM{P. 
----
For Service in the Inland Empire call: 
1 • 800 • GO • 4 • ICBM 
Serving all of Southern California 
biNLAND EMPIRE ' us1ness tourna 
l 
ARTICLE REPRINTS 
Mailers 
Press Kits 
Shareholders 
Trade Shows 
Conventions 
Make headlines every day with 1111and Empire 
Business Journal article reprints. 
Sccop! Media Services' custom des gned repnnts are ~'le ultima:e 
PR tcol. They sell for you through promotional mailings to sharehold-
ers, clients, prospects, employees and distributors -and handing 
them out at trade shews and convent1ons makes a pov.:erfultmpres-
sion. 
We carefully design your article so there is no mistaktng that it is 
editorial coverage. Pnces vary according to size, complexity and 
quantrty. Minimum quantity for reprints is 10~. So call us and we'll 
give you a quote right away. . 
c§coQJl!, 
MEDIA SERVICES 
I 
1.S00.767-3263 ext. 308 
01187 Scxlcp.lnc. - No part of Inland Empue BuSiness Journal may be copied, photo 
copoad Of' duplicated 1n any IOC"m wrthout pnor wrrtten consent 
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BUSINESS INFORMATION RESOURCES 
WEB SITES 
Aviastar Communications, Inc . ............ http://www.avtastar.net 
Agricultural Export Program (AEP), Calif. Dept. of Food and Agriculture 
.......... .. .................................................... http://www.atinet.org/aep 
Bank@ Home, Union Bank's Internet Banking Center 
........................ ........................................ http://www.tdmi .com/usa 
Business Bank of California 
................................................................ http://www.businessbank.com 
California State Government Home Page 
....... .. ......... ........ :···· .... . .......... .... .... ... . http://www.ca .gov 
Center for International Trade Development 
............................................................... http://www.resources4u.com/citd/ 
City Business Guide CITIVU Rancho C ucamonga 
................................. .... .................... ....... http://www.citivu.com 
Columbia Chino Valley Medical Center 
............................................................... http://www.cvmc.com 
First Federal Savings of San Gabriel Valley 
.................... ..................... ....................... http://www.firstfederalsgv.com 
Giant I.E. RV ........................................ http://www.giantrv.com 
I.E. Small Business Dev. Ctr ................ http://www.iesbdc.org 
San Antonio Community Hospital ...... http://www.sach .org 
Small Business Developm. Center ........ http://www.iesbdc.org 
U.S. President ........................................ http://www.whitehouse.gov 
E-MAIL ADDRESSES 
BiU Leonard .................... .... .. ................ senator.leonard@>sen.ca.gov 
California Center for Health Improvement 
................................................................ cchimail@aol.com 
Inland Empire International Business Association 
................................................................ ieibatrade@)aol .com 
U.S. Government Printing Office, GPO Access 
...................................... .......................... gpoaccess@ gpo.gov 
U.S. President ........................................ president@ whitehouse.gov 
BULLETIN BOARD SERVICES (BBS) 
Information ~~subject to change without not1ce and some operators may charge fees. 
Alice's Wonderland: Amateur rad1o. Ps1on and Renegade support, CD·ROM, No Rat1os, On-line 
games, act1ve message bases; (909) 597-4469 
Appl~ EUie II: Networked mCS!>agmg. on-line games, transfers for Apple II and Mac. 14.4 baud; 
(909) 359-5338 
'The Bllaeprint Plac-e BBS: CAD·plott1ng service; drop "DWG'" Auto-CAD files, Zipped and text file 
10 CAD library, t4.4 baud. (310) 595-5088 
Mine and Yours BBS: WWIV Nct"orks, Large File, MSG Base, Games. Internet e-ma1l and Local 
Echos, Fees free; (760) 244-0826. 
Ebix- Business: Bus10ess management, labor laws, CPA 1ssues, human resources. employee ben· 
cfits. 1-14 baud, 24 hours; (714) 239-6864 
lnvestorLink: Stock. commo<hty pnces. red estate, dd1ly news. personal finance, mutual fund.<,, 
28.8 baud, (i\18) 331-4611 
Mommadillo'~ BBS & Breakfast: Ww1vNet, E-ma1l, TradeWards, Lord Scrabble On-line, 144 
baud, ()10) 412-2-123. 
J>C.Wiodowmaker BBS -A.U.G.I.E.: Computer user group club BBS. support10g IBM, AIMI and 
M•c do"ni<Md,. on-hne games. RIP menu,, 28.8 baud (90'>) 617-1274 
---------------------------------~ LIST YOUR BUI ... LETIN BOARD 
Name of board __________________________________________________ __ 
Phonenumber-----------------------------------------------------
0 General tnterest 0 Product support Modem speed ______________ __ 
0 Spectalty: ~-------------------------------------------
E-m~lseMces __________________________________________________ __ 
Features--- -------------------------
Fees __________________ _ Hours ________________________________ _ 
Voice phone ___________________________ _ 
The lnl,lnd L mpnc Busln ('S~ Jo urn:~l rs comprllnq ·• 11 -s t or 1t1(~ l o cal bulletrn boards If y o l 
w o uld lrkc to h ave y o ur board rnc ludcd fill out thiS coupon anct m,zul •t to lnl•nd Empuc 
Bu":.rn~S!i. J o urnal Attn Bu ll e trn B o ard $ 8 ~60 Vrn c y.Jrd A v e S tc 306 R.:~ncho Cucamo ng."l 
C l\ Y 1 I W 1 J"">/ 
12Author Robert Dav i~ w tll ~hare 18 ta<:ttcs to i n<:n:a~e th<.: v tsi-b tltty, c redtbtlity and prof-
itabtltty o f a bus in<.:ss at an II :30 a.m. 
lunc h<.:on mecu ng of the Amencan 
Soctety of Training and Development, 
Inland Empire Chapter, Riverside. The 
cost i~ $20. For reservatio ns and location, 
call Ann Ro nan a t (909) 558-8 191. 
13The fifth sessio n in a free 10-wee k bus iness academy, focus ing o n "Safe Operation of 
Your Bus iness," begins at 7:30a.m. at the 
Ontario Po lice Department, 200 N. 
C herry St. For application and info rma-
tio n, call (909) 988-6481 , ext. 7743. 
13The Inland Empire Associatio n o f Health Underwnters will ho ld its annual "COBRA" 
Conference at the Airport Marrio tt , 2200 
East Holt , Ontario, from 8:30a.m. to 4:30 
p.m. Conference cost for me mbers and 
human resources personne l is $99, mclud-
ing lunch. Cost for non-member agents is 
$125, including lunc h. Fo r information, 
call Maureen Ford at (626) 335-0704. 
14The Employers Group will ho t an Employee Bene fits Administration di cussion a t 
the Employers Group Regional Office, 
Mission Lake Center, 3600 Lime St., 
Suite 42 1, Rive rside, from 9 a.m. to 4 
p .m. The cost is $215 for members, $270 
fo r no n-me mbers, and $ 195 fo r three or 
more persons. Call (909) 784-9430. 
1415, 16 Write r Maya Angelou will b<.: the Friday keynote speaker at the Millennium 
Peace Confe rence in Palm Springs, and 
Dr. Tom Costa will discuss unity without 
untfo rmily in a pane l discussio n on 
Saturday. For mfo rmation and ttckets, call 
Spiritual Life Ministries at (760) 773-
3101. 
15Th<.: San Bernardino Dr. Martin Luther King Jr. committee will ho nor the legacy o f the slam 
c ivil rights lt:ad<.:r at a Millenn1um 
Celebration a t Ecclcsia Chnstian 
Fellowship Church in San Bernardino. 
The s ixth annual birthday celebration wi ll 
feature gospel music, poetry read ings and 
appearanc<.:s by local community and reli-
g ious leaders. For more information, call 
(909) 888-457 1. 
18i' Brcakfast Bytes," a mo nthly resentatio n sponsored by The esource Center for Nonprofit 
Manage ment will host a seminar o n 
" Powerful Persuas ive Presentmg--Your 
First Chance to Say Everything You Want 
in the New Century," from 7:30 a.m. to 
9:30 a.m. The event wtll be he ld a t the 
Resource Cente r, 4505 Allstate Drive, 
Suile 223, Rtverside. Cost JS $ 15 per per-
son. 
18The Employe rs Group will host a discussion of Leaves of Absence a t the Em ployers 
Group Regional Office, Missio n Lake 
Center, 3600 Lime St., Suite 421, 
Rivers tde, fro m 8:30 a.m. to 12:30 p.m. 
The cost 1s $150 fo r membe rs, $195 for 
non-members, and $130 for three or more 
persons. Call (909) 784-9430. 
1920, 21--Tht Employers Group will host a three-day confe r-e nce on the Ele ments of 
Manageme nt and Supervision from 9 a.m. 
to 4 p.m . each day at the Sheraton Ontario 
Airport Hotel, 429 N. Vineyard Ave., 
Ontario. The cost is $490 for members, 
$615 for no n-me mbers, and $470 for 
three or more persons. 
27:A seminar covenng the requtrc-ments for secunng a bus iness loan through the Pre-
Qualaficatton Loan Program wt ll be present-
ed by the Inland Emptre Small Bus mcss 
Deve lopment Cente r and Small Business 
Assoctalcs at the Mo ntclair C hamber of 
Commerce, 5220 Bcntto Street, Mo ntclair 
from 9:30a.m. to noon. Cost is $20. To reg-
is ter, ca ll (909) 781-2345. 
2 7Dr. Christine Bruhn, director of the Cente r of Consumer Research at the University of 
California, Davis, wi ll discuss the safety 
of genetically modified foods a t a lunch-
con at the San Be rnardino Hilto n, 285 E. 
Hospitality Lane. Registratio n fee, includ-
tng lunc h, is $20 for cont1numg educatio n 
credits from the American Diete tics 
Association, o r $15 without credits. For 
information, call (909) 387-2193. 
2 8An mfo rmallo nal seminar and exhibit o n technology and its effect on women in business 
will take place from 7:30 a.m. to 2 p.m. at 
the Burkle Building, Claremont Graduate 
University, under the sponsorship of the 
Professional Women 's Roundtable of 
Riverside. Experts in Web design and com-
puter graphics, video conferencing, e-a>m-
mercc, day trading and other areas will be 
on hand to discuss these and many o ther 
issues. The $59 entry fee includes continen-
tal breakfast and lunch. For information call 
Karen Koenig at (909) 899-5032. 
SAVE THE DATE 
2000 
February 3 Staying current with new employment and workplace laws for the year 2000, will be the 
focus of the 13th Annuai "Legal Update," sponsored by the Professionals 10 Human Resources 
A.o;soc1a11on (PIHRA) on Thursday, Feb. 3, at the Ontano Hilton Hotel. 700 N. Haven Ave. m Ontario. 
Reg1strat1on will begin at 7·30 am . and the all -day semmar will run from 8:45a.m. to 4:30. Fee for 
PIHRA members is Sll9 The non-member rate is Sl39 For more mformat1on. call (800) 734-5410, 
or v"lt "ww.p1hra.org. PIHRA IS a Southern Cahforn1a non-profit human resource professional asso-
CiatiOn. wh1ch offers its more than 4.200 members updates and analyses of human resources and leg-
ISlative ISSues, as well as profess1onal net" ork10g opportunities. 
February 25 The lOth Annual Inland Emp11e Business Journal Economic Forecast Conference is set 
for Fn., Feb. 25 at the Ontano A1rport Marriott 1n Ontano. This conference wil l feature top local econ-
OmiS:S and legislators addrcss10g cconom1c 1ssues pertain~ng to the Inland Empire. The cost IS S65. Call 
(909) 484-9765 for add itiOnal mformat10n. 2ahe Inland Empire Small us iness Development Center, 1157 Spruce St. , 
Riverside, wi ll present a " New Employee 
Seminar," designed to help s mall bus iness 
owners avoid tax penalties by correctly 
handling e mployee taxation issues, from 9 
a .m. to II :30 a.m. For reservations, call 
(909) 781-2345. 
~----------------------
1 REGULARLY SCHEDULED EVENTS 
2ahe Marrio tt Residence Inn ill celebrate its $4 millio n renovation with a specia l open 
ho use from 2 p.m. to 8 p.m . at 2025 
Conventio n Center Way, Ontario. 
I 
I 
I 
I 
Monday 
Busmess Builders of Rancho Cucamonga, 
weekly, 7 a. m. at Socorro 's Mexican 
Restau rant , 10276 Foothill Blvd., Rancho 
Cucamonga. Membersh1p: $25. Contact : Dawn 
Grey, (909) 484-5244; Shtrley Patnck, (909) 
625-2386 I 
I 
I 
I 
2 2A sales and marketi ng semi- I nar for bus iness owners want- I mg to grow thear busmess w ill 1 
be conducted by the Servtce Corps of I 
Rettred Executives (SCORE) 
Associatton, Palm Springs Chapter, at the I 
Palm Desert Public Library, Community I 
Room, 73300 Fred Waring Dr. from 9 1 
a.m. to noon. The fee IS $20. For more I 
information, call (760) 320-6682. I 
25Destgned to help s mall bust-ness owners conquer the cha.l-lenges associated with being 
an e mployer, the Coachella Valley SBDC 
and the Employment Develo pment 
Departme nt wi ll present a " New 
Employee Seminar" at the Coachella 
Valley Workforce Development Center, 
1111 E. Tahquitz Canyon Rd ., Palm 
Springs, from 9 a.m. to II :30 a.m. To 
make a reservation for this free event, call 
(760) 864-131 1. 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
Personal Break Through Networking, 
weekly. 7 J m at 7385 Carnelian St., Rancho 
Cucamonga The club meets to d1scuss max1-
m111ng bus1ness and personal leverage. 
Contact. Warren Hawkms, (909) 626-2681 or 
(909) 517-0220 (pager). 
TUesday 
Busmess etwork International. l...l Verne 
Chapter, weekly. 7 a.m at Cmo's. 309 E. 
Foothill Blvd . Pomona Contact· (909) 593. 
3511 
Bus1ne.1s Network International. Inland 
Valley Chapter, weekly, 7 to 8:30 a m at 
M1mi 's Cafe, 10909 Foothill Blvd , Rancho 
Cucamonga Contact: M1chacl Ba~lcy, (909) 
948-7650. 
All L1ssen 's Leads Club, Cl.tremont 
Chapter. weekly. 715 am at the Cldlcmont 
Inn, 555 W Foothill Bl\d . C'IJremont Contact 
(90'J) 981 -1720 Reg1onal office (800) 76 7-
7337 
Wednesday 
Bu"ness Network International. Victor 
Valley Chdpter, weekly, 7 am at Mane 
Callenders, 12180 Manposa Rd , Victorv1lle. 
VISitOI'l. welcome. Contact Jo Wollard (760) 
241-1633 
Bu'>mes!> etwork InternatiOnal , Chmo 
Valley Chapter, weekly, 7 a.m at M1m1 's Cafe, 
Spectrum Marketplace, 3890 Grand Ave., 
Chmo. Contact (909) 591-0992 
Busmc>.'> Network lntcrniltlonal , Rancho 
Cucamonga Chapter, w~ekly. 7 a m at Plum 
Tree Re'>taurant, 11 70 W Foothill Blvd., 
Rancho Cucamonga Contact M1chael 
Cunerty, (909) 467-9612 
Toastmasters Oub 6836. the Inland Valley 
Earlybmls of Upland, weekly 6:45 a.m. at 
Denny 's, northwest comer of Seventh Street 
and Mountain Avenue m Upland Info: Nancy 
Couch, (909) 621-4147 
The lns!Jtute of Management Accountants 
Inland Empore 0\apter, the fourth Wednesday of 
the month. 6:30 a.m at the MISSion Inn, 3649 
Seventh Sl . Riverside Contact· Ester Jamora 
(818) 305-7200 E~t . 106 
The Rancho Cucamonga \\bmen 's 0\apter 
of All l...lsscn 's ~ Oub, weekly, 7·15 a.m. at 
Mmu·~ Cafe, 370 N. Mountam Avenue. Info: 
Patnc1a Brookmgs, (909) 981-4159 or (909) 594-
5159 
Thursday 
Busmess etwork International. Victor 
Valley 0\apter, meets every Thursday at 7 a.m. 
at the RamadJ Inn, Interstate 15 and Palmdale 
Road 10 Victorville. Visitors are welcome. For 
more mformatlon, call Rodney Sanders at (760) 
953-7297 
Friday 
Sales Success Institute - "Prospecting 
Without Cold-Calling!" w1th D Forbes Ley, 
author of "Success Tod.ly1'" weekly. I :30 p.m. 
to 5:00 p m at the Ontano Aarport Mamou. 
Free, but rl!l.crvatiOns a mu't Call (800) 7n-
11 72. Prev1cw: www.sell-fa!.t.com. 
Saturday 
People Hclp10g People to Keep Dreams 
Ahve!, weekly, 1 30 p.m at The Peoples Place, 
135 W First Street, Claremont . Info: Dr D.M. 
Yec, (909) 624-6663. 
Sund•y 
Claremont Mas te r Motivators 
Toastma~tcrs Club, weekly, 6 to 7 30 p.m. 
1n the Jagcls Bu1ld1ng at Claremont 
Graduate School, 165 E lOth St , 
Claremont Contact. Chuck or Dolores 
Week, (909) 982-3430 
M .. OU ... 
London A City of Character and Tradition 
photography and story by Camille 
Bounds 
The v isitor in London who asks 
a Londoner, "Where shall I go, and 
what shall I do?" is usually told, 
"Don't stay in London, get out of 
the city." The visitor is advised to 
go to the country - Stratford-on-
Avon, Stonehenge, Bath or 
Windsor. But Londoners know, and 
visitors soon find out, that London 
is unlike any other capital in the 
world. London project the whole 
essence of Britain. The creation of 
London as a urban ettlement dates 
back to Roman times and hint at 
how this grand city of today gath-
ered the strength to survive and 
become one of the leading cities in 
the world. 
and St. Paul 's 1s his greatest legacy. 
During World War II, 30,000 
civilians were killed in London and 
untold damage was done. The most 
concentrated areas of deva tation 
were in the city and the dock areas 
to the east. Today, London is a 
completely restored metropolitan 
area that has a pul e and an excite-
ment that perhaps has always exist-
clubs; front parlors; b~tting office ; 
debating chambers, and television 
lounges. At last count, there were 
more than 5,000 pubs in metropoli-
tan London. 
London is a sightseer 's para-
dise. Don't miss the "changing of 
the guard" at Buckingham Palace. 
This ancient pageantry has been 
often repeated, but it is always 
Londinium was founded after 
the invasion and occupation of 
Britain by the Emperor Claudius in 
43 A.D. It rapidly became the 
largest and most important city of 
Roman Britain. After Roman times, 
London fell into obscurity, but 
emerged again during the seventh 
century as a port center. Although 
sacked by raiding Danes, it was 
rebuilt and established itself as the 
leading town in England,_ before the 
Norman Conquest. Photograph Court~sy of the " British Tourist Authority" 
The Tudor era, with the great 
expansion of ocean trade and 
English sea power, saw the city 
grow rapidly, and during the 18th 
century, it surpassed all the ocean 
ports of Europe. London was the 
first city to reach a population of 
one million, in 1800. 
During t~e reign of Charles II, 
two of the greatest catastrophes in 
the history of any city took place. 
One was the plague, the last great 
outbreak of the "Black Death," 
which had been endemic in 
England since the mid-14th century 
and which killed 70,000 people in 
1665. The other was the "Great Fire 
of 1666," which started in a baker's 
shop in Pudding Lane, close to the 
bank of the Thames, on Sept. 2, 
1666. It lasted five days, destroying 
almost all of the medieval city 
proper, including St. Paul's 
Cathedral and many main buildings 
and chapels. Christopher Wren was 
commissioned to rebuild London, 
Buckmgham Palace, London. 
ed-even when the Romans 
marched her roadways. 
A favorite view, on the usual 
rainy, misty afternoon, is from 
Waterloo Bridge over the river 
Thames. On Ludgate Hill, looming 
over the original city, the noble 
dome of St. Paul's Cathedral stands 
in majestic beauty, and hidden in 
the mist are the squat ramparts of 
the Tower of London, where 
William the Conqueror walked and 
queens of a later time bowed tG the 
headsman's ax. 
Further up the river and barely 
visible through the fog stands the 
famous Clock Tower with Big Ben 
at the summit overlooking the mas-
sive Houses of Parliament, and the 
grandeur of Westminster Abbey, 
where Britain 's monarchs are 
crowned. 
London's pubs are far more 
than a place to drink beer. They 
serve as lunchtime rendezvous; 
fresh and exciting to the first-time 
viewer. Kensington Palace is also a 
must. Visit the parks, especially 
Hyde Park with its "speakers' cor-
ner" on Sundays, and spend at least 
a day at the Briti h Museum and 
the National Gallery. 
London theaters offer New 
York and British productions of 
musicals and drama. Agatha 
Christie's "Mouse Trap" has been 
playing for more than 45 years-a 
non-stop run to full houses every 
night. 
An Outstanding Place to Dine 
There is a great Italian 
Restaurant in London called 
Trattoo's on 2 Abingdon Road. The 
food is light and absolutely delight-
ful. Service is excellent. Try not to 
miss this wonderful experience in 
dining. Reservations are recom-
mended. In London, call 01-71-
937-4448. 
Where to Stay 
The delightful Strand Palace 
Hotel is centrally located. A Forte 
Hotel, it offers excellent accommo-
dations and efficient friendly serv-
ice. The Engli h breakfast is a feast 
that will Ia t a whole day. The lux-
urious Le Meridien Excelsior Hotel 
is conveniently located near 
Heathrow Airport. 
Travel Tip 
It you are planning to go to 
London and wish to order theater 
tickets and reserved seats before 
you leave, call Keith Prowse and 
Company at 1-800-669-8687, or 
Applause at 1-800-451-9930. Be 
sure to inquire about the service 
charges. Tickets can be charged on 
your credit card for the best seats at 
popular shows. A brochure of all 
that is going on in London theater 
will be sent upon request. 
Best Time to Visit 
Anytime except summer. 
Throngs of tourists invade 
London during the summer 
months. It's worth a little rain and 
fog to avoid these masses of 
humanity. Bring an umbrella (if 
you do, you probably won't need 
it), and a set of thermal under-
wear. (Here again, if you come 
prepared, you probably won ' t 
need the item.) You can really 
enjoy this wonderful friendly city 
in its off-peak seasons and save 
your dollars, since everything is 
more reasonable at these times. 
Shopping Hint 
You will hear the word V.A.T. 
(Value Added Tax). This is a 17 1/2 
percent tax that foreign visitors are 
exempt from paying, but... you must 
ask for your refund, which is sent to 
you at a later date. Any reputable 
store will give you the proper 
paperwork to present to customs 
upon your departure, and the refund 
will be sent to you within six to 
eight weeks. Remember - you 
must ask for it! 
Catnille Bounds is the travel editor 
for the western division of Sunrise 
Publication and the Inland Empire 
Business Journal. 
Where else can you ~tep ofT a plane at an international airport 
and immediately be at your meeting or convention? Nowhere but 
Ontario, the Gateway to Southern California! 
Ontario 's new Convention Center showcases all the latest in advanced technology 
and telecommunications. 
• Fiber-optic port stationed every 30 feet in the Exhibit Hall and Ballroom for 
computers, te lephone , fax machine. , and high peed ISDN data line 
connections for enhanced te lecommunications peed 
• Uplink and downlink capabiliti e for satellite communications 
• Computer capability/hookups in a ll meeting rooms and to all booth locations 
• State-of- the-art video teleconferencing facilities for domestic and 
international video conferences 
Boa ting more than 225,000 total square feet, the advanced de ign of the Ontario 
Convention Center make it the ideal venue for conventions, trade how , exhibits, 
meetings of any ize and just about any pecia l event looking for an 
exhibit hall , meeting room, or ballroom. 
• 70,000 square-feet of Exhibit Hall space column-free 
• 24,000 square-feet of Meeting space, divi ible into as many 
as 24 rooms 
• 20,000 square-feet of Ballroom space, in up to 3 separate section. 
~'\'' Ca!iiQ_,_ ~ ~-0 ~ V) 0 (J)~ a a 
Ontario 
Ontario Convention Center 
2000 Convention Center Way, Ontario, CA 91764 
909/937-3000 • 800/455-5755 • Fax 909/937-3080 
... We've Got it All 
You KNOW US ... 
IT'S TI~IE WE GET TO KNOW YOU. 
You know us for our world-renowned doctors. our quality 
care. and the heart transplants we do. But did you also 
know we offer corporate wcllncss and a wide vadety of 
occupational health services to businesses small and large? 
From cuts to cardiac care, Loma Linda University ~Iedical 
Center is here for the health and well-being of all your 
employees. Choose a health plan that offers the care and 
services of Loma Linda University ~lcdical Center. You and 
your employee will benefit from the services of one of the 
top health care providers in the nation. 
Call us for information on health plans offcdng the care of 
Loma Linda University i\lcdical Center and I Iealth Care. 
1-800-LLUMC-97 Ext. 57 
www.llu.edu 
Corporate 
Wellness 
& 
Occupational 
Health 
Services 
